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SYNTHETIC 


LOSELY resembling the natural product, Red 
Rose Synthetic admirably fills the need for 
this popular fragrance. 


A base of proven excellence for new compounds 
. and the improvement of old compounds. 


It is particularly suitable for creams as it will not 
discolor or irritate. 


Red Rose Synthetic No. 2029—a fine base for com- 
pounds, successfully replacing Rose Absolute. 


Rose Otto Synthetic No. | 
Jasmin No. 5190 

Neroli No. 238 

Tuberose No. 500 


There are many others. Requests for samples on 
your firm's letterhead will be promptly answered. 
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THE WORLD WINDS 


War rumors. Peace rumors. War 
moves. Peace moves. 

And steadily preparing for the 
“total” war and its grim possibilities 
of greater engulfment, the nations of 
Europe are sitting up nights. 

As neutrals, this and other coun- 
tries are of course deeply affected. 
Sympathies are becoming extended 
and worn raw. The picture is inter- 
national. 

In such conditions it is little short 
of marvelous to see the economic life 
of this country proceeding evenly 
and improving slowly but surely. 

What may eventuate to affect to- 
morrow, next week or next month, 
no one can say. But work and eco- 
nomic activity is the best means of 
keeping nerves normal. And that we 
seem to be doing. 

Underlying the whole vast strue- 
ture of unprecedented happenings 
and unknown possibilities exists a 
hope of some adjustment of the 
scales before destructive forces get 
completely out of control, All sound 
means must be tried. 


NATIONAL ADVERTISING INQUIRY 

There seems quite a possibility of 
committee activities bearing upon na- 
tional advertising. 

Possibly national advertising itself 
may not be the target, but it will be 
in line of fire. 

It appears the inquiry will attempt 
to determine whether the costs of na- 
tional advertising raises to unduly 
high levels the cost of products to 
consumers. 

Like so many economic questions, 
bare figures can be made to be shock- 
ing in their nudity if no considera- 
tion is given to the service rendered 
in spreading of markets, opening of 
new markets, and the broadening of 
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employment in manufacturing, mar- 
keting and promotional activities. 

And there is a great boon to con- 
sumers, of assured standards, conve- 
nient packaging, and service through 
the joint distributing machine which 
brings products to the door of a ma- 
jority of homes throughout the entire 
country in response to a phone call. 

Not only the manufacturers of this 
and other consumer industries are 
interested but the vast promotional 
and marketing and distributing struc- 
tures are vitally interested with their 
millions of workers—which includes 
many of the “better-living” 
now serving the public. 


minds 


PROMOTION ON THE MARCH 


It would seem that manufacturers 
are backing their optimism with dol- 
lars. In_ this advertising 
budgets are decidedly healthy. 

Evidently the thought that if you 
want business you have to go after it, 


industry 


is winning through the fog of uncer- 
tainty. 

It is a positive attitude. 

And that brings results. 

This business thrives upon adver- 
tising. Promotion of ideas and prod- 
uct purposes is the life-blood of the 
It built the industry. It 
will insure its progress. 


industry. 


The manufacturers know it—and 
evidently are prepared to promote 
sales with increased energy, which 
means good business in materials and 
supplies from primary sources. 


SUCIAL ECONOMICS 


The tempo of activities 


means much to this industry. And 


social 


it is noticeable that immediately fol- 
lowing the there 
started a wave of bridge benefits, 


winter holidays 


women’s club activities and_ social 
happenings. 


It is not confined to the “400” on 
the upper social status of cities, but 


is seen in the medium cities and 
towns all through the country. 

For one thing women are keenly 
alive to the two great topics of the 
day—the war and politics. Possibly 
never in our history has the average 
woman in all sections and broad 
walks of life been so much interested 
in public questions and been active 
and vocal about them. 

Hence, there is a new interest in 
afternoon teas, club gatherings and 
bridge parties and it becomes an eco- 
nomic force for the better in the in- 
dustrial world as it affects women’s 
clothes, and dress accessories, among 
which the cosmetic and toiletry in- 
dustry bulks large. 


BOON TO DESIGNERS 

The rule of reason and the spirit 
of fair play is being given a test in 
the matter of oversize packages. 

Again there are few “blue-prints” 

no definite rulings. It is left to the 
manufacturer to build his packages 
within the spirit of the Act. If it is 
reasonably so built, there will be no 
complaint. 

The administration practically puts 
it up to the manufacturers to elim- 
inate deceptiveness. 

Necessarily this calls for redesign- 
ing of many, very many containers. 

In this 


throughout the industry 


process the designers 
are given 
opportunity to freshen up old de- 
signs, originate new ideas or do a 
complete designing job, in addition 
to correcting the possibly deceptive 
features which have crept into pack- 
ages ... the past few years. 

This leads to new business for con- 
tainer manufacturers and gives them 
fresh work of desirable character. 

Thus the ills of one feeds the tills 
H.J.W. 


of others. 
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Chuit, Naef & Cie 


M UGANTHEME is truly the Lily of greatest 
utility. This modern Muguet base is being 
used with most pleasing effects and equally 
good results in perfume extracts, creams, 


powders of all types and lotions. 


The Muguet note in modern perfumery has 
a much wider application than is generally 
supposed. It imparts a genuine sweetness 
and floralcy not otherwise obtainable to all 


types—florals, bouquets and orientals. 


Currently, the decided popularity of floral 
bases recommends your consideration of 
Mugantheme. Have you tried it in that new 


perfume you are studying? 


$16.50 per pound 
Your Trial Ounce $1.25 


135 FIFTH AVENUE - NEW YORK 


CHICAGO OFFICE: 844 NORTH RUSH STREET 
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93,000 WOMEN TELL BRAND PREFERENCES 


by JESSE THOMPSON 


“Wruar brand of face cream is the most popu- 
lar with Mrs. and Miss Consumer What lipstick? 
Which soap? How do my brands compare? Will 
I do better selling through drug or department 
stores? When a druggist doesn’t have my brand, 
will Mrs. Consumer accept a substitute?” 

These are typical of the innumerable questions to 
which a manufacturer must have the right answers 
if he is to see the marketing picture clearly, chart 
his sales course unerringly and guide his business 
to success. 

To provide the manufacturer of branded prod- 
ucts with the answers to these questions was one of 
the reasons why the Scripps-Howard Newspapers 
recently conducted one of the most penetrating 
studies ever made in the field of market research. 

More than 53,000 housewives, in 16 of the na- 
tion’s typical major markets, from Washington. 
D. C., to San Diego, California, filled in elaborate 
They 


erences, their purchases, their buying habits. The 


questionnaires. reported their brand _pref- 


result, a nation-wide home inventory entitled Mar- 
ket Records was published in two huge volumes. 
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Nation-wide survey reveals 
to manufacturers what 
items in cosmetics, soaps, etc.. are bought 


by housewives and where they buy them 


\ few of the more important findings pertaining 
to products in the cosmetic and soap industries are 
highlighted in this article and the charts indicate 

CHART |. BRAND PREFERENCE—COSMETIC CREAMS 


Cold Cream Cleansing Vanishing Skin Cream 


Per Cent 
Pond's 20.4 
Lady Esther 15.0 
Woodbury’s 12.0 
Elmo 2.6 
H.H.Ayer’s 2.3 
Daggett & 
Ramsdell | 
Avon I. 
Max Factor 1.6 
Luxor ' 
H. Rubin- 
stein I. 
Others 30.2 


Cream 
Per Cent 
Pond’s 25.5 
Woodbury's 10.5 
Lady Esther {0.2 
Elmo 
H. H. Ayer’s 
Max Factor 
Phillips 
Avon 
H. Rubin- 
stein 
Dorothy Gray 
Elizabeth 
Arden 
Barbara 
Gould 
Daggett & 
Ramsdell 
Luxor 
Du Barry 
Others 


Cream 


Per Cent 
Pond's 41.2 
Woodbury’s 14.8 
Lady Esther 6.9 
Elmo 2 
H.H. Ayer’s 2 
Avon ' 
Max Factor |! 
Luxor .5 
R. Hudnut | 
H. Rubin- 
stein 1.1 
Others 25.5 


2 
0 
8 
7 
— 
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Per Cent 

Elmo 7.6 
Pond's 7.3 
Woodbury’s 6.0 
H.H. Ayer’s 4.9 
LadyEsther 4.3 
Max Factor 3.8 
H. Rubin- 

stein .f 
Avon 8 
Elizabeth 

Arden 
Dorothy Gray 2. 
Phillips 
Noxzema 
Du Barry 
Luxor 
Barbara 

Gould 
Edna W. 

Hopper 
Tussy 
Frances 

Denney 
Three 

Flowers 
Primrose 

House 
Excellis 
Others 
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specific brands, also types of products purchased. 

In facial creams, the biggest seller in the 16 sur- 
vey cities is Pond’s. When you consider cold cream, 
you find this brand in the lead with a comfortable 
30.4% of the volume, Lady Esther next with 15% 


and Woodbury’s third with 12%. The ranking in 
cleansing creams is the same, though the figures 
differ, 25.5%, 10.5% 
10.2%. Pond’s vanishing cream enjoys an even 
bigger lead—41.2% ; this 


being respectively, and 


but in classification 
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CHART 2. BRAND PREFERENCE—OTHER COSMETICS 


Dry Rouge 


Per Cent 
Luxor 
Max Factor 
Lady Esther 
Richard Hudnut 
Princess Pat 
Tangee 


= 
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Paste Rouge 


Per Cent 
Louis Phillipe 5. 
Tangee 
H. Rubinstein 
Max Factor 
H. H. Ayer’s 
Primrose House 


Lipstick 


Per Cent 
Tangee 
Max Factor 
Coty’s 
Lady Esther 
Richard Hudnut 
Cashmere Bouquet 


© 
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Liquid Nail 
Polish 


Per Cent 
Cutex 63.9 
Miraglo 5. 
Glazo 4 
Revion 
Lady Lillian 
La Cross 


Face Powder 


Per Cent 
Lady Esther 17.8 
Coty’s 
Woodbury’s 
Luxor 
Max Factor 
Pond’s 


Sroes 


Body Powder 


Per Cent 
Johnson & Johnson 7.5 
Cashmere Bouquet 7.1 
Mavis 5 
Coty’s 
Yardley 
Evening in Paris 


On 
o-s 


Coty’s 

H. H. Ayer’s 
Heather 
Elmo 

Avon 

H. Rubinstein 
Evening in Paris 
Woodbury’s 
Outdoor Girl 
Kiss-Proof 
Others 


Armand 
Nina Ross 
Others 


H. H. Ayer’s 
Princess Pat 
Kiss-Proof 
H. Rubinstein 
Angelus 

Elmo 
Woodbury’s 
Evening in Paris 
Luxor 

Tattoo 

Others 


Mennen 

April Showers 
Avon 

Richard Hudnut 
Dijerkiss 
Luxor 
Houbigant 
Trejur 
Woodbury’s 
Colgate 

Others 


Moon Glo 
Platinum 
Others 


H. H. Ayer’s 
Richard Hudnut 
Avon 

Evening in Paris 
Elmo 

H. Rubinstein 
Primrose House 
Armand 
Cashmere Bouquet 
Elizabeth Arden 
Princess Pat 
Others 
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CHART 3. 


Laundry Powders 


Per Cent 
39.2 


BRAND PREFERENCE—SOAPS 


Chips, Flakes Toilet Cake 
Per Cent Per Cent 


Laundry Bar 


Per Cent 
Fels-Naptha 27.2 
P&G 17.9 
Octagon 16.0 
Ivory 
Werk’s Tag 
Crystal White 
0. K. 
Kirkman’s Borax 
White King 
Others 


Water Softeners 

Per Cent 

Climalene 30.3 

Clorox 7.2 

LaFrance 7.0 

20 Mule Team Borax 6.1 

Mello 3.3 

Purex 2 

Oakite 

Saniclox 

Nu- White 

Laundry Gems 

Others 


Oxydol 
Rinso 34.9 
Super Suds 10.1 
White King 3.6 
Octagon 3.4 
Selox 1.3 
Werk 1.0 
Others 6.5 


Chipso 

Lux Flakes 
Ivory Flakes 
Kirkman’s Flakes 
Dreft 

Clean Quick 

Fels Naptha Chips 
Easy Task 

Silver Dust 
Sweetheart 
Octagon Chips 
Ivory Snow 
Crystal White 
Werko Flakes 
Others 


Lifebuoy 

Lux 

Palmolive 

Ivory 

Camay 

Woodbury 
Sweetheart 
Cashmere Bouquet 
Octagon 

Others 
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CHART 4. BRAND PREFERENCE—SHAVING CREAM CHART 5. BRAND PREFERENCE—DENTAL PREPARATIONS 


Lather Shaving 
Cream 


Per Cent 
Palmolive 24.1 
Williams 17.0 
Colgate’s 12. 
Lifebuoy 9. 
Ingram's 5 
Mennen 


wo 


Brushless Saving 
Cream 


Per Cent 
Barbasol 24.3 
Burma-Shave 17.1 
Molle 16. 
Palmolive 12. 
Colgate 
Mennen 


Shaving Sticks 
or Cakes 


Per Cent 
Williams 45.6 
Colgate 23.4 
Yardley 9.2 
Palmolive 5.8 
Toilet Soap 


Tooth Paste 


Ipana 
Colgate 
Pepsodent 
Listerine 
Kolynos 
Saquibb's 
Phillips 


Tooth Powders 
Per Cent 
Dr. Lyons 35.9 
19.2 Pensodent 19. 
18.4 Calox 10. 
5.1 Colgate 4.2 
Revelation 3 
Vince 
Squibb 


Per Cent 


19.3 


to 


(any brand) 2. 
Others 13. 


lodent 


Yardley 
Woodbury’s 
Listerine 
Watkins 
Avon 
Others 


ii Others 
= Pebeco 
Others if Dr. West 
, Forhan 
Watkins 
Avon 
Others 
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CHART 6. SATURATION 


Soap 


CHART 7. POINT OF PURCHASE BY STORE TYPES 


Cosmetics 
Per Cent 


Accessories 


Per Cent 
35.9 13.9 
Drug Stores 19.1 48.2 
5e-$1.00 Stores 26.3 9.2 
Beauty Shops 1.5 

Canvasser 2.8 

3 Other Stores 14.4 

' 


Homes having 
item 


Per Cent 
77.5 
61.4 
54.7 
94.1 
25.9 


Homes not 
having item 


Per Cent 
22.5 
> 


Department Stores 


Laundry bar 

Laundry powders 
Chips, flakes, granules 
Toilet cake 

Water softeners 


9 


2 
8 
2 
3 
3 
5 
0 


100 


Cosmetics 
Cold cream 
Cleansing cream 
Vanishing cream 
Skin cream 
Dry rouge 
Paste rouge 
Lipstick 
Liquid nail polish 
Face powder 
Baby powder 


CHART 8. REASONS FOR STORE PREFERENCE 


Department Stores 


Per Cent 
23.3 


Drug Stores 


SP OeNnicnw 
NSaNnNon 


Per Cent 


Best values 31.3 


Reliability 

Best selection of items ' 
Charge accounts ' 
Best quality 

Convenient location 

Lowest prices 

Best service 

Convenient arrangements 

Best clerks 

Other reasons 

No reason 


Convenient location 
Lowest prices 19.6 
Best values 12.7 
Best quality 8.6 
Best prescription department 6.9 
Most complete stock 5} 
Efficient clerks 

Clean, well arranged store 

Other reasons 

No reason 
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Shaving Cream 


31.3 
19.2 
12.1 


Lather shaving cream 
Brushless shaving cream 
Shaving sticks or cakes 
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Dental Preparations 


64.6 
46.1 


Tooth paste 
Tooth powder 


= 
So 
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Woodbury’s moves into second place with 14.8% 
and third is Lady Esther with 6.9%. 

When it comes to skin creams, however, prefer- 
ences are widely scattered and no brand commands 
more than the 7.6% which Elmo has. Pond’s is 
down to 7.3% and Woodbury’s to 6.0%. 

The same absence of a dominant brand is seen in 
the rouge (both paste and dry) and lipstick fields. 
In face powder, the nearest to a brand-in-the-lead is 
Lady Esther, a position which has been maintained 
since 1934. 

Whether because Cutex was first in the field or 
by reason of the large and consistent advertising 
campaigns, or both—no less than 63.9% of the 
tinted finger tips are the result of artistry with the 
Cutex line. Not one of the numerous other brands 
has managed to capture for itself more than a 6% 
share of the nail polish that passes across the 
counters. 

RANKING OF SOAP BRANDS 

Taking the 16 cities as a whole, five brands ac- 
count for 81.6% of all the toilet cake soap sales. 
Lifebuoy leads the quintet, followed by Lux, Palm- 
olive, Ivory and Camay—in that order. Differences 
in the order occur in individual cities, as might be 
expected, but by and large the percentages do not 
vary much from the composite picture. 


This even division of the major part of the mar- 


ket does not apply to laundry powders, for here 
Oxydol and Rinso between them sold 74.1% of the 
business. The chips, flakes and granules market is 
dominated by the trio Chipso, Lux Flakes and Ivory 
Flakes. The bulk of the bar soap sales go to the four 
leaders—Fels, P & G, Octagon and Ivory, leaving 
some 23% for all other brands. (Refer to Chart 3.) 


SHAVE CREAMS—DENTAL CREAMS 


Palmolive is the favored brand of lather shave 
cream, with Williams a fairly close second and Col- 
gate’s, Lifebuoy and Ingram’s following. In the 
brushless classification Barbasol, the pioneer, is still 
tops; the next three are Burma-Shave, Molle and 
Palmolive, in the order named. (Chart 4.) 

[pana and Colgate are neck and neck for first 
place among toothpastes, and both are closely 
crowded by Pepsodent. In tooth powders, Pepso- 
dent is second only to Dr. Lyon’s, which still enjoys 
an important lead. 


SATURATION 

In discussing brand preferences, it was of course 
necessary to take the total sales in each classifica- 
tion as 100% and to measure each brand against 
this total. But that gives only one side of the pic- 
ture. The next question is one of saturation—what 
proportion of the possible market is actually being 
sold? 

This aspect of the cosmetic merchandising pic- 
ture is thrown into bold relief by the chart showing 
penetration (Chart 6). In compiling Market Ree- 
ords, 53,124 homes were inventoried. This is taken 
as 100% and the other figures in the chart are the 
percentages of these homes which reported having 
the various items. 


oof 


For instance, cold cream was reported in 62.8% 
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of the homes, vanishing cream in 27.8%. Seven out 
of ten women use rouge, with dry rouge nearly four 
times as popular as the paste; only 58% of women 
adorn their lips, nearly half the women have yet to 
use nail polish, but only one woman in five feels 
she can get along without any face powder. 

All in all, a sizable part of the cosmetic world 
remains to be conquered. 


HAVE YOU A LITTLE SOAP IN YOUR HOME? 

The toilet cake soap market on the contrary is 
pretty close to saturation—only 5.9% of homes 
being without any. Nor are housewives apt to run 
out of soap because three out of four homes have 
more than one cake handy 
6 to 12 cakes. 

The inventory of laundry bar soap showed that 


77.5% of homes have anywhere from | to 12 cakes. 


sometimes as many as 


This leaves 22.5% of homes without; and it is in- 
teresting to note that the laundry industry accepts 
22.5% as approximately the true percentage of 
families who are regular laundry customers. 

But even laundry customers do a certain amount 
of their own laundry at home, and that checks with 
the situation found in the powder, chips and flakes 
classifications. 

The shaving habits of men are revealed by their 
purchases, Chart 6. In the lather cream brigade are 
31.3% of the men; 19.2% of them have been con- 
verted to brushless cream, while 12.1% remain die- 
hards, faithful still to sticks or cakes. Add to these 
the electric razor users, subtract some slight dupli- 
cation, and the result shows that approximately 
30% of men either get their shaves in the barber's 
chair, use hand soap—or go without! 

The tooth paste and powder picture seems to be 
that in 10% of the homes, no one does any brush- 
ing at all. 


BRAND SUBSTITUTION 

Perhaps no practice in the retail trade has caused 
and continues to give the cosmetic industry more 
grief and bedevilment than the substitution of 
brands. Look at it in this light: a manufacturer 
spends hundreds of thousands, perhaps millions, of 
dollars in creating a popular demand for his prod- 
uct; he has a sales organization working to place 
his product on the retailers’ shelves to meet that 
demand. What happens? Miss Cassidy walks into 
a store and asks for Lovesome Lipstick. Then, 
either because the store is out of Lovesome or is 
pushing Flamex, the clerk urges this brand upon 
her. 

How successful will the clerk be? According to 
the women’s own admission, one out of six cus- 
tomers will walk out with a substitute. Here are 
the statistics for the 16 survey cities: 

59.9% of drug dealers do not suggest substi- 
tutions, while 
of them do. 
of the customers turn a deaf ear to the 
clerk but 
44.5% of them buy the substitute product 
which adds up to 17.8% of the entire market and 
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that is a proportion that may easily mean the dif- 


ference between profit and loss. 

Individual cities vary from this average in the 
amount of substitution. The practice is most preva- 
lent in the East; it is less so in the southern and 
southwestern states, and least common in the West. 

But here a curious factor enters the picture. In 
Washington, D. C., where the drug dealer is most 
active in suggesting a substitution, the customer is 
least influenced; while in San Diego, with the clerk 
offering a substitute only half as often, his cus- 
tomer is twice as ready to accept the suggestion. 
The net result is that the percentage of the market 
influenced is the same in both cities—14.4‘. 

\ comparison with the prevalence of the same 
problem in grocery stores is enlightening. Only 
31.2°7 of food dealers suggest substitution (less 
than with drug stores) but as their suggestions are 
acted on 63.0°¢ of the time, they influence a larger 
share of their entire market—19.0% . 


SALE OF ADDITIONAL ITEMS 


“And what else?” is something a drug clerk 
never fails to ask. But when it comes actually to 
suggesting some specific item, the figures reveal 
that 

51.0% do not suggest additional items to the 
customer, while 
19.0% of clerks do. 
16.7% of the customers do nothing about it; 
53.3% follow the suggestion and make addi- 
tional purchases 
and that means that 26.1°% of the entire market is 
influenced to buy more. 

\gain a comparison with grocery stores sheds 
interesting light. Food dealers are more alive to 
their opportunities (64.5%) and because more of 
their customers take their suggestions (73.2%). 
they sell additional items to 47.2% of their total 
market. They do nearly twice as well as the drug 
dealers succeed in doing. 


POINT OF PURCHASE 

What type of store do women prefer when it 
comes to buying cosmetics for themselves and shav- 
ing accessories for their menfolk? Chart 7 gives 
the preferences for both these classifications. 

It is noteworthy that more women (35.9%) buy 
their cosmetics at department stores than any other 
type of outlet; the 5¢-$1.00 stores are in second 
place with 26.3% of the patronage. Drug stores 
rank third with 19.1, while the balance goes to 
beauty shops, convassers and “other stores.” 

When it comes to shaving accessories (which in- 
cludes, of course, shave creams, sticks and cakes) 
the drug store moves into first place, doing 48.2% 
of the business; “other stores” account for 27.6% 
and the remaining quarter of the volume goes to 
department and 5¢-$1.00 stores. 

Why such wide differences? What are the rea- 
sons for preferring the drug store? Why the pref- 
erence for department stores? Chart 8 gives the 
reasons put forth by 53,000 women. Here as every- 
where women have the last word. 
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New Hand Lotion Formulas 


Non-Greasy HAND CREAM 
Tragacanth 
Glycerine 
Borax 
Tincture of benzoin 
Alcohol 
Distilled witchhazel 
Perfume 


Water 


Mitpty Acinic Lotion 


Diglycol stearate 
Stearic acid 
Cetyl alcohol 
Glycerine 

Boric acid 
Distilled water 


GLYCERINE LOTION 


Glycerine 

Rose water 

Orange flower water 
Alcohol 


Parts 
2 
5 
1.25 
2.5 
4 
3 
sufficient 
81.75 


New Toothpaste Formulas 


ANTI-TARTAR TooTtH Paste (Brit. Pat. 473,960) 


Sorbitol citrate 
Distilled water 
Aluminum silicate 
Tale 

White bole 
Kaolin 

Silica gel 
Glycerine 


Hucues DentAL CrEAM 


Dicalcium phosphate 
Glycerine 

Water 

Alcohol 

Gum tragacanth 
Saccharin 

Flavoring oils 


ANTISEPTIC TOOTH PASTE 


Precipitated chalk 
Tricalcium phosphate 
Bentonite 

Foaming agent 
Powdered gum karaya 
Saccharin 

Ti-tree oil 

Glycerine 

Water 


Soapy TootH PAste 
Powdered white soap 
Precipitated calcium carbonate 
Kaolin 
Glycerine 
Water 
Alcohol 
Saccharin 
Flavor 


Tootu BLEACH 


Calcium carbonate 
Sodium perborate 
Sodium soap 
Peppermint oil 
Anise oil 
Glycerine 


Parts 
0.5 
2.5 
2.0 
8.0 

15.0 

15.0 

10.0 

47.0 


20.0 
35.0 
3.0 
20.0 
10.0 
10.0 
0.2 

to suit 


250 

15 

15 

7 
0.4 
sufficient 
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PERFUME RESEARCH EARNS NOBEL PRIZE 


Dr. Leopold Ruzicka honored for researches on the polyterpenes and on cyclic 


compounds with many links in the ring structure . . . His varied scientific 


investigations established close relationship between pure science and industry 


As announced in the December, 1939, issue of The 
American Perjumer, Prof. Leopold Ruzicka of 
Zurich, Switzerland, shared with Prof. Butenandt 
the 1939 Nobel Prize in Chemistry. It will be grati- 
fying to our readers, who know Prof. Ruzicka as 
one of the world’s outstanding men in perfume 
chemistry to learn that this high distinction was 
conferred upon him for his researches on the poly- 
terpenes and on cyclic compounds with many links 
in the ring structure. 


CAREER OF PROF. RUZICKA 


Leopold Ruzicka was born in 1887 at Vucovar., 
Croatia, formerly part of the Austrian empire. From 
1906 to 1910 he studied chemistry at the Polytech- 
nic Institute in Carlsruhe, Germany, where he grad- 
uated with the degree of Doctor of Chemical Engi- 
neering. From this date to 1916, Dr. Ruzicka was 
private assistant to Prof. Staudinger. In 1912, he 
came with the latter to the Federal Polytechnic In- 
stitute of Zurich where he was appointed instructor 
(Privat-Dozent) in 1918 and assistant professor in 
1923. In 1925, Prof. Ruzicka left Zurich for Gene- 
va to become co-director with the late Ph. Chuit, of 
the scientific research laboratories of Naef & Co.. 
now Firmenich & Co., with whom he had been col- 
laborating since 1921. At the end of 1926, while 
continuing his collaboration with this firm, he re- 
sumed his academic career by accepting the chair 
of organic chemistry at the University of Utrecht, 
Holland, where he remained for three years. Sub- 
sequently he was recalled to the Federal Polytech- 
nic Institute of Zurich as full professor of organic 
chemistry, a position which he occupies to this day. 
The remarkable development of his department in 
this school during this period is proof of the inter- 
est he has aroused in his students. The numerous 
foreign scholars who came to study under his direc- 
tion are a living testimony to his wide reputation. 


WHAT HE DID IN CLINICAL RESEARCH 


Following the period of collaboration with Prof. 
Staudinger in his studies of ketene in the course of 
which he established, under his direction, the struc- 
ture of the constituents of pyrethrum, Prof. Ruzicka 
embarked upon research of his own. He first at- 
tacked the problem of the constitution of irone and 
demonstrated that the empirical formula of this 
compound was not C,;H2.O, as suggested by Tie- 
man and Kruger, but rather C,,H..O. This work 
led him to a study of the terpenes and here we find 
the origin of the investigations on the higher poly- 
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terpenes which are among those mentioned in his 
citation for the Nobel Prize. His first studies had 
to do with the monoterpenes in which series he ac- 
complished the complete synthesis of fenchone, lin- 
alool and geraniol. Thanks to the knowledge ac- 
quired in preparing the last two bodies, Professor 
Ruzicka next succeeded in synthesizing two sesqui- 
terpenic alcohols well known in perfumery, nero- 
lidol and farnesol, which could now be prepared in 
a pure state on a commercial scale. Pursuing his 
researches in the domain of polyterpenes, he con- 
tributed greatly to the knowledge of many com- 
pounds in this group, and his findings furnish the 
fundamental information for the determination of 
the constitution of numerous terpenes. Among the 
substances which interested him particularly, we 
mention abietic acid, the agathic di-carboxylic acid. 
the levo-and-dextro pimaric acids, betulinol and 
oleanolic acid. 


REVERSES ESTABLISHED OPINION 

The researches which earned for Prof. Ruzicka 
the high distinction he has just received, include, in 
addition to the polyterpenes, the cyclic compounds 
with many links in the ring structure, then an un- 
explored field of organic chemistry. While working 
out the constitution of civettone and of muskone. 
Ruzicka demonstrated the natural occurrence of 
such cyclic bodies, contrary to established opinion. 
He produced a brilliant proof of the correctness of 
his hypothesis by effecting the synthesis of cyclic 
ketones having 10 to 30 carbon atoms in the ring. 
Aside from their theoretical value, his studies made 
possible the commercial synthesis of cyclopentadeca- 
none (Exaltone) and of cyclopentadecanolide (Ex- 
altolide), now widely used materials of perfumery. 

If we further mention the determination of the 
constitution of jasmone, that of the alcohols and 
aldehydes of violet leaf oil, and their synthetic pro- 
duction, we shall have quickly reviewed the most 
important researches of Prof. Ruzicka in the field 
of perfume chemistry. 

This short account of the scientific activity of 
Prof. Ruzicka would not be complete without men- 
tion of his researches in the field of sex hormones. 
\s is well known he was the first to achieve the syn- 
thesis of a male sex hormone when he made syn- 
thetic androsterone in 1934. His process for the 
synthesis of testosterone is used in the technical pro- 
duction of this valuable substance. Since that time. 
Prof. Ruzicka has undertaken the systematic study 
of the derivatives of sex hormones and his many 
published articles testify to the results. 
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GRASSE NOW OUT OF “ZONE DES ARMEES” 


How the City of Perfumes has adjusted 
itself to war conditions . . . Exports 
and imports now handled with little 
red tape . . . Higher prices likely if 


armed conflict continues 


by LUCIEN TRABAUD 


Chief Chemist and Technical Director, Bruno Court 


GR ASSE, the City of Perfumes. lies close to the 
Italian frontier and is in the region designated as 
the “zone des armees.”’ When the order of mobiliza- 
tion came last September normal activity was para- 
lyzed for a few weeks. The perfume factories. 
however, worked on undisturbed and culture of the 
jasmin and tuberose blossoms which were ready to 
be picked when war started was continued. At the 
same time women replaced men called to the colors 
in the flower fields and consequently the supply to 
the factories was maintained. 

In the factories the ranks of the directing staffs. 
chemists and workmen were depleted by mobiliza- 
tion but fortunately there were sufficient specialists 
and workers left to carry on so that no factory was 
obliged to stop production. Those old concerns 
which manufacture materials used in making phar- 
maceuticals received special dispensation and were 
able to keep most of their directing and working 
staffs. Some factories had several of their buildings 
requisitioned by the military authorities but this 
was done so reasonably that industrial activity did 
not suffer. After the fear of the first days passed. 
commercial life in Grasse again took up its normal 
course. This continued and now Grasse is no longer 
considered a part of the “zone des armees.” 

Then came a period of intense activity to meet 
the great demand for raw materials from the United 
States and Great Britain chiefly. Commercial ex- 
change with other countries was adjusted promptly 
and has continued on a fairly stable basis. Due to 
improvement in railroad transportation shipments 
could be forwarded with reasonable promptness. 
Overseas shipments likewise were kept on a fairly 
even schedule. There were some delays caused by 
the irregular departures of the ships and by formal- 
ities which had to be complied with before they 
could leave the harbor, but despite these handicaps 
shipments have been made constantly to the United 
States and to the Far East. 

In the face of the demand for raw materials in 
the early months of the war stocks were soon ex- 
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hausted. Prices were raised but were calculated on 
the basis of the dollar. A case in point is lavender, 
the prices of which increased 50 per cent from 
September to December. 

Reasons for the buying wave were traceable to 
the following causes: 

1. Fear of buyers that they would be unable to 
secure steady supplies of raw materials on account 
of the difficulties of communication, of transporta- 
tion and of other complications due to government 
measures. 

2. Prospects of an increase in prices due to the 
unusual demand as well as to speculative maneuvers. 

Confusion amplified the situation, for under the 
stress of war it was necessary to impose export and 
import restrictions and formalities. Both exports 
and imports now are handled with a minimum of 
red tape and the international exchange of goods is 
developing satisfactorily. 


EXPORT OF CERTAIN OILS PROHIBITED 

The export of certain essential oils of a pharma- 
ceutical nature has been prohibited. Among these 
are angelica, aniseed, eucalyptus, lemon, cinnamon. 
melissa, cedarwood, coriander, chenopodium, clove. 
peppermint, mace, sandalwood and thyme oil. 

Also in the case of certain hydrogenated, oxidized 
or aromatic oils, it is necessary to obtain official 
authorization for each export shipment. Among 
the essential oils, the export of which is prohibited. 
it is not unlikely that the prohibition against ani- 
seed, peppermint and lemon will be removed short- 
ly. At the present time, exceptions may be obtained 
from the Department of National Defense as well as 
from the Health Service. Forms for imports are 
presented to the responsible department and deci- 
sions are made promptly. 

The supply of raw materials imported from 
French colonies and mandates as well as from for- 
eign countries are subject to numerous kinds of 
difficulties, especially so since the submarine war- 
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Jonquil blossoms are gathered by peasants of Grasse in this 
typical harvest scene, at left; snow blankets a field of 


flowers in the world famous heart of the perfume industry 


fare has been intensified. A large number of ships 
unload their cargoes at the first harbor reached so 
that delays of many weeks occur before the goods 
finally arrive at the port of destination. Under the 
terms of the bills of lading premature discharges of 
cargo makes it necessary for the buyers to provide 
a second shipment which makes necessary an in- 
crease in the price of the goods. 

Prices of raw materials in French francs are 
affected by the devaluation of the franc, by high 
freight costs and by the cost of war risk insurance. 
\s a result of these factors importers have had to 
increase their prices up to 40 per cent. 

Prices calculated in French frances in the French 
market on December 1 were 16 per cent higher than 
the prices in the foreign markets. 

War economy is being felt more and more. Two 
organizations to mediate between the manufacturers 
and the responsible ministerial departments of the 
government have been established. One is the Con- 
cern of Import and Distribution of Natural and 
Synthetic Raw Materials for the Perfume Industries 
with headquarters at 44 rue de la Boetie, Paris; 
and the other is the Concern of Import and Distribu- 
tion of Exotic Resins and of All Raw Materials for 
Drug Stores and Pharmacies with headquarters at 
7 rue de Jouy, Paris. 


HOW PRICES ARE CONTROLLED 

The work of these two concerns is manifesting 
itself in many ways. The necessity for imports is 
studied before application is made to the ministerial 
office in charge. In order to economize foreign ex; 
change each concern endeavors to stipulate with its 
clients that they buy in France. On the other 
hand in order to keep prices as low as possible, 
price limits are published in the form of market 
reports to guide manufacturers in their purchase of 
raw materials. 

Despite the war Grasse was able to comply with 
the unprecedented demand for raw materials with- 
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out breaking any contracts, thus giving evidence 
of its legendary activity and commercial acumen. 

The market for floral products has been affected, 
especially jasmin products which have advanced in 
price more than all other products. The price for 
the concrete is 12,000 francs at the place of collec- 
tion up to 15,000 frances per kilo in Grasse. The 
concrete of orange blossoms is equally scarce and 
equally sought. On the other hand, prices for 
products less wanted such as rose of May are fairly 
steady. Bulgarian competition on rose is also a fac- 
tor in maintaining an even level of prices. 


HIGHER PRICES LIKELY 


As a whole all floral products have advanced and 
it seems probable that prices will go higher for 
there is fear that if the war continues and becomes 
more acute the culture of the blossoms cannot be 
fostered as it should be to produce satisfactory 
crops. Actual stocks seem sufficient however for 
all reasonable demands. 

Reference has already been made to lavender oil. 
The demand for lavender exceeded all forecasts. At 
the time of the crop the market seemed to be dead. 
Then the Anglo-American demand brought it sud- 
denly back to life. By the end of September more 
than 60 tons of lavender oils were sold. Actually 
only five or ten tons are left. 


STOCKS OF PRINCIPAL OILS ON HAND 

As far as rosemary oil is concerned there is a 
sufficient supply of Tunesian oils, the distillation of 
which having been interrupted for a short time, has 
been taken up again. Verainsage oil is much in 
demand and its price has advanced to 1800 francs 
per kilo. Bitter neroli oil of Grasse remains sta- 
tionary at 6,000 francs per kilo. There are still sufh- 
cient stocks of this product as Germany, a large 
buyer of neroli oil, was not able to buy. 

Geranium oil from Algeria and Bourbon has not 
advanced much, the needs of the market being met 
up to now. 

Vetivert oil from Bourbon commands a high 


price, practically 100 per cent higher than in Sep- 
tember. It was difficult to obtain and all supplies 
are taken immediately. 

Patchouli oil likewise has become more expensive 


and is now almost unobtainable. The arrival of 
exotic essential oils is very precarious and the dis- 
tilled essential oils command high prices in Grasse 
because of the cost of the raw material. Clove oil 
from Madagascar is coming through quite regularly 
and the prices are up only slightly. 


SCARCE OILS 

Among the rarer oils that are especially sought 
in Grasse are coriander, which is very expensive 
and scarce, caraway, artemesia, angelica and costus. 
The price of some fractions of ylang ylang oil from 
Reunion has advanced up to 50 per cent above pre- 
war prices. Stocks of orange oil from French Guiana 
are practically exhausted and the next supply will 
not be available until the new crop is harvested 


March, 1940 39 

































































































































































































































































































































































late this spring. Prices of oak moss have advanced 
because of its scarcity and orris products also have 
advanced about 30 per cent. 


GRASSE NOT AFFECTED BY WAR NOW 

Up to the present time Grasse has not suffered as 
a result of the war. If, at the moment, certain basic 
markets are closed others begin to open up as for 
example those which might result from the commer- 


South 
America and the far eastern countries have in- 


cial agreements with Turkey and Spain. 


creased their demands for raw materials and are 
developing commerce with France. As far as the 
United States and Great Britain are concerned, ihey 
have helped more than any other nations to main- 
tain continuing activity in the Grasse factories. If 
Grasse, as is hoped, remains off the theatre of 
war she will continue to distribute the treasures of 
her soil among the nations. 


Labeling Questions 
“For Manufacturing Use Only” 


Q. 1. Does the federal Food, Drug & Cosmetic 
law require essential oil companies to put “jor man- 
ufacturing use only” on their labels for essential 
oils, compounds, etc., sold to toilet preparations 
manufacturers? 


A. No. 


Honey and Almond Lotions 


Q. 2. We have two labels which read as follows: 


ALMOND HAND LOTION 
ideal for sunburn, dry skin— LOTION 

chapping and many other ideal for sunburn, dry skin— 
uses. chapping and many other 
A practical formula for use uses. 

after removing hands from A practical lotion for use after 
water. After washing dishes, 
etc., simply dry the hands and 
apply. Soothing action im- 
mediate. A time-saving beau- 
tifier for the busy housewife. 
Contents 16 oz. 


HONEY & ALMOND 


removing hands from water. 
Soothing action immediate. 
A time saving beautifier. 


Contents one pint. 


Does the statement “ideal for sunburn,” etc., com- 
prise a statement which would bring this product 
into the drug classification? Must complete ingre- 
dients be mentioned in either of the above labels? 


A. No therapeutic claims are made which would 
bring either product into the drug classification. 
The contents of both should read “one pint.” 

Section 602A, paragraph b, reads: “The labeling 
of a cosmetic which contains two or more ingredi- 
of the 
designation of such cosmetic in such labeling by a 


ents MAY be misleading by reason 


name which includes or suggests the name of one 
or more but not all such ingredients even though 
the names of all such ingredients are stated else- 
where in the labeling.” 

The foregoing section of the regulations presents 
one of the most difficult nuts to crack. Obviously 
the lotions must contain in the first case genuine 
almond oil and in the second case a blend of genu- 
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ine almond oil and honey in sufficient proportion 
to have an effect. If this is done it would seem that 
you have done what is reasonably possible to com- 
ply with the regulations; but it might be well to 
submit the question to the Food & Drug Adminis- 
tration for its opinion. 


French Perfumer with N. Y. Address 

Q). 3. fa perfume is imported completely packed 
and the foreign manufacturer has a branch in New 
York, must “New York” be on the label? 


A. No. 


Tyrolean Pine Oil 


Q. 4. A bath salt is made from genuine Tyro- 
lean pine oil. Can we call it Tyrolean bath salts? 


A. Yes. 


Synthetic Floral Odors 
(). 5. Is there any provision in the federal Food. 
Drug and Cosmetic law about the use of floral 


names when the perfume or preparation does not 
contain the essential oil necessary for that name? 


A. No. What you are really buying when you 
purchase a perfume is a fragrance. As long as that 
corresponds with the flower odor it is difficult to 
see how any fault could be found because it is not 
made from an oil extracted from the living flower. 
Practically all of the lilac, lily, sweet pea, violet and 
gardenia oils used by perfumers are made without 
any natural oil from these flowers. 


Lotion Formulas 


New SuNTAN Lotions PARTS 
1. Quinine hydrochloride 15 
Zinc oxide 5 
Glycerine 10 
Rose water 70 
2. Beta-methylaesculitin 3.0 
Potash 0.03 
Glycerine 5.0 
Alcohol (92 per cent) 95.0 
Terpeneless oil of lavender 0.5 


SUGGESTED ASTRINGENT LOTIONS 


1. Acetic acid 2.0 
Zinc sulphate 0.15 
Alum 2.0 
Glycerine 4.0 
Menthol 0.08 
Alcohol 20.0 
Perfume 0.25 
Water 71.52 

2. Aluminum chloride 2.0 
Boric acid 1.0 
Glycerine 4.0 
Alcohol 15.0 
Perfume 0.25 
Water 77.75 


SuccestepD ACNE LOTION 


Resorcinol monoacetate 4 
Triethanolamine | 
Glycerine 5 
Alcohol 35 
Water 55 
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CHECh LIST 
OF FIC 
COSMETIC TABOOS 


CLAIMS, NAMES 


and WORDS 


which must not be used . . . Digest 


under product headings of all pro- 


hibitions in stipulations and cease 


and desist orders which are being 


followed in current cases . . . Com- 


pilation by Nathan Abelson 


ATHLETE’S FOOT 
To cease representing that the 
product 
1... will “rid” the user of 
this disease. 
2... will cause any part of 
the body to become well or 
healed. 
3... will kill all the germs 
or parasites, 
+... will cause the itching 
accompanying this disease to 
stop and will eliminate the de- 
sire to scratch. 

(Gore Products, Inc., 

Stipulation No. 02417) 

. will prevent reinfection 

of athlete’s foot conditions. 
'... is harmless to health 
Ussue, 

(Tenex, Inc., “Tenex” Stipula- 

tion No. 02401) 

. will destroy the fungus 

that causes Athlete’s Foot. 


aa. 


(The John Puhl Prod. Co., | 


“Fleecy White,” 


f Stipulation 
No. 02435) 
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FTC findings are issued from its offices in Washington, D. C. 


(Pictorial representation of 
such claims is also banned.) 
CORN REMEDIES 

To cease representing that the 
product 


1... will 


louses or 


cure corns or cal- 
prevent the forma- 
tion or recurrence of corns or 
callouses. 
2... will promptly stop the 
pain caused by corns or pre- 
vent the recurrence or pain 
caused by corns. 
3...will remove the roots of 
corns or will deaden pain 
caused by corns or will pre- 
vent the recurrence of corns. 
4...use makes it possible to 
remove the entire corn by the 
fingers after one application. 
(Wyeth Chemical Co., “Free- 
zone,” Cease and Desist Or- 
der, Stipulation No. 3754) 
5... will produce any results 


in any period of time or will 
have any finality of results. 
6...contains no acid, ether, 
collodion or any other in- 
eredient or will not cause 
harm or soreness. 
(Corn- Off Co., “Corn - Off,” 
Stipulation No. 02443) 
To cease representing that 
1...corns have roots. 


COSMETICS 
To cease representing that the 
product 
1...will remove or prevent 
lines or wrinkles or any other 
effect other than to tempora- 
rily soften the skin. 
2...will “lift the 
or “nourish the skin.” 
3...is recommended for skins 
lacking natural nutritive quali- 
ties. 
(Elizabeth Arden, Stipulation 
Vo. 02303) 


muscles” 


1... will affect the shape of 
the facial contour. 

5...will preserve a youthful 
throatline. 

6... will achieve any substan- 
tial results by a single appli- 
cation. 

7...will permanently correct 
or remedy dry or parched skin. 
8...the product is required 
by every woman. 

9... “frees” the skin of black- 
heads. 
10...“clarifies” the 
plexion. 

1l...used as a home treat- 
ment duplicates the exact 
methods and results of salon 
treatments. 

12... will banish fatigue or 
any other condition. 
13... will cause the 
look young. 


(DuBarry Cosmetics, 
tion No. 02357) 


com- 


skin to 


Stipula- 


March, 1940 41 





14... will eliminate crowsfeet 
or crepey throat. 
15...supplies oils 
present in the skin. 
16...constitutes a 
treatment for acne. 
17...corrects enlarged pores 
or has any other permanent 
effect upon the pores. 
18...will do more than re- 
move the accumulated oils 
from the surface of the skin. 
(Frances Denney, Stipulation 
No. 02338) 
19...contains “infinitesimal 
atoms” of gold or that the gold 
in the cream is charged with 
electricity. 
20...is a tonic or that the 
gold exerts a tonic action on 
the skin. 
21...will eliminate, by seep- 
ing into the skir, dirt, waste 
matter, dead tissue cells, and 
make-up. 
22... will 
pores or 
tion. 
23...will rid the 
licles or 


naturally 


complete 


stimulate sluggish 
increase the circula- 


hair fol- 
sweat ducts of dirt, 
make-up, or other impurities. 
(Daggett & Ramsdell, Stipula- 
tion No. 02158) 
24...is a  “tissue-building” 
cream. 
“Vitamin F” 
contains some in- 
gredient generally identified 
and recognized as “Vitamin 
F” by the majority of reliable 
scientific authorities. 
(Jean Jordeau, Inc., “Zip Vi- 
tamin F Creme,” Stipulation 
No. 02265) 
26...is a “vivifier.” 
27...and the Vitamin A in it 
will have an anti-infectious ef- 
fect. 
28...enables the cells of the 
skin to digest its ingredierts. 
29... contains all of the vege- 
table and animal ingredients 
of which the human body is 
composed, 


25... contains 
until it 


and corrects 
skin deficiencies due to an un- 
controlled diet. restores the 
calcium content of the skin, 
will vitaminize the skin or 
that any result may be traced 
to the vitamin content of this 
cream unless expressly limit- 
ed to vitamin de- 
ficiency. 

(Horvita, Inc., 

02192) 
31...will ‘“‘lighten’’ or 
“bleach” the skin. 
; contains the elements 
that compose the third layer 
of the skin or that it is auto- 
matic in action. 

(Mme. Huntingford, Inc., Stip- 

ulation No. 02421) 
33...has any. influence upon 
the action or condition of 
glands in the skin or upon the 
size of the pores. 

That the application of the 
principles involved in the 


oe ss prevents 


cases of 


Stipulation No. 
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“Beauty Angle Treatment” 
recommended by this adver- 
tiser will: 
1... restore 
skin. 
2...eliminate sallowness, 
bumps, or blotches. 
3...is the only treatment by 
which the circulation is stimu- 
lated naturally. 
(DuBarry Cosmetics, 
tion No. 02357) 
That 
i .. the 
proof.” 
(McKesson & Robbins, “Gold- 
en Brown Lipstick,’ Stipula- 
tion No. 02452) 
To cease use of 
1...the word “anti-wrinkle” 
or other words of similar 
meaning as descriptive of 
the product implying that the 
product will eliminate or pre- 
vent wrinkles. 
(Charles of the Ritz, Stipula- 
tion No. 2281) 
2...the word “Revitalizer” 
implying that the product re- 
vitalizes or restores vitality to 
the skin. 
(Daggett & Ramsdell, Stipula- 
tion No. 02158) 
3...the word “Astringent” as 
a part of the trade name or 
otherwise that the prepara 
tion designated ‘‘Special 
Astringent Powder,” is an 
astringent. 
1...the expression “Skin 
Food” as the trade name or 
otherwise that the product so 
designated is a skin food, or 
will nourish the skin. 
(Cyclax of London, Inc., Stip- 
ulation No. 02244) 
That 
1...pores in the skin have 
any appreciable depth or are 
capable of holding any mate- 
rial amount of foreign sub- 
stance. 
(Vadsco Sales Corp. and Delet- 


trez, Inc., Stipulation No. 
02415) 


vitality to the 


Stipula- 


lipstick is “water- 


DENTAL PLATE POWDER 
To cease representing that the 
product 

1... will avoid or prevent em- 
barrassment or discomfort, 
unless limited to such discom- 
forts as are due to loose den- 
tal plates. 

2... will avoid or prevent an 
unnatural facial appearance. 
3... will prevent gums, 
burning, or rash, unless limit- 
ed to burning, or 
rash due to loose plates or €x- 
cessive acid mouth. 

1... will deodorize the mouth 
or breath or sweeten the 
breath, unless limited to odors 
due to the dental plates. 
5... will conceal tell-tale evi- 
dence of false teeth, unless 
limited to loose plates. 

6... will stop all trouble from 
wearing dental plates. 


sore 


soreness, 


7... will hold teeth firm and 
comfortable and prevent plates 
from sliding, slipping, rock- 
ing, or popping out, unless 
limited to loose plates. 
8... will give substantial com- 
fort or stability the first day or 
within any specific number of 
days when one first begins to 
wear dental plates. 
9...“prevents” gagging, nau- 
irritation or spots 
during the first and early days 
of denture wearing, unless 
limited to such _ conditions 
when due to plates that do not 
stay in proper place and posi- 
tion. 
10...keeps false teeth sweet 
or hygienic. 

(Fasteeth, Inc., Stipulation No. 

02202) 


sea, 


sore 


DEODORANTS 
To cease representing that the 
product 
1... will “end” or “stop” per- 
spiration, unless it says that 
the effect may be temporary. 
2... will not stain or harm the 
clothing, unless accumpanied 
with a warning to use Taboo 
as directed. 
3...remains 
days. 
1...is non-irritating or 
for continued use. 
(Taboo by Associated Dist., 
Stipulation No. 02243) 


effective for 


safe 


EYELASH, EYE PRODUCTS 
To cease representing that the 
product 
1... will tend to promote the 
growth of lashes. 
(Charles of the Ritz, Stipula- 
tion No. 2281) 
2...will increase or promote 
the growth of the lashes or 
will cause eyelashes to be 
longer, heavier, or of a silkier 
quality. 
(Pinaud, Inc., Cease 
Desist Order No. 3420) 
3...is an eyelash “tonic,” by 
use of the Tonic as a part of 
the trade name. 
(Cyclax of London, 
tion No. 02244) 
|...is a competent treatment 
in the relief of tired eyes. 
5...is unique in the manner 
in which it cleanses the eyes. 
(C-E-Z-R Co., Stipulation No. 
02391) 


and 


Stipula 


HAIR AND DANDRUFF 
TREATMENT 

To cease representing that the 
product 

1...is a competent treatment 
for falling hair, baldness, o1 
any other hair trouble. 

2... will grow hair or replace 
fallen hair with new hair. 
3...gets at the cause or to 
the root of all hair trouble and 
will “correct,” “rid,” “end,” or 
“cure” any hair trouble or 
scalp disorder. 


1...produces vital, healthy, 
and strong scalp and creates 
the perfect hair growing con. 
dition, enabling the user to 
have abundant healthy hair. 
(Pro-Ker Lab., Inc., Cease and 
Desist Order No. 2894) 
5... “prevents” dandruff or 
“corrects” dry scalp. 
6...removes “humors” from 
the scalp, removes dandruff 
unless limited to the loose 
scales of dandruff; or allays 
itching head or irritation un- 
less limited to such conditions 
when due to the accumulation 
of dirt and debris. 
7...allays itching or fever of 
the scalp “instantly.” 
8...will restore the color of 
the hair. 
(Paul Westphal, Inc., Stipula- 
tion No. 02148) 
o...48 a ““pesttive’” 
“proven” dandruff cure or a 
“proved treatment” for dan- 
druff or one that “works.” 
10...“hkills the dandruff 
germ” in all instances. 
11...and statements concern- 
ing it and its actions is a 
“scientific fact” or has been 
“proved” by scientists. 
12...attacks “the” cause of 
dandruff. or “gets at the 
cause” or “at the root” of the 
trouble, or “masters”  dan- 
druff; or strikes deeper, or 
penetrates infected hair fol- 
licles; or “annihilates” the 
dandruff germ. 
13... “frees” the scalp and 
hair follicles of the parasite 
that saps their vitality; or 
“spreads a germ-killing film 
over the scalp.” 
14...has “marked curative 
properties due to certain in- 
gredients in a unique combina- 
tion shared by no other anti 
septic.” 
( Listerine, 
2502) 
15...is helpful in “building 
the resistance of the skin and 
scalp.” 
( Listerine, 
2502) 
16... improves the quality of 
the hair in proportion to the 
quantity of the product used. 
(Mentos Prod., Inc., Stipula- 
tion No. 02384) 
17... will cause gray hair to 
permanently disappear or that 
the product will permanently 
restore gray, faded or streaked 
hair to its natural or original 
color or shade or from stating 
that the product will have 
more than a temporary effect. 
18...is not a dye or that it 
does not work like standard 
hair dyes. 
(Dermo-Cosmetic Products Co., 
“Grey-X,.” Stipulation No. 
02368) 
To cease representing that 
1...all dandruff is due to 
an infection with Pityros 


Stipulation No. 


Stipulation No. 
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poron oval or other or- 
ganism. 
2... “the” dandruff germ has 
been isolated or identified. 
3...the presence of Pityros- 
poron ovale necessarily means 
dandruff or that with its de- 
struction dandruff disappears. 
{...dandruff is necessarily 
infectious, contagious or 
“Catching” or is in all in- 
stances passed from one per 
son to the other. 
(Listerine, Stipulation No. 
2502) 
5...colds make one’s hair a 
social outcast, or cause it to 
hecome dull and limp, or to 
come out, or to develop ends. 
(Harper Method, Inc., Stipula- 
tion No. 2553) 


HAIR RESTORER— 
DEVICES 
To cease representing that the 
device 
1... will stop the falling of 
hair unless specifically limited 
to arresting the falling of hair 
or an abnormal amount of 
hair. 
2... will enable patients to re 
gain normal, healthy hair, or 
that it constitutes a competent 
treatment for baldness, falling 
or lifeless hair. 
3... achieves any effect at all 
on the hair or scalp unless ex- 
pressly limited to such condi- 
tions as may be remedied or 
improved by stimulating the 
blood circulation of the scalp. 
(Crosley Radio Corp., X-Er- 
Vac, Stipulation No. 02125) 


HAIR RINSE 

To cease representing that the 
product 

1... will make dyed hair nat- 
ural looking. 

(Drene, Stipulation No. 02247) 

2...and only this product can 
enable one to restore and re- 
tain the beauty of blond hair. 
3...will keep the — hair 
healthy. 
1...can be used by brunettes 
without lightening the color of 
the hair. 
5... “restores” any natural 
characteristic or quality to the 
hair or will enable every user 
to be a “natural” blonde. 

That “60% of all women 
were born blonde.” 

(Marchand’s Golden Hair 

Wash, Stipulation No. 02334) 
6...is not a dye or does not 
alter the natural appearance 
or natural color of the hair. 
7...is the only line of hair 
rinse which is complete or is 
suitable for all shades of hair. 
8...is the original or the 
largest selling hair rinse. 

9... is one shade of rinse that 
adapts itself exactly to all 
shades of hair. 
10...“banishes” dull hair. 
ll... assures accuracy in at- 


any 
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taining the desired tint. 
12...is a “perfect” rinse. 
That all hair requires the 
application of a tint in addi- 
tion to a shampoo. 
(Golden Glint Co., Inc., 
en Glint,” 
02230) 


MEDICINAL SOAPS 
OINTMENTS 

To cease representing that the 
product 

D wien helps promote lustrous 
hair growth quickly. 


2... aids in normalizing oily 


skin. 

3... aids in correcting dry 
skin. 

|... aids in refining skin tex- 
ture. 

5... removes or aids in clear- 
ing blemishes unless limited 
to blemishes that are external- 
ly caused. 


“Gold- 
Stipulation No. 


{ND 


6... aids in imparting new 
firmness to the skin. 
7... cleanses the pores deep- 
ly or thoroughly or eliminates 
coarse pores. 
(Cuticura Soap & Ointment, 
Stipulation No. 0892) 
8... is beneficial in the treat- 
ment of “the itch” and of itech 
ing from all causes; of skin 
irritations or scalp irritations 
unless limited to pallative re- 
lief; and for sunburn or any 
other similar condition, 
9... will completely remove 
or eliminate blackheads. 
(E. T. Browne Drug Co., Inc.. 
“Palmer's Skin” Ointment and 
Soap, Stipulation No. 02411) 


VOUTHH 
FRICE 


To cease representing that the 
product 


{SH DENTI- 


1... is suitable for prophy 
lactic use unless the conditions 
it will prevent are specified. 
2... and its properties are 
available for thorough and 
complete oral cleansing. 

... or oxygen releases from 

will disinfect or purify. 


3 
it 
|... dissolves pus or mucus. 
5... is a specific for any type 


of oral infection other than 
Vincent’s infection or is an 
adequate treatment for colds. 
tonsillitis, rhinitis, pyorrhea., 
nonspecific stomatitis, acute 
pharyngitis, necrotic gingivi- 
tis. 

6... will neutralize the acid 
condition of the oral cavity 
except for a limited period of 
time. 

7... will restore the natural 
brightness of teeth. 

8... is recommended by den- 
tists and physicians as an 
ideal aid to clean, sparkling 
teeth, a clean mouth and a 
clean throat. 

9... liberates oxygen and is 


a powerful germ killing anti- 

septic. 

10... and the oxygen liberat- 

ed by it is beneficial to the 

tissues of the mouth. 
(William R. Warner 


Inc., “Vince,” 
02190) 


& Co., 
Stipulation No. 


PERCENTAGES 
To cease representing that the 
product 
1... will improve the skin 
100%, or any other definite 
percentage in any substantial 
number of cases. 
(Lever Bros. “Lux,” 
Vo. 02114) 
2... that 60% of all women 
were born blonde, or any othe1 
percentage, unless it has been 
established by competent sci- 
entific authority. 
(Marchand’s Golden 
Wash, Stipulation No. 


Stipula- 
tion 


Hair 


02335) 


PRODUCT SOURCE 
VAME 


To cease using the word 


{ND 


1... “herbal” as a part of a 
trade name that the products 
are herbal. (The word “her- 
bal” may be used if the prod- 
uct is composed entirely of 
vegetable oils or if the other 
ingredients are listed directly 
after the name.) 
(Frances Denney, 
Vo. 02338) 
2... “Paris” or “Poudre De 
Tale” when the products are 
manufactured, compounded. o1 
packaged in the United States. 
(V. Vivaudou, Inc., Stipulation 
Vo. 02408) 
3... “Doctor” or the abbre- 
viation “Dr.” unless-qualified 
further by the word “Chiro- 
practor’ or by the abbreviation 
“pe. 
(Dr. Maurice LeBell’s Formula, 
Stipulation No. 02221) 
1... “laboratories” in the 
trade name or advertising mat- 
ter until the organization 
owns and operates an ade- 
quate laboratory under the 
supervision of a competent 
chemist. 
(Celtonsa Medicine Co.., Stipu- 
lation No. 02236) 
5... “Revitalizer.” in de- 
scribing or designating the 
product. 
(Daggett & Ramsdell, Stipula- 
tion No. 02158) 
6... “anti-wrinkle.” implying 
that the product will eliminate 
or prevent wrinkles. 
(Charles of the Ritz, Stipula- 
tion No. 2281) 
Cece FRR 
of the trade name. 
(Jean Jordeau, Inc., “Zip Vita- 
min F Creme,” Stipulation No. 
02265) 
Ss = "on 
trade name. 
9... “Astringent” as a part 


Stipulation 


as a part 


Food” as the 


of the trade name designating 
the product as an astringent. 
10 . . . “Stimulant” in the 
trade name designating the 
product as a stimulant. 
(Cyclax of London, 
tion No. 02244) 
ll... “Body Building,’ 
“Glandular” and “Laxative” 
as parts of the trade names 
of the products. 
(Health and Strength 
Stipulation No. 02364) 


REDUCING CLAIMS 
DRUGS 

To cease representing that the 
product 


Stipula- 


Club, 


1... constitutes a safe or 
harmless agency which may 
be taken with impunity by all 
persons for the reduction of 
fat or decrease in body weight. 
2... will cause the user to 
“reduce 10 pounds in 11 days” 
or result in any definite reduc- 
tion of fat or decrease in body 
weight within any definite 
period of time. 
(Gates Medicine 
Cease and Desist 
3483) 
3... is prescribed by prac- 
ticing physicians as an aid in 
reducing weight and that no 
ill effects are suffered from its 
use. 
(Hartman Wholesale Drug Co.. 
Cease and Desist Order, No. 
3609 ) 
1... has any specific weight 
reduction action or will be 
effective in accomplishing a 
reduction in body weight un- 
less it is clearly explained that 
the product is of value only to 
the extent that it tends to re- 
duce the appetite for other 
foods, and should be used in 
conjunction with low caloric 
diets and exercise. 
(Bond Pharmacals, “30-40- 
Wafers, Stipulation No. 
02398) 


SCOURING POWDER 


To cease representing that the 
product 

lL... will keep an ice-box or 
refrigerator germ-free. 

mwa will absorb all odors or 
keep a refrigerator odorless. 
3... will not harm the “most 
delicate” surfaces. 

1 . . . will restore the orig- 
inal brightness and lustre to 
painted surfaces. 


Co. Ine., 
Order, No. 


5... will be effective as a 
cleansing agent without rub- 
bing or scrubbing. 

6... surfaces cleaned with 
the product stay clean longer. 
(Fitzpatrick Bros.,  Ince., 
“Kitchen Klenzer,’ Stipulation 
No. 02280) 


SKIN LOTIONS 


To cease representing that the 
product 
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1... supplies the hands with 
a “special” moisture, or that 
the hands need “special” mois- 
ture. 
2... will put moisture “into” 
the cells, “inside” the cells, 
“right down to the cells.” 
3... gets at the cause of the 
condition. 
1... keeps the hands from 
ge tting rough or old-looking. 
5... puts back the type of 
moisture natural to the hands. 
6... penetrates the skin lay- 
into the skin cells, 
the inner skin cells. 


ers, or 
7... “sinks down” to quench 
dried out skin cells. 

8... will keep the hands 
young. 

9... contains two “famous” 
ingredients that doctors use. 
10... will heal any condition. 
ll... is a treatment or rem- 
edy for insect bites. unless 
limited to relief of itching of 
such bites. 

12... is effective in helping 
to protect against staining or 
discoloring of the hands. 
13... . shuts out the most 
harmful rays of the sun, un- 
less indicating that the product 
will not shut out all of such 
rays. 

14... “banishes” 


chapping, 
roughness, 


redness, etc. 
15... “renews” the moisture 
that protects the hands from 
becoming parched or old-look- 
ing. 
16... prevents sunburn, un- 
less limited to its aid in the 
prevention. 
17...makesthe hands 
“youthfully” soft. 
white. 
18... is a treatment or 
edy for chilblains, or 
its use 
feet. 
19 . . . makes the 
young and firm. 
20 . . . smooths out line o1 
wrinkles, or keeps the hands 
from wrinkling. 

(Jergens 

Vo. 02154) 
21... corrects yellowness of 
the skin. 

(Cyclax of London, Inc., 

ulation No. 02244) 
To cease representing that 
1... the hands never have 
enough moisture to keep them 
soft. 
B+ «ei keep the hands soft 
and smooth, special moisture 
must be placed inside the cells. 
3... the skin on one’s hands 
is non-oily. 

(Jergens 

No. 02154) 


SKIN POISONING OR 
DISTURBANCES 

To cease representing that the 
product 

1...will produce no un- 


smooth o1 


rem- 
that by 


one will not have 


sore 


skin cells 


Lotion, Stipulation 


Stip- 


Lotion, Stipulation 
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toward after effects. 

2... is a treatment or rem- 
edy of poison ivy poisoning. 
$...is a “specific.” 

1... ends the torments of 
mosquitoe s. 

5... stops mosquitoes from 
sucking human blood. 


(Broemmel Laboratories, 
pulation No. 02275) 


6... is a treatment or remedy 
for 
fungus nail 
eczema—rash 
barber’s itch 
garis ) 
corns and callouses 
cuts 
dermatitis irritation 
burning. itching skin 
eases generally 
skin blemishes 
skin diseases generally 
ringworm, unless limited 
the types of 
7... may be effectively 
cated for ringworm. 
8... is harmless to 
tissues, 
(Tenex, Inc., “Tenex,” 
lation No. 02401) 
Psa good for all skin irri- 
tations, 
10... “purifies” on 
the skin. 
ll... is of therapeutic value 
in cases of ingrown hair or of 
sunburn. 
(Mentos ran Inc., 
lation No. 02384 


12... soothes rawness, 


Sti- 


(sucosis vul- 


dis- 


indi- 
health 


Stipu- 


beautifies 


Stipu- 


or that 

it is soothing when applied to 

raw surfaces of the skin. 
(Raymond Powell Co., 
Star Ointment.” 
Vo. 02429) 


“Blue 
Stipulation 


SOAPS—COSMETIC 


To cease representing that 
1... any specified number of 
disease germs are spread by 
hands “alone.” 
2... the “special ingredient” 
of the soap makes the lathe 
more penetrating. 
(Lever Bros., 
Lux Soap, 
02114) 
To cease representing that the 
product 
1... keeps the complexion 
“flawless.” 
9 


2... 18 


Lifebuoy and 
Stipulation No. 


“made especially” | 
guard against cosmetic skin. 
3... can be relied ‘upon to 
keep the skin “clear” unless 
limited to such conditions as 
are due to, or aggravated by. 
dirt, cosmetic residue, epithel- 
ial debris, or foreign materials. 
(Lever Bros., Lifebuoy and 
Lux Soap, Stipulation No. 
02114) 
1... “reaches down to the 
pores.” 
5... “can’t irritate the most 
sensitive skin” or using any 
other claim that may imply the 
soap is non-allergic. 
(Procter & Gamble, 


Camay 


Soap, Stipulation No. 02375) 
SOAP AND FLAKES 
LAUNDERING 
To cease representing that the 
product 
1... puts new 
rics. 
2... improves the original 
quality of the fabrics. 
(Lever Bros. Lux 
Stipulation No. 02114) 
3... contains any cleansing 
egent superior to or different 
from pure soap. 
1... enables the use of less 
soap except to the extent that 
the product itself supplies the 
required pure soap content of 
a laundry solution. 
5... added to a solution con- 
taining an adequate amount of 
pure soap makes that 
cleanse more efficiently. 
6... eliminates rubbing or 
scrubbing. 
(General Foods Corp. La 
France, Stipulation No. 02376 
7... contains a unique ingre- 
dient which makes it the only 
soap which will remove stub- 
born “deep down dirt from 
clothes.” 
8... never 
less directly limited in context 
to reference to which 
are washable. 


life into fab- 


Flakes. 


soap 


fades colors. un- 
colors 


9... cuts washing time, loos- 
ens dirt faster, washes clothes 
whiter, or any other compari- 
unless the basis of the 
comparison is stated direct 
connection. 
(Procter & 
Naptha Soap, 
024314) 
10. . . is safer for the 
than all other laundry 
11... is as safe for the hands 
as toilet soap. 


son, 


Gamble, White 
Stipulation No. 


hands 


soaps. 


12... is the only 
ducing “shampoo” 
employing a “suction” 
ciple. or that either of 
new. 


soap pro- 
action 01 
prin 
such 
actions is 
13... is made especially fo: 
anv particular locality. 

(Procter & Gamble, 

Stipulation No. 02423) 


TALCUM POWDER 


To cease representing that the 
product 

1... in any way influences o1 
affects body temperature. 
2... has a protective quality 
not found in any other pow 
der. 

3... has healing properties 
or contains ingredients which 
make it beneficial in the treat- 
ment of skin disorders unless 
limited to the product’s effect 
in drying the skin or in re- 
ducing irritation or friction. 
1... promotes sleep, relaxes 
the nerves or re- 
amount one per- 


Chipso. 


or soothes 
duces the 
spires. 


2... permits the 
breathe or that 
breathe. 
6... completely counteracts 
or masks objectionable body 
odors. 
7... with respect to its odor 
or substance. when applied to 
the body, remain effective for 
any purpose during the entire 
day of its use or for any sub- 
stantial length of time. 

(V. Vivaudou, Inc., “Mavis” 


“Dijer-Kiss,” Stipulation No. 
92408) 


pores to 


the pores 


TOOTHPASTES AND 
TOOTHPOW DERS 


To cease representing that the 
product 

1... is an outstanding or ef.- 
fective germicidal or antiseptic 
agent. 

2... removes all stains from 
teeth or any stains other than 
ordinary surface stains. 
3... keeps the teeth and 
mouth thoroughly clean and 
healthy or assures the user of 
sound teeth. 

1... changes the natural 
r brightness of teeth or 
brings out or restores bright- 
ness to teeth which are dull 
or discolored due to causes 
other than ordinary surface 
stains. 

(Kolynos Toothpaste, Cease 
and Desist, Order No. 3587) 
5... assures the possession of 
tecth that are white, clear and 

sparkling. 

6... cleans the proximal sur- 
faces between the teeth. 
7... liberates nascent oxygen 
in the mouth, 

8... prevents film on teeth or 
decay of teeth or removes all 
types of stain from the teeth 
other than ordinary surface 
stains, 

9 . . . neutralizes acid mouth 
conditions or is an_ effective 
antacid. 

10... has any value for pur- 
poses other than cleansing and 
polishing the teeth except for 
its use as a mild deodorant. 


color 0 


To cease representing that 
1... the sodium perborate in 
the product will keep gums 
firm and healthy and make all 
normal sets of teeth white and 
beautiful. 
2... . tooth powder is more 
effective in cleansing and pol- 
ishing the teeth than toeth- 
paste. 
3... movie stars employ the 
product to the exclusion of all 
other dentifrices. 
1... the foam obtained from 
the use of the product is due 
to the oxygen released by any 
ingredient of it. or is due to 
anything other than its 
content, 

(Continued on p. 90) 
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AIDS TO BETTER 
PRODUCTION 


by RALPH H. AUCH, A.B. CHLE. 


STRAIGHT LINE PRODUCTION 


Only too frequently the small manufacturer ap- 
parently takes the expression “straight line produc- 
tion” too literally. Due to low production and 
limited floor space, he is content to go along with 
inefficient packaging and needless handling and 
rehandling. 

“Straight line production” can be done equally 
well on an L-shape production line, or even on a 
U-shape one. The one or two right angle turns, as 
the case may be, can conveniently be made at sev- 
eral different points. 

On a liquid or cream line, applying two labels by 
semi-automatic labelers, a turn can be made at each 
labeler. An inclined metal trough, a small power 
driven belt or a hand rotated disc table can be 
utilized, dependent on the distance between them. 

On a powder line, the change in direction can 
be made wherever the container must be handled. 
For example, on a tale line it can be where the 
tin is placed in and out of the foot or power oper- 
ated device for pressing the lid on. In the case of 
a product filled warm, the turn can be _ placed 
where the closures are screwed home. 


“IT CAN’T HAPPEN HERE’ 


The wanton disregard for the fire hazard or even 
the possibility of explosion around certain equip- 
ment and in certain areas is astounding. Apparently 
some take comfort in the fact that only small 
volumes are handled and others, that the alcohol 
concentration is low and some perhaps have given 
the subject little or no thought. 

Practically all nail enamel solvents are actively 
hazardous. The alcoholic concentration of the 
astringent lotion, the mouth wash, the shaving lo- 
tion, etc., may be well below 50 per cent, usually 


considered the danger point. Unfortunately, 
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evaporation of alcohol does not occur at the con- 
centration of the product but at, or near, 95 per 
cent. Alcohol fumes therefore are a hazard. 

Explosion proof motors are admittedly somewhat 
more expensive than regular ones. Vapor proof 
lighting fixtures and convenience outlets are far 
more costly and time consuming to install; never- 
theless, their use is often amply justified whether 
or not the insurance company makes an issue of it. 

Under certain conditions, a hand operated add- 
ing machine may well replace a motor driven one 
or an explosion proof telephone supercede the regu- 
lar one. On top of these, it is reassuring to have 
asbestos fabric blankets handy to throw over a 
tank, a mixer or a filler. So, too, are extinguishers 
designed to handle each type fire. Even then “it 
can happen here.” 


IT’S DONE WITH MIRRORS! 

Yes, jams in equipment are avoided, the level in 
filling machine hoppers is maintained and on occa- 
sion the services of an extra attendant are dispensed 
with, for example, by the application of a suitable 
mirror. The mirror may be a small round reducing 
or an oblong plain one and, again, it may be as 
large as 12 by 18 or even 15 by 27 inches. 

Sometimes it is necessary to install an extra 
electric switch for remote control or to move one 
to a more convenient location. Again, an extension 
on the valve for a liquid line or on the slide on 
the discharge of a paste or powder hopper is also 
necessary. 

The use of mirrors is by no means confined to 
the manufacturing and assembly areas. Large ones 
set at just the right angle permit seeing around 
corners of the conveyor system in shipping and re- 
ceiving departments, for example. It has not been 
unusual to employ advantageously one or more on 
new equipment. This is especially true when one 
operator operates two or more pieces of equipment, 
such as filler and capper, or three case sealers. 


STREAM LINING EQUIPMENT 


Passing comment has been made from time to 
time in this column about improvement in appear- 
ance of equipment. A recent instance came under 
observation where approximately 40 per cent added 
cost was incurred to streamline and improve new 
equipment aesthetically. 

This took the form of stainless steel and chro- 
mium plate not only on the various parts but on 
safety guards and skirts to enclose the moving parts. 
Hinged doors and readily removable plates im- 
paired accessibility little, if at all. Often the added 
cost is but a fraction of the above named figure 
which was mentioned as evidence of the fact that 
the manufacturer was in earnest about improving 
the appearance of his equipment. 

Typical of our own recent efforts and suggestive 
of possibilities are label boxes, label carts, cullet 
receptacles on dollies, sleeves over waste cans, skirts 
on fillers and labelers, styles over conveyors and 
housings on case sealers and compression units, 
of stainless steel. 
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Comment on interesting new 


chemical developments and 


their application to cos- 


metics and toiletries 


by MAISON G. DE NAVARRE 


Sports Cream—Last year saw an at- 
tempt to put across a summer or 
sports cream. The idea was swell. 
How successful it was I don’t know. 
Yet a little effort on the part of the 
industry might popularize a cream 
containing considerable proportions 
of water, say 30-35 per cent of oils, 
emulsifier, preservative and cooling 
aroma. It is a nice business if you 
can get it, and what 
wouldn't like a little job in the sum- 


mer sales curve? 


company 


Sweet Potato Starch — Particularly 
useful for use in dessert manufacture 
and other food, but nevertheless an 
advance over other starches used for 
the same purpose is the new chem- 
urgic development sweet potato starch. 
Candy manufacturers, laundries and 
bakeries will welcome it. It particu- 
larly replaces arrowroot, sago and 
tapioca, all imported products. Sweet 
potato starch manufacturing is a new 
industry peculiar to this country. 


Fire Fightimg—A very real thing is 
the fire hazard associated with the 
The nature of the 
manufacturing makes it difficult to 
fight fires too. Workers are not usu- 
ally very well informed on what to do 
if fire breaks out. A large supplier of 
fire fighting equipment has issued a 
pamphlet on “What You Should 
Know About Fire Extinguishers” in 


cosmetic business. 


which each kind of equipment is de- 
scribed and the type of fire for which 
it is best used. Every factory should 


have this leaflet posted and read by 
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Don’t overlook the 
portability and wide utility of the 
new type carbon dioxide extinguisher 


its employ es. 


which leaves no residue or damage. 
Facial Mask—The availability of 
alumina gel in commercial quantities 
and of high purity brings into use as 
a possible major ingredient of facial 
masks this unusual adsorbent and 
neutralizer. The commercial alumina 
gel is now available from the largest 
suppliers of aluminum and deriva- 
tives of it. The price is interesting to 
cosmetic manufacturers. 


New Hair Dressing—The consumer 
market is crying for a new hairdress- 
ing, giving the hair beautiful luster, 
free from stickiness, preferably free 
from alcohol. 
sibility ! 


Sounds like an impos- 
Maybe it is at the moment, 
but someone is going to produce such 
a product and the world will beat a 
path to his door to buy it. 


pH Values of Alkalies 
and then we get a few inquiries on pH 
values and their meaning. Keep in 
mind that the pH scale runs from 1 
to 14; that pH 7 is the mid-point and 
neutral; that the farther away from 
the mid-point the more acid or alka- 
Everything 
lower than pH is acid, the more so 
the lower the figure drops—thus a 
product with pH 5 is more acid than 
one with pH 6. 


Every now 


line as the case may be. 


Everything higher 
than pH 7 is alkaline, the more so the 
larger the figure; thus pH 9 is more 


alkaline than pH 8 and so on. Inas- 


much as so many cosmetics are al- 
kaline, it may interest you to know 
the pH of 0.2 per cent solutions of a 
few alkalies: sodium hydroxide 12.7; 
11.7; 


borax 9.2 and so- 


trisodium phosphate sodium 
carbonate 11.2; 


dium bicarbonate 8.4 pH respectively. 


Shaving Cream Hardening — A 
common problem among manufactur- 
ers of lather shaving cream is to 
maintain the desired plasticity dur- 
ing the summertime or in overheated 
bathrooms. An easy way to do it is 
to use some sodium alginate mucilage 
It not only helps 
solve the stiffening problem, but gives 


in your product. 


the lather greater body and slows up 
drying on the face. Worthwhile ex- 
perimenting with, isn’t it? 
Vacuum Pump Cheap—A _ supplier 
of scientific equipment has just an- 
nounced that he has some brand new 
vacuum machines available at a very 
Vacuum can be had down 
Nothing 
wrong with the machines except that 
they were intended to give lower vac- 
uum and the cost of taking them apart 
to adjust them to do so is too high. 


low cost. 
to a couple of microns. 


So, some several lucky laboratories 
are going to get new high vacuum 
pumps at a “song.” 


Liquid Dentifrice—Thickeners for 
liquid dentifrice are a problem in- 
deed. Karaya gum is not satisfac- 
tory. Tragacanth is and can be used, 
but a better material could be used in 
place of it. Irish moss, quince seed 
or methyl cellulose are possibilities 
Sodium algi- 
nate is a very useful product too. 
However, look out for clouding with 
some of these when mixed with your 
wetting or foaming agent. 


not to be overlooked. 


Sunscreens—lhis is the time to get 
your suntan preparations ready for 
summer sale. Several new screens 
are available this year as compared to 
a year ago. Do your shelf testing and 
be ready when the warm weather gets 
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here. Remember the trend is toward 
greaseless preparations. This is 1940. 
You wouldn't be caught driving 
around in a 1926 model automobile, 
would you? Why try to foist an old 
time product on the customer then, 
when they are crying for something 
different? You can claim your prod- 
uct prevents sunburn and still keep it 
in the cosmetic classification. 


Cfaseinates—New commercially 
available caseinates give gums fur- 
ther competition in the textile, paint, 
cosmetic, pharmaceutical and food 
fields among others. Massage creams 
may be made from them directly. 
They will increase body of a product 
if required. Some will dry to water 
resistant coatings and are used for 
paints. They are good binders and 
sizing agents. Emulsions can also be 
made with them. 


Pure Titanium Dioxide—A pure ti- 
tanium dioxide satisfying the govern- 
ment’s requirements for lead and 
arsenic content is now available. It 
is a very white and light powder, con- 
siderably higher in cost though than 
the grades usually used. For some 
purposes and in view of the fact that 
so little of it is required, this new ma- 
terial should find a lot of use. 


Factery Washing—A_ problem in 
every factory is the easy, quick and 
clean washing of used equipment. All 
sorts of compounds have been used 
but of them all, tetrasodium pyro- 
phosphate really cuts the grease. Used 
with warm or hot water, the grease 
fairly runs away from the containers. 
One rinsing is usually enough. Try 
it and see. 


“Old Spice” Idea—Inasmuch as the 
old time idea of spice mixtures as 
perfume bouquets has been so success- 
ful, it may not be amiss to resurrect 
the granddaddy of many cosmet- 
ics—milk of benzoin. There is some- 
thing about benzoin that cannot be 
dismissed lightly. It is an unusual 
cosmetic ingredient, poorly under- 
stood by most cosmetic technicians. 


The old benzoin milks had something 
the ladies liked, so why not give it to 
them again? With the many new ma- 
terials available, there are a number 
of different ways that the idea may be 
worked out. The simpler the prod- 
uct, the more practical it will be. 
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QUESTIONS & ANSWERS 


291. Hair Tonic 

Q: | am making a hair tonic 
with the formula as follows 
(qualitative formula given). The 
product dries on the hair too 
quick and does not hold the hair 
like I want it to. Please advise. 
E. M., Ohio. 

\: Your product dries rapidly 
in part because of the alcohol 
content and about the only way 
this can be curtailed is by add- 
ing water or some slow evaporat- 
ing solvent. Benzoin overcomes 
the stickiness of castor oil when 
used in hair lotions, and it is 
possible that you may be using 
too much. You can probably add 
some water to your product but 
inasmuch as your formula does 
not give exact quantities, you 
must decide on a safe amount. 


292. Test for Perborate 

Q: Please advise a method for 
determining perborate in soap. 
We want as accurate a test as 
possible. b. is Calif. 

A: the following test is taken 
from the Methods of Analysis of 
1.4.T.C.C.: “To 200 ml of a so- 
lution containing 15 ml of a 15 
per cent solution of potassium 
iodide solution and 10 ml of 
cone. hydrochloric acid, add an 
accurately weighed amount of 
the sample (0.2 to 0.4 Gm) stir- 
ring vigorously, during the 
addition. Titrate the liberated 
iodine with N/10 sodium thio- 
sulphate. Calculate as NaBOs. 
One ml N/10 sodium thiosul- 
phate 0.0041 Gm NaBOs.” 


293. Lather Cream 

Q: I have been making a lather 
shaving cream for the last two 
years, but something has hap- 
pened and it just won’t make for 
me any more. (Formula follows.) 
| hope you can give me some in- 
formation as to why it doesn’t 


work. M. K., Colorado. 


A: Rather than unravel the 
kinks in your formula, the fol- 


lowing is suggested as a base for 


which to evolve a product that 
will work: Coconut oil 10, stearic 
acid 34, potassium hydroxide 
6.8 glycerine 18 and water 29 
parts each. This formula was 
developed by Auch who claims 
it works every time. Dissolve the 
alkalies in two thirds of the 
water. Heat glycerine and coco- 
nut oil to 170°F. Add the alka- 
lies to this mixture in a thin 
stream under agitation until sa- 
ponification is complete (in 
about 15 minutes). Now add the 
melted stearic acid and the bal- 
ance of the water, agitating a 
while longer. Allow to “rot” for 
about a week or two, turning 
over each day, perfume and tube. 
It is important that the coconut 
oil is completely saponified be- 
fore adding the stearic acid. 


294. Antiseptic Talcum 

Q: We are making a talcum 
powder and would like to make 
it antiseptic. The base of the 
product is Italian Tale. We want 
a product that will pass the re- 
quirements of the Federal laws. 
D. S. P., Idaho. 

\: Taleum powder in itself is 
heavily contaminated with molds 
and spore forming bacteria. A 
truly antiseptic talcum should be 
quite sterile as well as antiseptic. 
This may best be accomplished 
by using dry heat at a tempera- 
ture of 180-200°C for two hours 
or until sterile. Some of the 
antiseptics which may be _in- 
cluded in taleum powder are 
esters of p-hydroxybenzoie acid, 
chlorthymol, thymol, isothymols, 
chlorcarvacrol, benzoic or sali- 
cylic acid, hydroxyquinoline or 
its salts or some of the newly 
developed organic mercurials. It 
is impossible to predict antisep- 
tic value, hence you would have 
to make a test on your product 
to determine this. A _ product 
labeled antiseptic, must to-day be 
germicidal in the concentrations 
used (certain exemptions being 


made) or it is misbranded. 
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Jew TOILET GOODS 


Vae: A new aid to cleansing the skin, 
created to produce the same action 
on the face that a vacuum does on 
rugs, is now available in the item, 
Vac, which is designed and manu- 
factured by Vac Products Co. In 
utilizing this aid, the skin first is cov- 
ered with cleansing cream. A vacuum 
is created with Vac by compressing 
the rubber cap with the finger tips, 
placing the slender open end in con- 
tact with the skin surface, then re- 
leasing the finger pressure. Vac is 
moved slowly over the skin surface. 
It is a conical shaped affair of cream 
colored plastic and measures about 
three inches at the widest end by 
three and one-half inches in depth. 
The smaller end is perforated by tiny 
holes and the wide end is covered by 
a removable circle of pliable rubber, 
studded with rubber “bristles.” 


Vials in Leather Flowers: A new 
novelty is the use of miniature bot- 
tles in leather flowers as offered by 
Glass Industries of America. The bot- 
tles, designed by George Grunberg to 
hold small amounts of perfume, ap- 
pear in different shapes and have 
screw stoppers of clear or colored 
glass. They are placed in the center 
of the leather flowers which are pre- 
sented in a variety of shades, con- 
trasting colors being used for the 


petals and leaves. 


Suntan Oil Caps: Suntan Oil in lit- 
tle round capsules, each one contain- 
ing just enough for an application 
for arms, face and neck, is introduced 
by Elizabeth Arden. The capsules are 
easy to carry for they may be slipped 
into a pocket or put in a beach bag, 
with the assurance that they won't 
break and spill or get gritty in the 
sand. They are available in two 


shades, Honey and Cafe. The first is’ 


designed to produce a_honey-beige 
shade of tan and the second to cre- 
ate a bronze shade. They come in two 
sizes, one containing 12 and the other 
24 capsules in flat pink boxes. 


eVlLew 


Lighted Mirror Compact: A lighted 
mirror features the new compact 
molded by the Erie Plastics Company. 
A small battery feeds the bulb which 
is placed at one end on the inside of 
the top part of the compact and per- 
mits use of the compact in darkened 
locations. The compact, about two 
and one-half inches long, has three 
columns for its exterior design. It 
is presented in a variety of colors and 
is made of Lumarith. 


Sachet Bracelet: A gift to intrigue 
is the Orloff sachet bracelet. The 
dangling sachet boules are scented 
with Orloffs well-known perfumes 
and are available in white, black, 
yellow, pink, blue and red. The tiny 
linked chains are said not to tarnish 
and the sachets are light in weight. 
They are presented in a jewel box. 


Nail-On: A new colorless liquid for 
repairing broken fingernails is offered 
by Terle, Inc. Nail-On is applied 
over and under the split or torn nail 
which has been thoroughly cleansed 
and dried. A small piece of cleansing 
tissue placed over the repaired nail 
after the application of Nail-On aids 
the strengthening process. For brok- 
en nail tips, a second coat of Nail-On 
is applied over the tissue. Nail pol- 
ish may be applied after the repair 
is completely dry. Enough Nail-On 
to mend 50 nails is contained in the 
small bottle. 


Dent-L-Stik: A tooth whitening stick, 
presented as the new safe way to re- 
move stains and whiten teeth, is dis- 
tributed by Thompson’s Limited. It 
is stated that the principal cleansing 
agent in the stick is crysalba. In 
using Dent-L-Stik, it is moistened 
and applied gently to the teeth. Al- 
though stains are to be rubbed off, 
it is claimed that the use of this stick 
will not harm or scratch tooth enamel, 
A small cylindrical box in blue and 
white holds the stick and it may be 
carried in a pocket or handbag. 
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PARFUMS SCHIAPARELLI: 


A Baccarat crystal candlestick 


imprisons Sleeping, new perfume of this designer. The flacon 


is covered by a candle snuffer in Sleeping Blue and gold. 


CHARBERT: Mountain Greenery (shown), Deep Lilac and 


Pink Hyacinth are this firm’s new colognes. Presented in the 


popular drum bottle, each has a specially designed wrapping. 


WORTH: 
and Gardenia, packaged in Lalique glass in two sizes, are 
Distributed by Al Rosenfeld, Inc. 


Three colognes in floral odors. L’Oeillet. Lilas 


launched by this house. 


LENTHERIC: 


cyclindrical flacon with ruffles of glass and a glass bow on 


\ new perfume, Confetti, makes its debut in a 


the stopper. Bright lacquered bows decorate the gray box. 
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NORTHAM WARREN: Odorona Cream appears in a new FRANCES DENNEY: Aquamarine and white are predomi- 
shocking pink and white jar. The lines are simple and the let- 


nant colors in this firm’s redesigned packages. Initials and 
tering distinctive. It is packed in a grey and white carton. — stars are molded in the bottles and lettered in gold on the 


jars. 
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XANDRA LTD.: These sea moss foam baths now come in gay, MAISON JEURELLE: 


Three vials of perfume are packed in 
new packages, especially convenient and light 


weight for a purse-size suede kit, American Trio. 


The kit slips into an 
travel cases. The bottles were designed by Simeon Braguin. 


acetate envelope, the arrangement designed to prevent spillage. 
CADETTE PRODUCTS CORP.: Toy containers, designed for FABERGE: 


use as children’s playthings after the cans are emptied, hold ” in the streamlined crystal flacons. Emphasizing the straw- 
. c . r 
baby talc, tale for milady, tooth powder for children and adults. * hat theme 


Strawhat, newest member of this family, appears 


. both perfume and cologne have plaited straw tops. 









a Date 


he a 


ene rubinsteln — 


HELENA RUBINSTEIN: 


Apple Blossom sequence in time for Easter. 


Apple Blossom perfume joins the 
The square crystal 


bottle is set in a miniature arbor on which pink blossoms cluster. 


LIGHTFOOT 


of soap in a transparent 


SCHULTZ CO.: Three 


“hot-house” 


huge pink strawberries 
box which is marked into 


window panes are introduced in this firm’s Spring promotions. 


ELIZABETH ARDEN: 


white pinch bottle of opaque 


Cyclamen perfume now appears in a 


glass with a stopper in the shape 


of a cyclamen petal. The box is lined with cyclamen satin. 
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ROGER & GALLET: 
added to the Blue 


is a 
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taleum and sachet are 
There 
Aftabath 


Aftabath powder, 
Carnation cologne of this firm. also 


new design for its Fleurs d’Amour and tale. 


LA CROSS: 


tinted cap holds this firm’s creme nail polishes. 


\ new cylindrical flask topped with an ivory- 
A transpar- 
ent cover permits seeing the shade and protects the bottle. 
CAMPANA SALES CO.: 


manufacturers of 


A new hand cream, produced by the 


Italian balm, is launched in three sizes. It 


is stated to be greaseless, softening and fast-disappearing. 
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HAND CREAM 








OGILVIE SISTERS: 


salon 


Fifth Avenue Hair Kit. containing fou: 
pack- 


age. The smartly designed box appears in peach and blue. 


preparations. is launched as a_ get-acquainted 


LUCIEN LELONG: 


plume and filled with Jabot perfume, have a gold stopper and 


Perfume clips. 


shaped in glass like a 


are designed for wear with evening clothes or daytime blacks. 


EAU DE COLOGNE 


PARrUnes CHEVALIER GARDE INC MEW YOM 
4 FLUID 02. 
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PARFUMES CHEVALIER GARDE: Fleur de Perse odor is 
presented now in cologne which is a pink-mauve tint called 


Arghavani in Persian. The bottle is capped in a darker shade. 


REVLON: Pearl hand lotion and hand massage cream. iwo 
recently introduced preparations, are packed with night mit- 


Clock hand kit. 


tens in this firm’s attractive new Round 





PROPER LABELING 
FOR FLAVORING 
EXTRACTS 


How to declare ingredients in various 


types of flavors . . . Actual examples 


by DR. F. M. BOYLES 


Seeley & Co., Inc. 


I\ COMING to a conclusion as to the proper des- 
ignation and the proper declaration of ingredients 
to be used in the labeling of flavoring extracts un- 
der the new law, the manufacturer’s task will be 
made easier, at least so far as the fundamental re- 
quirements are concerned, if he will bear in mind 
the general objectives of this law which are as 
follows: First, to prevent commerce in adulterated 
or misbranded foods; Second, to safeguard the pub- 
lic health; and Third, to prevent deceit upon the 
purchasing public. With these objectives before 
him the manufacturer who can answer to his own 
satisfaction the following simple questions will have 
little difficulty with the fundamentals of proper 
labeling, although he may at times be sorely puzzled 
with respect to many technicalities. The simple 
questions referred to are: “Is my label truthful?” 
“Does my label give my customer adequate informa- 
tion as to the composition of the food in the pack- 
age?” “Does my label mislead my customer?” “Is 
my label in any way deceitful?” Even though all 
of the above questions may be answered satisfac- 
torily, there is one other important question, namely, 
“Am I withholding any information that my cus- 
tomer should have?” 

This last requirement undoubtedly is too often 





overlooked, but the test covered by it is always ap- 
plied by the authorities in determining whether a 
label is in violation of the law. This requirement, 
which is contained in Section 201, Paragraph (N). 
provides that in determining whether labeling is 
misleading there shall be taken into account not 
only representations made or suggested by state- 
ment, word, design or device, but also the extent to 
which the labeling fails to reveal facts material in 
the light of such representations or material with 
respect to consequences which may result from the 
use of the article to which the labeling relates. As 
an example of a form of labeling that would be re- 
garded in violation of this section, we might take 
the case of a Kola Flavor containing added caffeine. 
The caffeine present in the extract of the kola nut 
would be regarded as a natural part of such a flavor. 
However, if caffeine from another source is added 
and no mention of it made upon the label of either 
the flavoring extract itself or the beverage in which 
it is used as a flavor, both products would be mis- 
branded, because of the fact that the labeling failed 
to reveal material facts with respect to the composi- 
tion of the product. 


WHEN A FOOD MANUFACTURER BUYS FLAVORS 


The flavoring extract manufacturer, who sells his 
product to another food manufacturer by whom it 
is used as a flavoring ingredient, is especially con- 
cerned with his labeling, because he must consider 
his customer and employ a form of labeling that 
will enable the customer to properly label his prod- 
ucts, particularly keeping in mind: First, Section 


201, Paragraph (N), referred to above; Second, in 
the case of flavors for which no standard has been 


established, to give the common or usual name of 
each ingredient (this provision and the interpreta- 
tions of it will be amplified further on in this arti- 
cle) ; Third, to name any artificial flavoring ingredi- 
ent, artificial color or preservative. 


TRUE FRUIT EXTRACTS 

We will consider in this article the case of True 
Fruit Extract made from the fruits and_ berries. 
True Fruit Extracts Intensified with other natural 
flavors. and True Fruit Extracts Intensified with 
artificial flavors. 

While no general ruling has been published by 
the Food and Drug Administration, the forms of 
labeling here indicated have been given approval. 

It is assumed, of course, that a substantial amount 
of fruit is used in the preparation of these fruit 
flavors and by this is meant—twenty-five pounds or 
more of fresh fruit or the equivalent thereof per 


gallon. 
FLAVORS SOLELY FROM FRUIT 


The first classification embraces the flavors made 
solely from fruits and without any added color. 
The proper labeling of such flavors, using Straw- 
berry as an example, is: 


GENUINE 
STRAWBERRY FLAVOR (OR EXTRACT) 


or 
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TRUE 
STRAWBERRY FLAVOR (OR EXTRACT) 
or 
NATURAL 
STRAWBERRY FLAVOR (OR EXTRACT) 
or simply 
STRAWBERRY FLAVOR (OR EXTRACT) 


In other words, any form of labeling that is truth- 
ful is permitted. The words “Strawberry Flavor” 
can be qualified with any adjective that is truthful. 
The declaration of the ingredients under any of 
these labels would be substantially as follows: 


"Contains strawberry flavoring extractives (or flavor- 


ing extractives from strawberries) in % alcohol." 


or 
"Contains strawberry flavoring extractives (or flavor- 
ing extractives from strawberries) in alcohol and 
water.” 


It is recognized that in many instances an ex- 
change of fruit flavors will result in giving the con- 
sumer better products and, therefore, it is permis- 
sible to add a reasonable percentage of one fruit 
flavor to another one; for instance, Raspberry to 
Strawberry, if such addition does not materially 
alter the characteristics of the flavor. In such cases 
it is not necessary to use the name of the added 
fruit flavor as a part of the title of the original 
flavor. However, in the statement of the ingredients 
the presence of the added flavor should be declared 
in words substantially as follows: 


“and a small proportion of flavoring extractives from 
Raspberries (or whatever fruit was used)." 


This label gives to the manufacturer of gelatine 
dessert, fountain syrup or other food products all 
the information he needs to properly label the prod- 
uct in which he uses it. Taking as an example a 
syrup flavored with this extract, using Strawberry 
as an illustration, the labeling would be as follows: 


Blank Brand 
FOUNTAIN SYRUP 
GENUINE STRAWBERRY FLAVOR 
or 
Blank Brand 
FOUNTAIN SYRUP 
TRUE STRAWBERRY FLAVOR 
or 
Blank Brand 
FOUNTAIN SYRUP 
NATURAL STRAWBERRY FLAVOR 
or 
Blank Brand 
FOUNTAIN SYRUP 
STRAWBERRY FLAVOR 


The choice of the adjective to name the kind of 
Strawberry Flavor is with the syrup manufacturer 
and his guide here again is to use a truthful designa- 
tion. The declaration of the ingredients should be 
in the following form: 


"Contains Sugar, Citric Acid, Flavor, U. S. Certified 
Color (if color is added), and Water." 

or 
"Contains Sugar, Genuine Strawberry Flavor (or True 
Strawberry Flavor or Natural Strawberry Flavor), Cit- 
ric Acid, U. S. Certified Color (if color is added), 
and Water.” 
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In the case of fountain syrup flavored with Gen- 
uine Strawberry Flavor to which a small propor- 
tion of Genuine Raspberry Flavor has been added, 
the title of the syrup would not be changed, but the 


declaration of the ingredients should contain this 


information in the following words: 


“and a small proportion of Raspberry Flavor." 


GENUINE FLAVORS PLUS NATURAL FLAVORS 
The second classification embraces the Genuine 
Flavors to which small amounts of other natural 
By the term 
flavors which are the products 


flavors have been added. “other natu- 
ral flavors” is meant 
of nature, such as, essential oils, plant products 
(roots, barks, herbs, beans). etc. In such flavors, 
the flavor must 


contribute more than one-half of the total 


the fruit whose name is borne by 
flavor 
value. These flavors shall not contain any added 
color. They should bear the titles, using Straw- 


berry as an illustration. as follows: 


STRAWBERRY FLAVOR 
WITH OTHER NATURAL FLAVORS 
or 
STRAWBERRY FLAVOR 
INTENSIFIED WITH OTHER NATURAL FLAVORS 
or 
STRAWBERRY FLAVOR 
FORTIFIED WITH OTHER NATURAL FLAVORS 
or 
STRAWBERRY FLAVOR 
REENFORCED WITH OTHER NATURAL FLAVORS 


The declaration of ingredients should be: 


Made from Strawberry Flavoring Extractives, Orange 
Oil, and other Essential Oils, Tincture of St. John's 
Bread, and other Plant Extractives in °% Alcohol 
(or in Alcohol and Water)." 


The words “Strawberry Flavoring Extractives” in 
this classification, as in the first classification, are 
used for the purpose of avoiding any tendency to 
mislead or to misinform, the theory being that, 
since the flavoring ingredients have been extracted 
from the strawberries by means of diluted alcohol, 
it might be misleading to use such words as “Straw- 
berry Juice” or “Concentrated Strawberry Juice,” 
because of the fact that a consumer might be led to 
believe that by adding water to the product Straw- 
berry Juice per se might be reconstituted. 

The conclusion might be drawn that the form of 
ingredient declaration outlined above is not in strict 
conformity with that section of the Act which pro- 
vides that the names of all of the ingredients in fab- 
ricated foods shall appear under their common or 
usual name. 


COMPLETE FORMULA DISCLOSURE NEEDLESS 


The Administration has not sought to interpret 
this requirement so rigidly as to result in the neces- 
sity for complete formula disclosure. It is recog- 
nized that in the flavoring extract industry formulae 
are invaluable and a requirement that would result 
in complete formula disclosure would be ruinous. 
Authority for this construction is found in the pro- 
viso at the end of Paragraph (i) of Section 403, 


dealing with “deception or unfair competition.” Fur- 
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thermore, it is realized that anything approaching 
complete formula disclosure would often be im- 
practical and in most cases would lead to confusion 
in the minds of customers and. therefore, would 
After all, the object of the 
law is to protect the consumer and not to seek to 


serve no good purpose. 


provide him with a technical education. For these 
reasons the practice of naming the ingredients in 
the manner set forth above is held to answer the 


practical requirements of the Act. 


APPLICATION TO GELATINE DESSERT LABEL 


\ gelatine dessert flavored with this kind of 
Strawberry Flavor should be labeled: 


Blank Brand 
GELATINE DESSERT 
STRAWBERRY FLAVOR 
WITH OTHER NATURAL FLAVORS 
or 
Blank Brand 
GELATINE DESSERT 
STRAWBERRY FLAVOR 
INTENSIFIED WITH OTHER NATURAL FLAVORS 
or 
Blank Brand 
GELATINE DESSERT 
STRAWBERRY FLAVOR 
FORTIFIED WITH OTHER NATURAL FLAVORS 
or 
Blank Brand 
GELATINE DESSERT 
STRAWBERRY FLAVOR 
REENFORCED WITH OTHER NATURAL FLAVORS 
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The declaration of ingredients would be as follows: 


"A mixture of Sugar, Gelatine, Citric Acid, Flavor, 
and U. S. Certified Color." 


IMITATION FLAVORS 

The next classification, which embraces the Fruit 
Flavors to which artificial flavoring materials have 
been added and to which artificial color may or may 
not be added, is of such a nature that under present 
conditions the Administration is requiring that it 
be designated as “Imitation,” for instance, “Imita- 
tion Strawberry Flavor.” The contention has been 
that the added artificial ingredients so predominate 
that they count for more than 50 per cent of the total 
flavor value and for this reason such flavors should 
be designated as “Imitation.” 

This view is not shared by many members of the 
industry who contend with considerable reason that 
a very small proportion of artificial ingredients can 
be so used as to bring out and intensify the natural 
fruit flavors and. therefore, do not merit to be stig- 
matized as “Imitetion.” It is felt very strongly that 
the Administration should relax the inflexible atti- 
tude that they have assumed up to this time. and 
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it is hoped that they can be influenced to take a more 
reasonable position. 

The declaration of ingredients under this form of 
labeling, using Strawberry as an illustration, should 
be as follows: 


"Contains Vanillin and other Artificial Flavors, con- 
sisting of Esters and Aldehydes, Genuine Strawberry 
Flavor, Alcohol, Water, U. S. Certified Color (if 
added color is used)." 


In the event that “Genuine Strawberry Flavor” is 
named among the ingredients, then it should be 
present in sufficient amount to have a material effect. 
On the other hand, if it is present only in a small 
proportion, that fact must be so stated (in order 
to comply with Section 201, Paragraph (N)). A 
gelatine dessert, for example, flavored with this 
flavor should properly be labeled as follows: 


Blank Brand 
GELATINE DESSERT 
IMITATION 
STRAWBERRY FLAVOR 
A mixture of Sugar, Gelatine, Citric Acid, Artificial 
Flavor, and U. S. Certified Color. 


Hope has not been abandoned that the Adminis- 
tration can be convinced that a very small addition 
of artificial ingredients does not constitute the bulk 
of the flavor value of fruit extracts made from 
enough fruit to produce a heavy basic fruit founda- 
In this 
event, a form of labeling could be devised that 
would avoid designating such products as “Imita- 


tion, provided no added color is employed. 


tions.” but that would advise the consumer of the 


presence of a small amount of artificial ingredients. 


Vanilla Bean Market 
BY RUFINO CAGIGAL, JR.* 


W ITHOUT a great demand, prices on vanilla of 
all varieties continue rising far beyond predictions. 
and no relief is expected, as it is clearly expressed 
in the primary markets not to look forward to any 
reduction in prices. These predictions from the 
French market are based on the views of the curers; 
some sources estimating that 75 per cent of the 
crop has been sold and others that about 30 tons 
of vanilla remain available in very strong hands. 

In Mexico similar conditions exist since well 
over 85 per cent of the whole bean output and 70 
to 75 per cent of the vanilla cuts have been sold. 
It is believed from this end that prices will remain 
firm and will advance slowly as most of all the crop 
which has been sold has been contracted to the 
consumer. 

American importers have been heavy purchasers 
but the demand in the months of January and Feb- 
ruary absorbed a great portion of these commit- 
ments even though during the month of February 


the demand for Bourbons quieted down. An in- 


creased demand toward the end of the month was 
noted for Mexican cuts. 

Arrivals of vanilla from France and her colonies 
have been seriously handicapped by transportation 
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delays. This has created a still firmer market since 
available spot stocks are practically nil and the 
market will be bare of these spot stocks for quite 
some time. Goods to arrive will be only about 
sufficient to cover scheduled deliveries on contracts 
made some time ago. 

Tahiti vanilla has advanced more than any other 
variety. Reports from this country indicate that 
stocks are being depleted. An unusually heavy de- 
mand for these beans explains the advance in price. 

The market is bare of Javas and this crop proved 
to be very deficient, both in quality and quantity. 

South Americans will not be ready for marketing 
until April. No quotations are being given and 
reports from their origin indicate a very small crop. 


Reservations for Convention 
Wirn his characteristic energy E. Leidy Bren- 


dlinger, secretary of the Flavoring Extract Manufac 
turers Assn., has written to all members of the asso- 
ciation urging them to make reservations now for 
the annual meeting to be held in the Drake Hotel. 
Chicago, Ill, June 24, 25 and 26. 

Desirable locations in single rooms may be had 
for $3.50 to $4; and double rooms at $6. Michigan 
avenue locations range from $5 for single rooms to 
$7 for double rooms; and single Lakeside rooms 
are $6 while double rooms are $8. The association 
would appreciate reservations as soon as possible. 
Members are urged to send to the secretary of the 
association, Mr. Brendling, the Dill Co., Norristown. 
Pa., their reservations, advising how many from the 
firm will attend and number of rooms required. 


Pending Legislation 


THe Walter Logan bill now in Congress which 
provides checks on administrative procedure ex- 
empts the Federal Trade Commission. An effort is 
being made to strike the Commission from the 
exempt paragraph as there has been no satisfactory 
explanation as to why it was included in the list 
of exempt agencies. 

Companion bills in the Kentucky legislature pro- 
vide that it shall be unlawful to sell any food, drug 
or cosmetic in the state unless the manufacturer, 
processor or packer or his agent residing in the 
state holds an unexpired permit for such sale. The 
annual license fee for each permit is to be $5. 
Exemption is provided for drugs complying with 
the federal act. An effort is being made to exempt 
foods enjoying free sale under the federal act from 
the payment of the registration and license fees. 

In South Carolina a bill in the senate exempts 
from taxation by the state, fruit juices derived from 
fruit grown and processed within the state. 

Many objectionable features are contained in 
the definitions and regulations on the labeling of 
bottled carbonated and still beverages offered for 
sale in North Carolina. The regulations specifi- 
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cally provide that beverages flavored with orange 
or lemon oil or orange or lemon extract—if the 
flavor is declared in conjunction with the name of 
the article—must be designated as “flavor of 
orange peel” or “flavor of lemon peel.” “Squeeze.” 
“Squash,” “Crush,” “Punch” and “Smash” when 
used in connection with the name of a carbonated 
beverage must contain 15 per cent of the juice or 
edible portion of the fruit designated. 


Labeling Questions 
Vanilla Sugar 


(). 1. May we use the term Vanilla Sugar to de- 
scribe a preparation containing vanillin, coumarin, 
pure cane sugar, starch, Bourbon vanilla beans and 
artificial flavor? If not, we would appreciate any 
advice as to what we could name such a product. 


\. The product will have to be labeled /mitation 
Vanilla Sugar and as a part of the label there should 
be a statement to the effect that it contains artificial 
vanillin and coumarin and other artificial flavors, 
Bourbon vanilla beans, cane sugar and starch. The 
use of the word “pure” as applied to sugar is 
frowned on. 

If the product contained only vanillin, coumarin, 
cane sugar, starch and Bourbon vanilla beans it 
could be labeled /mitation Vanilla Sugar. Then as 
a part of the same label the statement might read: 
“Contains artificial vanillin and coumarin, Bourbon 
vanilla beans, cane sugar and starch.” 


Shipping Artificial Flavors 


(). 2. Can a@ synthetic flavor such as banana or 
black walnut be labeled “Artificial Banana Flavor” 
and “Artificial Black Walnut Flavor” inasmuch as 
these products are truly synthetic and not imitation 
in the true sense? 

The state of Wisconsin will not permit an imita- 
tion flavor to be sold in that state. However, they 
will permit an artificial flavor where the product is 
not available in the true flavor such as the two 
products mentioned. Is it possible to ship in inter- 
state commerce a product labeled artificial? 

A. It is possible to ship in interstate commerce a 
product labeled Artificial. The Food and Drug Ad- 
ministration has always given out the opinion that 
they prefer the designation /mitation and there is 
no evidence that it ever contended that Artificial 
would not be in compliance with the law. As a 
matter of fact, the words imitation and artificial 
are both adjectives and both mean “not genuine.” 
You can take your choice. 


Proposed Color Amendments 


UNbER date of Tuesday, February 6, suggested 
amendments to the regulations, and order re-listing 
of coal-tar colors, certification of batches thereof, 
and payment of fees for such services, as provided 
for under the Federal Food, Drug and Cosmetic 
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Act of 1938, were published in the Federal Register, 
Volume 5, No. 25. The amendments, in part, are as 
follows: 

Section 135.06 (a) (3) is amended to read, 

“(3) no diluent (except resins, natural gum, 

pectin and, in the case of mixtures which are 

aqueous solutions or aqueous pastes, sodium. 
benzoate in a quantity of not more than 1/10 of 

1 per cent) in such mixture is a non-nutritive 

substance, unless such mixture is for external 

application to shell eggs, or for use in coloring 

a food specified in the requests for certification 

of such batch submitted in accordance with sec- 

tion 135.08 (c), and such diluent, in the usual 
process of manufacturing such food, is removed 
and does not become a component of such food.” 

It will be noted that the above amendment per- 
mits the use of sodium benzoate in quantities of not 
more than one-tenth of one per cent. 

Section 135.08, request for certification, (d) (2) 

delete the requirement that “one-fourth pound 
sample” be submitted to the Department and insert 
in lieu thereof: “one-eighth pound sample.” 

Section 135.11, labeling, (a) (2), the require- 
ment that the lot number of such batch be plainly 
stated on the label is amended to read as follows: 

(2) the lot number of such batch, unless, in the 
case of any mixture for household use which 
contains not more than 15 per cent of pure dye 
and which, if it is liquid, is in packages contain- 
ing not more than 2 fluid ounces, or, if it is solid. 
semisolid or viscous, is in packages containing 
not more than 2 avoirdupois ounces, such lot 
number appears on the labeling or on each in- 
voice accompanying shipments or deliveries of 
such mixture, or unless in the case of such mix- 
ture there appears on the label, a code number 
which the manufacturer has identified with the 
lot number by giving to the Food and Drug Ad- 
ministration written notice that such code num- 
ber will be used in lieu of the lot number.” 

Section 135.11 is amended by changing subsec- 
tion (b) to read as follows: 

“(b) The statement of the percentage of pure 

dye in a coal-tar color shall express 

(1) the percentage of pure dye shown in the 
certificate covering such color; or 
(2) the minimum percentage by weight of 
pure dye in such color. 

“Where the statement expresses the minimum 

percentage, no variation below the stated mini- 

mum shall be permitted, and variations above 
shall not be unreasonably large.” 

Section 135.15, fees. (a) (2). is amended to read 

follows: 

“(2) The fee for the service provided by these 

regulations, in the case of each request for certi- 

fication submitted in accordance with section 

135.08 (ce) or (d), shall be 5 cents per pound of 

the batch covered by such request; but no fee 

shall be less than $3 nor more than $15.” 

The order provides that within ten days after the 
receipt of a copy of the Federal Register containing 
this report, together with the suggested finding of 
fact, conclusions in the form of a regulation, and 
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order, any interested party may transmit to and file 
with the Hearing Clerk, Office of the Solicitor, 
United States Department of Agriculture, Washing- 
ton, D. C., objections to any matter set out therein, 
and written argument or brief in support of any 
exceptions to any rulings of the Presiding Officer at 
said hearing, such objections or exceptions making 
specific reference to the pertinent pages of the 
Transcript of the Evidence and the proceedings, or 
to the pertinent findings or conclusions.—JOHN S. 


HALL. 


Havoring Cigars 


I a discussion of tobacco flavors W. A. Poucher. 
Ph. C., says in part in referring to cigars: 

The cured leaf is damped to make it pliable. 
This enables the operator to readily remove the 
midrib which is subsequently used in making snuff. 
The stripped leaf is graded according to which part 
of the cigar it will form such as wrappers for the 
outside and bunch wrappers and fillers for the 
inside. The leaf is then sprayed with perfume and 
generally all odors are of the cascarilla—coumarin 
type. Weak alcohol is employed as a solvent and 
may be supplemented with small amounts of rum 
A type of flavoring applicable to 
Havana cigars would be: 


or brandy. 


Cascarilla oil 

Cinnamon leaf oil 
Vanilla extract, 10 per cent 100 parts 
Coumarin 15 parts 
Otto of rose 5 parts 
Sandalwood oil 10 parts 
Brandy 70 parts 
Alcohol 750 parts 


20 parts 
30 parts 


Often the cigar boxes, made of cedrela wood, are 
sprayed before the cigars are inserted with a per- 
fume made up as follows: 

Cedarwood oil 5 parts 
Algerian geranium oil 2 parts 
Patchouli oil | part 


Sandalwood oil 2 parts 
Alcohol 1,000 parts 


Soft Drink Notes 
Tue Nehi Corp., Columbus, Ohio, scored the 


greatest sales in 1939. As a result Royal Crown 
cola will be backed by the heaviest advertising 
campaign this vear in the company’s 30 years of 
business. 

\ special sale of 14 soft drinks is being conducted 
in New York and the New England states by Canada 
Dry Ginger Ale, Inc., offering two 15 cent bottles 
for a quarter. 

Pepsi-Cola Co. has signed a contract for two to 
three thousand skywritten inscriptions of its trade 
marked name. In 1939 its name was written in the 
air 1,000 times. Eight airplanes will be used this 
year. The agreement provides that the name “Pepsi- 
Cola” must be written in fair weather after 8 a. m. 
in letters from one-half to one mile in height, three 
miles in length and 8.000 ft. above the earth. To 
fulfill the contract, the airplanes will have to fly 
about 300,000 miles. 
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CONTROL OF SOAP 
RANCIDITY 


Fundamental causes and mechanism of 
degeneration of fats and oils studied by 
chemists . . . Various tests evolved for 


detection 


by PAUL I. SMITH 


‘tion devoted to the manufacture and 


“er Di RING the past eight years, chemists and tech- 
nologists in the soap and allied industries have 
made important contributions to the study of the 
fundamental causes and mechanism of rancidity. 
and particularly methods of increasing the induc- 
tion period of animal and vegetable fats. 

\bsorption of oxygen is known to be the chief 
reason for the degeneration of fatty bodies, but 
there are other contributory causes which can be 
traced to the action of enzymes produced by bac- 
teria. C. C. Price, Canadian Chem. & Met., 19, 
134-5 (1935), expresses the view that the nitro- 

y genous material which is necessary for the propa- 
: gation of the lipolitic or fat-splitting bacteria is 


" Ing and new uses for old raw materials, present in crude oil, but in the absence of nitro- 


.: genous material in the refined oil, the fat splitting 


action is due to an enzyme produced by the 

; bacteria. 
Recent research favors the view of Powick, J. Ag. 
Research, 26, 323 (1923). that “the oleic acid radi- 





cal is the point of attack in the development of 
rancidity, and that a study of the chemistry of ran- 
cidity should begin with a study of the oxidation of 
oleic acid.” 


INDUCTION PERIOD 


The induction period of the fat varies consider- 
ably and is not dependent on the purity of the fat. 
While some vegetable and animal fats hydrolyze 


rapidly when left in the presence of surrounding 
tissue, others, particularly cottonseed, keep in good 
condition for a long time when retained by their 
envelope of fibrous matter. In many cases, the re- 
fining process appears to decrease the induction 
period by destroying inhibitors present in natural 
oils. L. A. Hamilton and H. S. Olcott, Oil and Soap, 
13, 127-9 (1936), show by experiments on purified 
methyl oleate that its induction period, and prob- 
ably that also of natural oils, is due to the presence 
of inhibitors, and that purified unsaturated com- 
pounds have no induction period other than the 
time required for the gaseous oxygen to diffuse into 
the liquid. Copper oleate and perbenzoic acid, 
known to promote rancidity changes, decrease the 
induction period by destroying the natural inhib- 
itors. H. Lea, J. Soc. Chem. Ind., 55, 293-302T 
(1936). finds that copper in aqueous solution is 20 
times more powerful than iron as an accelerator of 
oxidation. Low concentrations, up to one part per 
million, of the metal have no injurious effect on the 
fat provided an antioxidant or protein is present. 


USE OF CAROTENE 

R. Retovsky, Bull. Soc. Chem. Biol., 17, 1614-29, 
finds that the absence of carotenoid pigments from 
sunflower seed oil results in a shortening of the 
induction period and a subsequent rapid increase 
to a maximum oxidation rate. By adding carotene 
to the oil he managed to prolong the induction pe- 
riod by several days until the carotene was bleached 
by the light, after that oxidation took place as if no 
antioxidant were present. Recent work by H. S. 
Olcott and H. A. Mattill indicates that the unsaponi- 
fiable lipide fractions of many oils (as well as cer- 
tain vegetable products, like wheat germ) are active 
antioxidants. These inhibitols, as they are now 
called, are not usually active in oils from which 
they have been extracted, but greatly increase the 
induction period of other oils and fats. Inhibitol 
concentrates so far isolated are colorless liquids, 
fairly stable, but attacked by reagents which attack 
the hydroxyl group or saturate the double bond. 
Those obtained from wheat germ, cottonseed and 
palm oils have proved very satisfactory, especially 
when added to shortening mixtures and certain of 
the animal and vegetable oils used in toilet soap 
manufacture. There is little doubt that with a 
widening of the sources of these bodies, there is 
every reason to expect further interesting develop- 
ments. 

Similar in action to the inhibitols isolated from 
vegetable sources is cephalin, obtained from com- 
mercial lecithin. In the past, lecithin has been 
ranked as an antioxidant, but tests have shown this 
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product to be useful only so far as it contains 
cephalin. The purified form of lecithin is devoid 
of all antioxidant properties. 

There are hundreds of antioxidants recommended 
for fats, and the use of some, maleic acid, soybean 
flour, gum guaiac, sesame seed or hydrogenated 
sesame oil has been patented. According to Allge- 
meine Oil-und Fett-Ztg., 33, 167 (1936), substances 
such as hydroquinone, @-naphthol and guaicol are 
typical antioxidants. Tannins are also useful in 
this connection. Hydroxydiphenyls or dinaphthyls 
whose aryl groups are directly connected, have a 
protective action in amounts of .001 to 0.1 per cent. 
Similar groups whose aryl groups are separated by 
Transition 
products of phenol, formaldehyde and amines also 
are able to prevent deterioration with age. Of spe- 


a methyl, amino or oxygen radical. 


cial interest is the use of unsaturated poly-basic 
aliphatic acids, such as maleic, fumaric, aconitic. 
citraconic and itaconic acids as well as their salts 
Of the 


stabilization, the aromatic amines or amino-phenols, 


and_ esters. amino derivatives used for 
e.g. p-aminophenol, are effective in amounts of 0.01 
to 0.5 per cent. Aliphatic amino acids, glycine. 
aspartic and glutamic acids are able to increase the 


induction periods of fats. 


USE OF ADDITIVES 


When slightly rancid oils are used in soap manu- 
facture it y to make use of additives 
likely to cover up the off-grade fats. Various chem- 


icals are recommended and used, particularly so- 


is customary 


dium silicate which is, perhaps, one of the most 
useful. Sodium naphthenate is a new and very 
promising additive which possesses excellent cover- 
ing power and increases the emulsifying and foam 
producing properties of the soap. It is a good dis- 
infectant and specially suitable for household soaps. 


SALTS AS PRESERVATIVES 

In general practice the soaper finds that economic 
salts like sodium thiosulphate, sodium  sulphite. 
sodium hydrosulphite are very useful as soap pre- 
servatives. The addition of 0.25 per cent sodium 
thiosulphate will prevent rancidity occurring in 
cold-processed and semi-boiled soaps, but the opti- 
mum amount varies considerably with different 
soaps and must be determined by experiment under 
working conditions. Sodium sulphite produces a 
brilliant white soap and is preferred by some manu- 
facturers. The most serious objection to the use of 
these additives is that the preserved soaps are very 
susceptible to metallic contamination (particularly 
copper) and the manufacturer must try and prevent 
contact with copper plant. The use of stainless steel, 
Monel metal and nickel machinery is always ad- 
visable and minimizes any possible chance of dis- 
coloration. Borax is less affected by metallic im- 
purities than the above ‘chemicals, but a consider- 
ably larger amount has to be used to ensure equal 
preservation. 

Chemists with experience of ultra-violet light 
analysis have found that simple fluorescence tests 
will, in many cases, indicate the beginning of rancid 
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Chemists determine soap rancidity by several types of tests 


changes in fats. The primary (i.e. surface fluores- 
cence) is most characteristic when observed on a 
few drops of the liquid at the bottom of a small dish 
of non-porcelain. By use of the spectrophotometric 
method it is possible to observe subtle changes in 
the purity of fats and soaps. Of the chemical tests 
for rancidity, the Kreis test is, perhaps, the best 
known. This test depends for its usefulness on the 
detection of epihydrin aldehyde. The oil is shaken 
with phloroglucinol and hydrochloric acid when a 
pink or crimson color appears if the oil is rancid. 
As M. Winckel, Z. Unters. Nahr. Genussm. 1905, 9, 
90-96, pointed out, the appearance of the character- 
istic pink color is not always evidence of rancidity 
since an oil which has been exposed to sunlight for 
an hour, but showed no signs of rancidity to taste 
or odor, gave a faint reaction, whereas a butter 
which had become strongly rancid in the dark gave 
no reaction after exposure to sunlight. Aldehyde is 
not, of course, the only byproduct of rancidity, and 
the successful rancidity test must take into account 
the presence of peroxides, hydroxyl groups. water, 
carbon dioxide and numerous acids. 


MODIFIED KREIS TEST 


\ useful modified Kreis test evolved by Johs M. 
\as. Fettchem. Umschau, 41, 113-5 (1934), enables 
the development of rancidity to be followed quanti- 
tatively in fresh or slightly rancid oils. The test is 
as follows: 

Shake together equal volumes of sample and con- 
centrated hydrochloric acid for one-half minute. 
Add one volume of 0.5 per cent solution of phloro- 
elucinol in alcohol. Shake the mixture for one-half 
a minute and add three volumes of ether. Continue 
shaking. After standing for ten to twenty minutes. 
determine the color intensity of the lower layer with 
a Rosenheim-Schuster colorimeter and express in 
Lovibond units. The color intensity increases rap- 
idly during the first ten minutes of standing and 
then much more slowly. This slow increase is prob- 
ably due to a slow continued oxidation. 
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The active oxygen test of Irwin, Roschen and 
King appears to be a very promising method of 
determining the keeping qualities of oils and fats. 
At present the method involves organoleptic tests, 
but as FE. E. Russell, Canadian Chem. & Met., 20. 
346-8 (1936), points out a promising modification 
involves the use of methyl red as an indicator of 
rancidity development. 


Notes and Comments 


Making Sand Soap— The exigencies of war are 
making European soap manufacturers take careful 
stock of their fat resources. One of the measures 
now being considered is the increased use of fillers. 
particularly cheap abrasives which can be relied 
upon to remove a large percentage of dirt. These 
high percentage abrasive soaps, such as sand soap, 
are very useful in engineering works for removing 
black greasy filth from the hands of employees and 
it may be that their use could be extended as a war- 
time measure. A recent British Patent, No. 512,789, 
describes a manufacturing process for producing 
soap tablets which combine the advantages of a 
straight soap and a definite abrasive. The tablet 
consists of two parts, one of lathering soap and one 
of sand-containing soap. The latter is located in a 
depression formed in one of the large sides of the 
other soap. The two parts are made a solid entity 
by means of a waterproof adhesive. While this is 
a very ingenious idea, the writer is of the opinion 
that its manufacture would be very complicated and 
for this reason he considers that it might be a better 
idea simply to stick a half tablet of sand soap to 
half a tablet of pure soap. The user could then use 
abrasive or soap to suit requirements. Pure sand 
soap may be made very easily by merely mixing a 
paste of chip soap and water with sodium silicate 
and fine sand. A worthwhile recipe is given by 
Thomssen & Kemp in Modern Soap Making: 

Soap chips 100 parts 

Water 200 parts 
150 parts 
25 parts 
10 parts 
Perfume . 5 parts 


Pumice or sand 
Sodium silicate 
Glycerine 


This recipe can be varied literally hundreds of 
ways, but on this basis a very satisfactory and mar- 
ketable soap may be made. The most important 
part of production is the mixing and unless the 
soaper possesses a really efficient mixing plant he 
runs the serious risk of obtaining a lumpy paste 
which will certainly bring forth a high percentage 
of complaints and returns. Probably one of the 
most suitable mixers is the type equipped with a 
bridge type agitator, such as the well known Dopp 
Style “D” Double Motion Bridge Type Agitator. 


This agitator consists of two separate sets of pad- 


dles which revolve in opposite directions. The out- 
side sweep and the paddles or cross pieces attached 
to same are driven by the large gear by means of 
a hollow shaft or sleeve. The center paddles at- 
tached to the central vertical shaft, which passes 
through the hollow shaft or sleeve, are driven by 
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the small gear. Being inverted and half the size of 
the larger gear, these paddles revolve in the oppo- 
site direction at twice the speed. Adjustable steel 
scrapers, alternately arranged, are attached to the 
outside sweep and scrape the jacketed surface of the 
kettle at each revolution of the agitator, thus pre- 
venting the contents from sticking and burning. 


Use of Potassium Caprylate— The use of potas- 
sium caprylate for rendering soluble disinfectants 
is referred to in a recent French patent taken out 
by Deutsche Hydriermerke A.G. One of the exam- 
ples given in the original patent specification is: 
dissolve 6.2 parts of a mixture of 1.8 part of 
p-chloro-m-cresol, 1.8 part of chloroxylenol, 1 part 
of chlorothymol and 1.6 part of chlorocarvacrol in 
93.8 parts of an aqueous solution of potassium 
caprylate. In addition to potassium caprylate many 
other soaps can be used for dissolving disinfectant 
bodies, thus saponification products of stearic, pal- 
mitic and lauric acids, etc., are all regularly used 
for rendering soluble in aqueous solution a wide 
range of cheap disinfectants such as cresylic acid 
and pine oil, to mention only two. A very useful 
addition to the soaps now available for the manu- 
facture of disinfectants is sodium naphthenate, a 
soap which is rapidly finding many important in- 
dustrial applications. Apart from its value as an 
emulsifying agent, it possesses good germicidal 
properties which are particularly valuable in the 
case of disinfectant solutions. 


Developments with Furfural— from time to time 
new chemicals are reviewed of possible interest to 
soapers and those using large quantities of soap in 
the manufacture of various kinds of industrial emul- 
sions. Furfural, a by-product obtained from oat 
hulls by the Quaker Oats Company, has been ex- 
amined from time to time and a _ considerable 
amount of research devoted to its many hundreds 
of derivatives, most of which, however, do not ap- 
pear to have found any important industrial appli- 
cation. Perfumes made from complex furfural com- 
pounds have not yet shown the promise expected of 
them by their originators and the use of furfural as 
a disinfectant, fungicide and herbicide has not been 
developed beyond the sub-commercial or experi- 
mental stage. Emulsions of kerosene and furfural 
made by the use of soaps have been recommended 
It is of interest to note 
that a relatively new German patent, No. 677,100, 
mentions tetrahydrofurfuryl alcohol or its esters as 


as dandelion eradicators. 


useful dispersing agents to be used in connection 
with soap in the manufacture of detergent prepara- 
tions. Tetrahydrofurfuryl alcohol is obtained by 
the reduction of furfuryl alcohol itself prepared by 
reducing furfural. Boiling point of this furan is 
175-180 deg. C., specific gravity 1.03-1.06 and flash 
point 77-80 deg. C. Unlike many other furfural 
derivatives, it has a very slight odor and is non- 
toxic. It is still, however, a comparatively expen- 
sive chemical but no doubt could, if the demand 
were encouraging, be produced at a competitive 
price. Another interesting possibility is the use of 
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condensation products of furfural with such com- 
pounds as alpha-naphthylamine and ortho-toluidine, 
etc., as anti-oxidants in oils, fats and soaps. Fur- 
fural condensation products have shown themselves 
to have possibilities in the rubber industry for im- 
proving aging qualities and it is, therefore, quite 
possible that they may be of interest to soapers, 
sufficient, perhaps, to merit investigation. 


Toilet Soap Paradoxes 


Some surprising reasons lie back of the brand 
preferences of Chicago housewives, as indicated by 
a survey among 10,325 homes just concluded by the 
research bureau of De Paul University. The study, 
made at the suggestion of the Marketing Research 
Division, Department of Commerce, will be made 
available to those interested for a nominal sum. 

The toilet soap situation presents some paradoxes, 
according to the survey. While 2,574 housewives, 
or 24.92 per cent of the total, listed purity as the 
most prized quality, Ivory, which has hammered 
harder at this theme than any other manufacturer, 
ranked fifth in the list, being led by Lux, Palmolive 
Lifebuoy and Camay in the order named. Odor is 
the second most effective appeal, according to the 
survey, while “lather” comes third. “Easy on skin” 
was the quality sought by 9.20 per cent of the 
housewives, giving it sixth place, while only 1.97 
per cent buy soap as a deodorant. 

Throughout the survey price was shown to be of 
secondary importance in the choice of the majority 
of products. 


Soap News Notes 


As a result of the ten million dollar loan nego- 
tiated in the United States by Finland some time 
ago purchases of supplies have been made here. 
Soap heads the long list of purchases. 


When the coveted Annual Advertising Awards 
for 1939, sponsored by Advertising & Selling, were 
announced February 15, only one company in the 
field was honored. It was the Procter & 
Gamble Co., Cincinnati, Ohio, which received hon- 
orable mention for a campaign in national maga- 
zines distinguished for technical excellence and 
ethical soundness. 


soap 


Samuel S. Fels, president of the Fels-Naptha 
Soap Co., Philadelphia, Pa., has announced distri- 
bution of the thirty-ninth annual bonus paid to 
employees since the company started sharing prof- 
its in 1901. The bonuses, he said, average 20 per 
cent of the annual salary. 


Removing Difficult Stains 


To remove iron, fruit, wine or similar difficult 
stains from textile materials a mixture of glycerine 
and phosphoric acid will often prove helpful. The 
addition of acetone, alcohol and oxalic acid may 
also be made to the glycerine-phosphoric acid mix- 
ture to eradicate more stubborn stains. 
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New Products 


Purified titanium dioxide 

The production of a purified titan- 
ium dioxide certified to contain not 
more than 20 parts lead nor more 
than two parts arsensic per million 
is announced by the R. F. Revson Co.., 
91 Seventh Ave., New York. N. Y. 

This material is of interest in the 
manufacture of face powder, lipstick, 
nail preparations, and it is also 
thought likely that there may be other 
applications where a titanium diox- 
ide having such purity may be ap- 
plicable, such as catalysis. In spite 
of its purity this material is stated 
to be priced very reasonably. Sam- 
ples may be had on request. 


Cap compound to resist oil 


\ new sealing compound for 
flowed-in gaskets in closures used for 
oily products is offered by the Dewey 
& Almay Chemical Co. Oily prod- 
ucts kept under this seal have been 
held for over a year, it is stated. The 
material, known as Gold Seal 49. is 
especially suited for use in one piece 
screw caps, but is suitable also for 
use with two piece screw and hand 
closures, lug caps, etc., according to 
the manufacturers. Full information 
about the material is available. 


Electric eye experimental set 

The new Rehton photo electric re- 
lay robot and capacity relay experi- 
mental set for manufacturers is an- 
nounced by the Rehton Corp. The 
set is a simplified, multi-purpose ap- 
paratus consisting of a photo electric 
robot relay; a long range light source 
with invisible beam infra red filler; 
and a signal-switch board equipped 
for both audible and visible signal 
demonstration. A comprehensive, 24 
page instruction book with diagrams 
and written in non-technical style so 
that anyone can understand, describes 
many practical applications and in- 
dustrial experiments. 

With the set, which comes assem- 
bled and ready to plug into any 115 
volt, 50-60 cycle outlet, nearly all 
commercial applications of photo 
electric equipment can be demon- 
strated or duplicated. The robot re- 
lay and light source may also be used 
for many permanent practical instal- 
lations. No batteries are required. 

The idea behind the introduction 
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of this set is that only a comparative- 
ly few technical familiar 
with photo electric applications. Most 
manufacturers regard the photo cell 
and relay as some sort of magical 


men are 


stunt apparatus having only limited 
commercial applications. By provid- 


Photo-Electric Experimental Set 


ing a sensitive, stable, low cost piece 
of apparatus and making its opera- 
tion and application understandable 
to laymen, as well as engineers, it is 
thought that photo electric principles 
and applications will be adopted. 


New type of technical oleyl alcohol 
A new purified type of technical 
oleyl alcohol, “Ocenol” KD, which is 
water white and has a bland odor, is 
announced by the Dyestuffs Division 
of E. I. du Pont de Nemours & Co. 
Because of its odor and color, this 
product is admirably suited to the 
cosmetic trade, the company says. 
“Ocenol” KD, it is added, markedly 
reduces the surface tension of oils, 
and, therefore, promotes the stability 
It also 
promotes limpid solutions of oil. 


of oil and wax emulsions. 


Water, oil and dust tight switch 


A new water, oil and dust tight 
switch which is made to operate with 
precision and is built for long life 
is announced by the Micro Switch 
Corp. A new precisions limit switch 
for actuation by rotating or sliding 
cams is also announced. The latter 
has a roller actuator that is adjust- 
able through an are of 225 degrees. 


Products service 

To help manufacturers speed re- 
covery, absorb the unemployed, and 
prepare now for the post-war com- 
petition of foreign manufacturers, by 
the introduction of improved and rad- 
ically new products that present ad- 
vanced thought in function, conveni- 
ence and appearance, is claimed for 
a three-point production — service 
termed a Master Products Service, in- 
augurated by Designers for Indus- 


try, Inc. 
was created to overcome the handi- 
caps that confront all but the very 
largest of organizations, to give them 
the benefits accruing from scientific 


The service, it is stated. 


market research, the latest engineer. 
ing technique, and the selling force 
inherent in artistic and correct fune- 
tional design. 


Compressed air jar cleaner 


Bottles and jars of all sizes are 
cleaned, two at a time, by the new 
semi-automatic Model E-Z two tube 
air cleaner, according to the U. §, 
Bottlers Machinery Co. It is semi- 
automatic and is designed for con- 
tinuous operation. Cleaning is done 
by compressed air. The operator 
places the containers on the cleaning 
tubes. Speeds obtainable range from 
20 to 40 containers per minute de- 
pending on the size of the contain- 
ers. Ten threaded cleaning tubes of 
various sizes are supplied with the 
machine to make it possible to clean 
a wide range of containers. The air 
compressor is located in the base of 
the machine. Further details will be 
sent on request. 


New vacuum capping machine 

A new automatic steam vacuum 
capping machine, operating on 15 
lbs. of steam weighing 
about 100 Ibs. has been announced 
by the Anchor Hocking Glass Co. 
The machines are rented to seal all 
sizes and shapes of tumblers, jars 
and bottles with the company’s new 
vacuum caps. The machines are 
supplied in various conveyor lengths. 
Full information about them may be 
had for the asking. 


pressure, 


Portable odor adsorber 

A newly invented portable odor 
adsorber, employing the principle of 
the ordinary gas mask, is now avail- 
able for removing unpleasant odors, 
gases, vapors, smoke and fumes. The 
device, known as the Dorex “Squirrel 
Cage” Odor Adsorber, it is stated, is 
simple, compact and has but one 
part—the electric motor 
which draws the foul air in and de- 
livers purified air back into the room, 


moving 


after the odorous and gaseous im- 
purities have been removed. 
Employing the positive extraction 
principle of air-odor removal, the 
Dorex unit uses an adsorption medi- 
um composed of a specially proc: 
essed, highly activated, granular, co 


The American Perfumer & Essential Oil Review 





conut shell carbon. One of the most 

owerful adsorptive agents known, it 
is able to adsorb and hold all con- 
densable gases and vapors with which 
it comes in contact. 

Two types of these new units are 
offered by The Dorex Division of 
the W. B. Connor Engineering Corp.; 
one for installation on any wall or 
ceiling where it occupies little more 
area than an ordinary fan, and the 
other to be applied to any existing 
ventilating or air conditioning sys- 


tems. 


Silicate as a builder for soaps 

Sodium meta silicate considerably 
increases sudsing in a soap induced 
by the addition of tetrasodium pyro- 
phosphate according to the Philadel- 
phia Quartz Co. According to the 
company the addition of 10 per cent 
of pyrophosphate to a hard water 
soap composition showed an improve- 
ment in sudsing of 24 per cent. When 
the same amount of hydrophosphate 
was added to a soap composition sim- 
ilar except that it contained silicated 
soap instead of ordinary soap an im- 
provement of 42 per cent in suds was 
reported. 


Rotary Vacuum Filling Machine 


A new model rotary vacuum fill- 
ing machine for powdered material 
has been announced by the Modern 
Packaging Machinery Co., maker of 
it. Equipped with a variable speed 
drive, the machine is said to fill from 
10 to 240 containers per minute, the 
number being dependent upon the 
size of the machine. Information 
and literature about the machine may 
be obtained upon request. 


Glass Marking Inks 

For labeling small glass surfaces, 
Gold Seal Laboratory Inks are of- 
fered by the Clay-Adams Co. 


Tung oil de-odorized 

A successful and economical meth- 
od of removing the natural odor of 
the tung fruit to either a neutral re- 
sult or with specified odors is an- 
nounced by the General Tung Oil 
Corp. Tests made over a sixty-day 
period indicate that the de-odorized 
oil retains its properties and does not 
revert back to the original odor. All 
tests were made with American grown 
tung fruit grown on the company’s 
own plantation in Lamont, Fla. 


lhe American Perfumer & Essential 


and 


Catalogs 


An addition which will double the 
manufacturing capacity of the New 
Jersey Machine Co. is expected to be 
completed April i. 


Sales promotion for the Glass and 
Closure Division of the Armstrong 
Cork Co. is now under the direction 
of M. Stewart Ireys, head of a new 
department known as the Sales Pro- 
motion and Package Merchandising 
Department. After winning distine- 
tion in football as a varsity player 
for the University of Minnesota, Mr. 
Ireys became advertising manager 
for the Reynolds Metals Corp., leav- 
ing that company in 1935 to join 
the Armstrong organization. Asso- 
ciated with Mr. Ireys in the man- 
agement of the new department is 
S. W. Menefee, Jr.. who joined the 
company in 1938. 

Honorable mention for a campaign 
in business publications distinguished 
for its technical excellence and ethi- 
cal soundness was given the Alumi- 
num Co. of America, Pittsburgh, Pa., 
by the Jury of Awards of the Annual 
Advertising Awards for 1939, a na- 
tional event sponsored by Advertis- 
ing & Selling. 


An ambulance, fully equipped, has 
been given to France by E. Fougera 
& Co., Inc., sole distributors in the 
United States of Don Juan lipsticks 
and Rigaud perfumes. 


Variable speed pulleys are ade- 
quately described and illustrated in 
a four page folder issued by the 
Speedmaster Division of Continental 
Machines, Ine. 


Streamlining existing plants and 
equipment is described in a brochure 
issued by the Falstrom Co. which 
will be sent to anyone interested. 


British Empire Trades Index for 
1940 which contains 700 pages giv- 
ing trade particulars of over 40,000 
leading British business concerns has 
been issued by Business Dictionaries, 
Ltd. The price is ten shillings. 


Emeryfacts is the title of an interest- 
ing loose leaf bound booklet issued 
by Emery Industries, Inc., which is 
100 years old this year. The history 
of the company is reviewed in the 
booklet. Thomas Emery founded a 
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Developments 


lard oil factory in Cincinnati in 1840. 
\ few years later candles were added 
and the stearic acid candle was de- 
veloped and the company’s name was 
changed to the Emery Candle Co. In 
1887 the plant was moved to Ivory- 
dale. Dr. Ernst Twitchell, laboratory 
chief, developed the Twitchell fat 
splitting process three years later. A 
few years ago the name of the com- 
pany was changed to Emery Indus- 
tries. Inc. The Twitchell products 
and fatty acid products made by the 
company are adequately described. 


New offices in Rockefeller Plaza, 
New York, N. Y., will be occupied 
May | by R. W. Greeff & Co. 


Waco field notes is the title of a 
booklet issued by the Wilkens-Ander- 
son Co. It contains 24 pages and in- 
cludes abstracts of recently published 
methods employing photo electric 
technique. 


Cetyl alcohol pure and deltyl extra 
are described in a 16-page booklet 
which formula on 
their uses, issued by Givaudan-Dela- 
wanna, Inc., New York, N. Y. A 
copy of the booklet as well as addi- 
tional information relating to the 
foregoing products will be sent to any 


contains useful 


one having specific problems not cov- 


ered in it. 


The fluctuating tendency of the 
market has compelled Standard Syn- 
thetics, Inc., 39 W. 32nd Street, New 
York, N. Y., to withdraw all prices 
from the new catalog of its numerous 
products which has been issued. In- 
quiries, however, will receive imme- 
diate individual attention, it is point- 
ed out, and samples will be submitted 
on request. Essential oils, aromatic: 
chemicals and natural isolates, flavor- 
ing extracts, perfume bases for all 
purposes, etc., are listed in the cata- 
log which will be sent on request. 


Folding Paper Boxes, an aid to 
profitable packaging, is the subject 
of a 60-page illustrated booklet pub- 
lished by the Bureau of Foreign and 
Domestic Commerce of the Depart- 
ment of Commerce, Washington, 
D. C. It is a useful booklet covering 
the manufacture and uses of folding 
paper boxes in industry. Anyone in- 
terested in securing a copy should 
write to the Dept. of Commerce. 
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EDITORIALS 


RIGHT TO LIMIT QUANITY SOLD 


OWNERSHIP of the good will of a trade name re- 
mains in the manufacturer even though he has 
parted with the ownership of the commodity. This 
principle has just been firmly established in the law 
of New York state by the unanimous decision, with- 
out opinion, of the Court of Appeals in the case of 
Lentheric v W. T. Grant & Co. 

Lentheric had fair trade contracts providing that 
the minimum price for Bouquet Lentheric should 
be fifty cents for one ounce or any quantity less 
than one ounce. Grant acquired Lentheric Bouquet 
in vials rebottled independently of Lentheric, each 
of which contained one-fifth of an ounce which it 
offered for sale at ten cents each. Thus the price at 
which an ounce was sold was still fifty cents. 
Lentheric contended that Grant had no right to sell 
Bouquet Lentheric even in vials of one fifth ounce 
for less than fifty cents each. The highest court of 
the state, whose decisions are widely followed by 
other states, upheld Lentheric’s view. 

There is no statute which authorizes a manufac- 
turer to limit the quantities in which his goods may 
be sold. Accordingly it was argued that since a 
purchaser could legally divide the quantity of a per- 
fume it offered for sale to others, it could divide 
the price proportionately when the trade mark was 
used in a way that did not deceive the public. The 
court did not accept this reasoning and seemingly 
rested its decision on the premise that if Grant were 
permitted to sell vials of perfume bearing Lenthe- 
ric’s name it could in effect circumvent the very 
purpose of the fair trade law to protect the good 
will of the manufacturer. So, in effect the decision 
gives the manufacturer the right to limit the quan- 
tity in which his goods may be sold. 


A PERFUMER EARNS NOBEL PRIZE 
WHEN Alfred Nobel died December 10, 1896, he 


left to the world means to recognize and reward 
each year those who had done the greatest good 
for mankind. The trust, particularly in physics 
and chemistry, has been so well administered by 
the Royal Swedish Academy of Sciences that today 
the Nobel prize is regarded as the highest honor 
that can be accorded to any chemist. 

Accordingly our industry may justly take pride 
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in the fact that in 1939 for the first time a per- 
fumer received the award in chemistry. Men of 
science honor Dr. Leopold Ruzicka for his remark- 
able discoveries which now belong to the funda- 
mental principles of organic chemistry; but per- 
fumers and manufacturers the world over honor 
him even more for a lifetime of devoted service 
to the industry. 


SUMMARY OF FIC COSMETIC WORK 
SINCE May, 1938, when the Wheeler-Lea amend- 
ment became effective the Federal Trade Commis- 
sion has handled cases involving practically all of 
the law’s provisions. In the last fiscal year it nego- 
tiated 230 stipulations and issued 26 cease and 
desist orders. The majority of current cases repeat 
previous prohibitions which therefore now provide 
a valuable body of working knowledge. A sum- 
mary of the work of the commission in the cosmetic 
field appears elsewhere in this issue in the form of 
a list of taboos—quotations from stipulations and 
cease and desist orders. It is hoped that this will 
be of practical value to manufacturers of toilet 
articles and others. 


CENSUS REPORTS ARE CONFIDENTIAL 


ALL reports to the Census Bureau are confidential. 
Acts of Congress make it unlawful for the Bureau 
to disclose any facts including names or identity 
from census reports. 

Accordingly, the whole-hearted support and co- 
operation of manufacturers may and should be 
given to the Census Bureau in its important work 
of obtaining a complete statistical picture of manu- 
facturing in the United States. 

Toward this end a general schedule and 147 spe- 
cial schedules have been prepared. Of the latter 
the following are the most pertinent to our indus- 
tries: 195, Flavoring Extracts and Flavoring 
Syrups; 608, Chemical Manufactures; 611, Drugs 
and Medicines, Insecticides, Soap, Cosmetics, Clean- 
ing Preparations and Dressings; and 1653, Beauty 
Shop Equipment. Any’ special schedule will be sent 
on request. 

Now the opportunity is presented for all to col- 
laborate in the compilation of data which is of con- 
stant service to the industry and to supply informa- 
tion which has hitherto not been included. 
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AMONG 


> Louis Gampert. vice-president of Fel- 
ton Chemical Co., has returned to his 
office after a five-week Florida vacation 
with Mrs. Gampert. Both Mr. and Mrs. 
Gampert are fishing enthusiasts and re- 
port fine luck on their many expeditions 


off the Florida Keys. 


> John Calvin Ozier, secretary, trea- 
surer and a director of Plough. Inc.. 
Memphis. Tenn., was given a testimoni- 
al dinner by his 
associates at the 
Peabody hotel, 
Memphis, Tenn.. 
on January 27 
which marked the 
twenty-fifth anni- 
versary of his as- 
sociation with the 
company. A b e 
Plough. president 





and founder — of 
the company, act- 


J. Calvin Ozier 


ed as toastmaste1 
and after paying tribute to Mr. Ozier 
on behalf of Mr. Ozier’s fellow workers. 
presented him with an outboard motor 
and complete fishing equipment. About 
100 were present at the dinner. <A 
series of skits depicting activities in the 
daily life of the Plough organization. 
radio transcriptions and satires on an 
advertising meeting and sales confer- 
ence were included in the program. 
Mr. Ozier as chief chemist for the 
company has developed many of its 
best known products. He is also in 
charge of production. 
member of the American Chemical 
Society for 18 years and is a member 
of the Rotary and University Clubs of 
Memphis. 


He has been a 


> George K. Lueders was elected as- 
sistant secretary of George Lueders & 
Co. at the annual meeting of the stock- 
holders. Other officers of the company 
are: Frederick J. Lueders. president: 
Ferdinand Weber, first vice-president 
and treasurer; Frederick G. Buehler. 
vice-president; Ross LeB. Daggett. vice- 
president and George J. Waegelin. sec- 
retary. Edward V. Killeen is associate. 


> Waldo F. Reis, Ridgewood, N. J.. 
possesses the keenest sense of smell in 
America, according to the April issue 
of the American Magazine which fea- 
tures a page photograph of him. 

> Fisher N. Davis, assistant general 
sales manager of the Owens-Illinois 
Glass Co., has been placed in charge of 
the company’s Texas sales office in 
Dallas. Mr. Faustin J. 
Solon, vice-president and general sales 


Davis and 
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OUR FRIENDS 


manager. are in Texas planning sales 
Mr. Davis is in 


charge of sales in Texas and parts of 


work in the territory. 
Arkansas and Louisiana. 


> Benson Storfer. head of Parfums Cor- 
day. New York, N. Y., who has been 
traveling in South America is expected 
back the latter part of this month. 


> P. Marin. director of Charabot et 
Cie.. Grasse. France. is serving in the 
war as a captain of engineers. 


> Achille Critsis. perfumer of Pau, 
France. with Mrs. Critsis is visiting in 
the United States. 


> C. H. Lafferrandre will represent 
Kathleen Mary Quinlan as district man- 
ager in the Southeast succeeding Fred 
J. Atkinson who has retired from whole- 
sale business activities. Mr. Lafferran- 
dre is well known in this territory hav- 
ing covered it for the last eighteen 
years for Harriet Hubbard Ayer, Ciro 
and other leading houses. 


> Dr. Donald 
chemist for the National Oil Products 
Co.. has the distinction of being the 
first president of the newly organized 
Chemists Alumni Association of Colum- 
bia University. Dr. Price was graduated 
from Columbia University in 1924 and 


Price, chief research 


holds three degrees. 


> J. L. Hindle. president of Standard 
Synthetics Inc.. New York, N. Y.. Mrs. 
Hindle and their children. Prunella and 
Paul. have returned from Miami Beach. 
Fla.. where they enjoyed a winter vaca- 
tion. While in Florida Mr. Hindle 


visited the citrus fruit belt. He reports 






















































J. L. Hindle in Miami 








that the fruit was not damaged by the 
cold spell early this year. The papaya 
growers however did not fare so well 
nor did the banana and tomato growers 
who suffered substantial losses. 


> W. H. Rowse. vice president of 
Norda Essential Oil & Chemical Co., 
New York. N. Y.. has returned from a 


well-earned vacation in Miami Beach, 


> Herman Brooks, president of Coty 
Inc.. was honored February 8 when ex- 
ecutives gave him a gold watch and 
employes _ pre- 
sented him with a 
silver plaque in 
celebration of the 
twenty-fifth year 
since he first began 
work for the con- 
cern. At one time 
he left the Coty or- 
ganization to serve 
with another house 
not financially af- 
filiated with Coty 
but this excursion 


Herman Brooks 


was not of very long duration. Mr. 
Brooks is president of the Toilet Goods 
Assn. and is well-known for his work in 
connection with the New York World’s 
Fair. 


> Dr. Harry L. Fisher. associate direc- 
S. Industrial 
Aleohol Co.. has been elected vice 
recently organized 


tor of research of the U. 


president of the 
Chemists Alumni Association of Colum- 
bia University. Dr. Fisher formerly 
taught organic chemistry at the uni- 
versity, 


> Mrs. Sidney B. Kaiden, widow of the 
late Sidney B. Kaiden founder of the 
former Solar Laboratories Inc. and 
Pallas Mfg. Co. and prior to that sales 
manager for the old Trece Laboratories, 
is conducting the photographic studio 
business established by her husband in 


New York. N. es 


> Eliott D. Odell, advertising manager 
of Faweett Publications Inc., New 
York, N. Y., is again visiting his numer- 
ous friends in the trade after under- 
going an appendectomy. 


> Robert A. Kramer of Th. Gold- 
schmidt Corp., New York, N. Y., is 
receiving the congratulations of his 
many friends on the arrival February 1 
of Richard Robert Kramer. Both 
mother and son are reported to be 
doing nicely. 


> Lee H. Bristol, vice president of the 
Bristol-Myers Co., Hillside, N. J., in 


an address before the Financial Adver- 
Assn. said in part: “It is the 


tising 
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ADD A REFRESHING TOUCH 
TO CLEANSING PAD LOTIONS 
WITH U.S.I. ALCOHOL 


7 this sure way to boost sales of your facial 
cleansing pads: saturate the pads with a lotion 
containing 5 to 10 per cent of U.S.I. denatured ethyl 
alcohol. 
U.S.I. Alcohol adds an extrarefreshing touch, 
assists cleansing action and exerts a preserva- 
tive effect. But more important yet, with U.S.I. 
alcohol you can perfume with new notes. 
Leading American perfumers have learned 
that U.S.I. alcohol is easier to perfume be- 
cause it does not clash with delicate essential 
oils. They know that U.S.I. has rigid testing 
methods that hold jangling impurities such as 
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“ 


acidity, fusel oil, aldehydes and other organic constitu- 
ents to new low levels. 

The U.S.I. representative has an intimate knowledge 
of the grades of ethyl alcohol most suitable for toilet- 


ries. His assistance is part of the service you can expect 
from U.S.I. Try it. 


[J Ss [NOUSTRIAL GHEMICALS, Ine. 
» Ged. #60 EAST 42nd STREET, NEW YORK, N. Y. 


A Subsidiary of U.S. Industrial Alcohol Co. e Branches in All Principal Cities 


SPECIALLY 
DENATURED 
) 


Vee 
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duty of every advertiser not merely to 
advertise the virtues of his product but 
to see that those virtues are there and 
to see that he is not guilty of those 
special instances of guilt which are 
being used for purposes of effective 
veneralization against the industry.” 


> Dr. Roberto Levi-Hoffman, Ecuadori- 
an Government delegate to the World’s 
Fairs of New York and San Francisco, 
has recently re- 
turned to Guaya- 
quil. Ecuador, af- 
ter several months 
in the United 
States. Dr. Levi- 
Hoffman is general 
manager of the 
“Sindicato de Far- 
macias y Drogue- 
rias del Ecuador,” 
Guayaquil, Ecua- 
dor, S. A., 
isthe largest manu- 
facturing and distributing company in 
the drug field there. 


which 


Dr. Levi-Hoffman 


During his visit 
here he has arranged for sizable con- 
tracts of machinery, raw materials and 
packaging for many of the products of 
the Syndicate. Previously these orders 
were placed in Central Europe. Well 
and favorably known throughout South 
America where he holds many _ im- 
portant directorates and is Treasurer of 


the Consular Corps in Guayaquil Dr. 
Levi-Hoffman has done much to pro- 


mote Latin-American solidarity and 
good-will with those countries and the 
United States. He is a member of the 
Pan-American Society of New York. 
director of the American-Ecuadorian 
Chamber of Commerce in New York. 
director of the Chambers of Commerce, 
Industry and Agriculture in Guayaquil, 
Ecuador, and is also the Consul Gen- 
eral of the Republic of Paraguay in 
Ecuador. In addition he is active in 
social and philanthropic work in his 
own country and is Expert to the Ecua- 
dorian Government on Hygienic Sci- 
ence. The drug syndicate which he 
heads has done much throughout the 
schools of Ecuador and Paraguay in 
advancing the health and well-being of 
the children of school age. Dr. Levi- 
Hoffman is an ardent advocate of better 
trade relations between all the countries 
of the Western Hemisphere and believes 
that there is a great opportunity for 
United States business men in South 
\merican at this particular time. 


> Edward G. 
board of directors of the Pfaudler Co.. 
Rochester, N. Y., received the 1940 
Civic Medal in recognition of his work 


Miner. chairman of the 


in the field of industrial science and as 
a patron of the arts and sciences. The 
citation is made annually by the Aca- 
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demic Council of the Rochester Museum 
of Arts and Sciences. The presentation 
was made at the University of Ro 
chester, February 1, by the president of 
the university. 


> A. E. Mullen. general manager of the 
American Perfumers Laboratories divi- 
sion of Allied Products Inc., New York. 
N. Y., and Mrs. Mullen have returned 


from a vacation in Miami Beach, Fla. 


> Arthur Lincoln Bender. Jr., son of 
Arthur Lincoln Bender of Beauty Shop 
Vews is majoring in chemistry at Col- 
gate University with the intention of 
engaging in the toilet preparations in- 
dustry when he is graduated. 


> Fred J. Mingst has resigned from N. 
I. Malmstrom Co. with which he has 
been associated for the past eight years. 


> Luis deHoyos. of Synfleur Laborato 
ries, who is also mayor of Monticello. 
N. Y., and an active worker in the Re 
publican party, has written a carefully 
considered letter on the development 
of Latin American trade to the Depart 
ment of Commerce, the Department of 
State and to a number of congressmen. 
In it he points out factors that should 
be given consideration in extending gov 
ernment aid to business in developing 
the market. He especially urges af- 
firmative action. 


> William F. Kiefer has joined the 
sales staff of George Lueders & Co.. 
calling on the trade in Philadelphia. 
Eastern Pennsylvania, New Jersey. 
Delaware and Maryland. Mr. Kiefer 
has been identified with the esential oil 
industry for a_ period of well over 
twenty years and his many friends will 
join in wishing him success in his new 
undertakng. 


> John M. Hothersall of the American 
Can Co. was honored February 27 as 
one of the particularly outstanding in- 
ventors in New 
York area by the 
Committee = on 
Modern Pioneer 
Awards of the Na- 
tional Association 
of Manufacturers. 
The program was 
in observance ol 
the 150th anniver- 
sary of the found- 
ine of the 
patent 
system. Mr. 


American 


J. M. Hothersall 


Hothersall. who has been granted 
a total of 262 American patents, has 
been active in the can manufacturing 
industry for the past 42 years and has 
been with the American Can Co. since 


1901. He holds 


its organization in 


patents covering many of the outstand- 
ing developments in the container 
field during that period. One of the 
latest of these developments is the 
paper milk container 
which has come into widespread use 


single service 


valuable 
cover almost every phase of can and 


recently. Others no less 


container manufacture. 


> Robert C. Senior, known to his many 
friends as Bob, is now connected with 
the Florasynth Laboratories, Inc.. New 
York, N. Y., in the 
capacity of sales- 
man. He is the 
son of Charles L. 
Senior, one of the 
founders and vice- 
president of — the 
company. He re- 
ceived his formal 
education at 
the University of 
Missouri, is a 
member of the Robert C. Senior 
Alpha Sigma Phi 

fraternity, of which he was elected rush 
captain, then vice-president and gen- 
eral manager. His entrance into’ the 
industry is being noted with friendly 
interest and as young Senior himself 
says “It’s really something to follow 
in Dad’s footsteps.” 


> Miss Mary Neary. secretary to F. H. 
Leonhardt. president of Fritzsche 
Brothers Inc.. New York, N. Y.. has 
spent in 


returned from a vacation 


Cocoanut Grove. Florida. 


e Jovreph Grober was elected president 
and general manager of the Albany 
Soap Corp., Albany, N. Y., at the com- 
pany’s recent annual meeting. Those 
chosen to serve with him are: William 
C. Schipman. vice-president; William 
H. Geier, assistant manager; John H. 
Rea. treasurer, and Harry J. Geier. 
secretary. 


> Wallace Hutchinson of D. W. Huteh- 
inson & Co.. New York. N. Y., who in- 
jured his eye about two months ago 
and was confined in the hospital for 
treatment is back at his desk. 


> William Schilling. director of Norda 
Essential Oil & Chemical Co... New 
York. N. Y.. averaged 175 in bowling 
recently in a. series of five games, 
establishing a new high average for 
himself, 


> Frank C. Adams, vice-president and 
treasurer of Andrew Jergens Co., Cin- 
cinnati, who has retired after 48 years 
service with the company. was given 4 
testimonial dinner recently by presi- 
dent Andrew Jergens and his associates. 
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Convention committee for T.G.A. 
meeting in New York May 14, 15, 16 


The convention committee for the Toilet 
Goods Assn. is composed of L. R. Root, 
chairman; A. C. Burgund, Charles 
Fischbeck, Walter E. Klaas, Michael 
Lemmermeyer, W. P. Murray, Karl 
Voss and J. B. Walker. Committee 
headquarters will be room 630, Chrys- 


ler building, New York, N. Y. 


Senator Nye to be chief speaker 
at D.C.A.T. banquet March 14 


The chief speaker at the annual banquet 
of the Drug, Chemical and Allied 
Trades Section of the New York Board 
of Trade to be held in the Waldorf- 
Astoria hotel, New York, N. Y., March 
14, will be Senator G. P. Nye of North 
Dakota. 


Prompt action by Coty legal 
staff ends fake perfume racket 


How the long arm of the Coty legal de- 
partment reached halfway across the 
continent to protect its good name and 
cause the arrest and conviction of one 
who sought to take an unfair advantage 
of the Coty reputation was recently 
graphically described by Lewis G. Bern- 
stein, Coty’s resident counsel. 

One R. A. Sams, starting a career on 
the strength of the Coty trade mark on 
the Pacific Coast worked eastward to 
Colorado and thence to Wichita, Kan., 
where his activities came to an abrupt 
end. Sams’ game consisted of adver- 
tising a four hour sale in a drugstore 
of what was alleged to be Coty cos- 
metics at drastically reduced prices. 
The advertisement in each case was the 
same. Since the products were not 
Coty’s make, consumers were defrauded 
and storekeepers were confronted by 
angry customers, but Sams, pocketing 
the money from the sales. was off to 
another town and another store. 

Fully aroused by this practice, Coty 
quickly notified all of its wholesalers 
and representatives to be on the alert 
for this game, furnishing its dealers 
with the full details of the 
operandi and urging that all informa- 
tion be telephoned to the Coty legal de- 
partment. 


modus 


When Sams placed an advertisement 
in a Wichita newspaper, one of the 
Coty sales agents, noticing the ad and 


72 Varch, 1940 


comparing it with the circular dis- 
tributed by Coty. notified Coty at New 
York of the sale which was to take 
place on February 3 in the Kansas city. 
Mr. Bernstein telephoned to County 
Prosecutor Thomas Harley in Kansas. 
and with the cooperation of the Coty 
Kay Sherman, attorney 
George Austin Brown, and the Wichita 


salesman 


Better Business Bureau, Sams was ar- 
rested while conducting the sale and 
charged with a violation of the criminal 
statutes of the State of Kansas involv- 
ing false advertising. He was held in 
bail of $2,500 and remained in jail for 
two days when on the fifth of February 
he entered a plea of guilty and was 
fined $200 and costs. 


U. S. Pharmacopoeial convention 
in Washington beginning May 14 
The decennial convention for the re- 
vision of the U. S. Pharmacopoeia will 
be held in Washington, D. C., 
ning May 14. Eligible organizations 


begin- 


and colleges which have not yet done so 
are urged to send for credential blanks 
to the secretary, L. E. Warren, 2 Ray- 
mond St., Chevy Chase, Md. 


Guild of Cosmetic Industries to 
meet in Chicago May 25 and 26 


\ special meeting of the Guild of Cos- 
metic Industries, Inc., is to be held 
May 25 and 26 at the Palmer House. 
Chicago. The National Council of 
Beauty Boards and the Inter State 
Council of Beauty Boards have been in- 
vited to attend the meeting. 

All direct selling cosmetic compa- 
nies are invited to attend the meeting 
in order that the views of all may re- 
ceive consideration of the Guild. 

Speakers will be Clyde  Balsley, 
Merle Norman Cosmetics, Ocean Park, 
Cal.; Arthur L. Stoecklin, Madam 
White Cosmetics, Morrow, Ohio; Lynn 
R. Fairbanks, Ex-Cel-Cis Beauty Prod- 
ucts, Salt Lake City, Utah; L. W. 
McKay. Princess Nyla and Marlo Cos- 
metics, Evansville, Ind.: Theodore 
Lockyear. Evansville, Ind.; J. G. Bell. 
Bonne Belle Cosmetics, Cleveland. 
Ohio; E. S. McKean, Lady Frances 
Cosmetics. Kansas City, Mo., and Ray 
Shipmen, Mary Lowell Cosmetics, Tipp 
City, Ohio. 

The aim of the Guild is to bring to- 
gether the cosmetic companies of the 


United States and those engaged in that 
industry into a common organization 
to advance mutual interests, to protect 
mutual rights. It aims to serve as a 
clearing house for information of im- 
furnish 
members with information on all pend- 


portance to the industry, to 


ing legislation and to oppose inimical 
legislation. 


Bureau of buyer information 
to educate consumers 


\ nonprofit organization with a_ paid 
staff known as the Bureau of Buyer 
Information is to be incorporated in 
Chicago by the Chicago Federated Ad- 
vertising Club. 

The purpose of the bureau is to study 
the consumer movement in all of its 
ramifications and to seek ways of bring- 
ing about an intelligent understanding 
on the part of the consumer of the fune- 
tion of advertising. 


Term “Hair Tonic” should 
not be used 


As no product is known to officials of 
the Food and Administration 
which will actually impart vigor and 
vitality to the hair, the use of the term 
“hair tonic” is to be held misbranding. 


Drug 


according to unofficial reports from re- 
liable sources in Washington. 


Westinghouse engineers test 32 
kinds of soap for shop use 


Engineers for the Westinghouse Co. 
tested 32 kinds of soap in the last year 
to find one for shop use that would not 
irritate the skin yet clean thoroughly. 
Powder-types containing a soft “scrub- 
ber” were considered the best. 


Abe Plough to establish 
model drug store in Memphis 


A model drug store fashioned after the 
drug store of tomorrow at the Phar- 
macy exhibit of the New York World’s 
Fair is to be established on a prominent 
corner in Memphis by Abe Plough, 
president of Plough, Inc. 


Botany Mills extending distribu- 
tion of its lanolin cosmetics 

Botany Mills, Passaic, N. J.. which en- 
tered the cosmetic industry last autumn 


with a number of lanolin creams. has 
extended distribution to 14 cities. 
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.and win confidence in their claims 
through artful packaging.“‘To paint the 
lily’’— to clothe merit in the garments 
yee Vim Ai tetlee ds Mase istoe tii bieey © ate e 
is our acknowledged accomplishment. 
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Plans for annual packaging 
exposition and conference 


Complete details of the tenth confer- 
ence on Packaging, Packing and Ship- 
ping to be held concurrently with the 
Tenth Packaging Exposition at the 
Hotel Astor, March 26 to 29, have been 
announced by the American Manage- 
ment Association. 

At the unit packaging sessions C. B. 
Larrabee will act as chairman of the 
Tuesday morning session. Papers will 
be presented by Howard Ketcham, C. 
W. Browne and Jules Labarthe, Jr. At 
luncheon Alvin E. Dodd will speak on 
“Packaging, A Job for Management.” 
The certificates of award to winners in 
the Irwin D. Wolf packaging competi- 
tion will be presented following this 
talk. 

Tuesday afternoon A. Q. Maisel will 
act as chairman and D. S. Hopping will 
talk on a panorama of packaging prog- 
ress. 

William M. Bristol, Jr., will act as 
chairman of the Wednesday morning 
session. W. R. M. Wharton will dis- 
cuss labeling under the Food, Drug and 
Cosmetic Act. Other speakers will be 
Faber Birren and F. E. Irsch, Jr. In 
the afternoon Irwin D. Wolf will act as 
chairman at the packaging clinic com- 
posed of Egmont Arens, Clarence Cole. 
Frank Gianninoto, William O'Neil. 
Bond Morgan, Frederic H. Rahr, Mar- 
tin Ullman, Tom D’Addario, George W. 
Blow, Clarence Hornung, Georges Wil- 
met and F. F. Goldsborough. 

At the Packaging Machinery and 
Production Sessions an interesting pro 
gram has been arranged. Carl Lambelet 
will be chairman at the Tuesday morn- 
ing session. Frank Fairbanks will dis- 
cuss liquid filling; Carl Schaeffer will 
discuss dry filling; H. H. Leonard will 
talk about closures and Karl T. Krantz, 
Colgate-Palmolive Peet Co., and Ben 
Nash will speak. 

H. Kirke Becker will preside at the 
Tuesday afternoon session. G. A. Mohl- 
man will discuss wrapping; A. R. 
Keene will discuss labeling; C. L. Bari 
Howard 
Sumner, Norwich Pharmacal Co. and 
George Switzer will speak. 


will discuss cartoning and 


At the Wednesday morning session 
I. A. Throckmorton will preside. 
Speakers will be Dr. Frank Campins, 
W. B. Lincoln and L. W. North. In the 
afternoon J. D. Malcolmson will be 
chairman. A question and answer ses 
sion will be held in which the follow- 
ing will participate: George Welp, R. 
P. Bieler, R. L. Bursch, E. A. Srill, L. 
S. Richards, Edward Hahill, H. C. 
Smith, J. C. Bucuss and Don Quinn. 

The Thursday morning session will 
be under the direction of J. N. Hamil- 
ton. Speakers will be G. T. Hender- 
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son, Marion A. Byers and R. F. Tette- 
mer. In the afternoon Albert Luhrs 
will be chairman. The session will be 
a packing and shipping clinic. 

The exposition promises to surpass 
any held heretofore. 


Colgate-Palmolive-Peet Co. 
breaks all sales records 


Net sales of $101,935.438, the highest 
in the history of the Colgate-Palmolive- 
Peet Co., formed by the merger of the 
three leading soap 
companies in 1928. 
were reported for 
1939 by E. H. Lit 
tle. president. Net 
profit of $6,632.- 
654 for the year 
was equal to $2.74 
a share on_ the 
stock 
after preferred 


common 


dividends, com- 
pared with $4.- 
921,921, or $1.77 
a share, in 1938. The profit was the 
largest since 1931. 


E. H. Little 


The sales reported did not include 

those of the German, Italian and Polish 
subsidiaries included in previous years. 
Sales in 1929 were $100,565,165, the 
previous high for the corporation. In 
1938 sales were $99,452,741, against 
$99,991.355 in 1937. 
1939, net profits of for- 
eign subsidiaries and branches have 
been excluded from the report, except 
as received in United States dollars as 
dividends or as funds applied to net 
reduction of foreign bank loans, which 
were reduced from $1,439,668 to $1.- 
167,189 in 1939. 
losses in 1939 were deducted in com- 
puting net profit. 


Since Jan. 1. 


All foreign exchange 


Inasmuch as German and Italian sub 
sidiaries are continuing operations, the 
company reported as earnings the dol- 
lar income from these companies in 
1939, which was $80,708 and $8,528 re- 
spectively. The exact status of the 
Polish subsidiary is not known. 


FDA stops package seizures, 
cooperating with food industry 


Reversing the procedure followed re- 
cently when numerous toothpaste car- 
tons were seized in a drive to eliminate 
misleading packages in the drug field, 
the Food and Drug Administration has 
moved to cooperate with the food in- 
dustry in a study of all factors involved 
in the use of alleged misleading pack- 
ages. 

The immediate result of the action 
was a meeting held in New York Feb- 
ruary 20, at which food and machinery 
manufacturers discussed the problem 


and appointed a committee to consult 
on the subject with W. G. Campbell. 

It was revealed that the FDA recog- 
nizes the existence of a legitimate prob- 
lem, and has therefore refrained from 
taking action against any company. It 
was also claimed by manufacturers 
present that many packages are not 
completely filled when opened because 
of a chemical reaction or a settling of 
the contents. It was contended that the 
public is protected as long as the label 
contains a statement of original quan- 
tity. 

Those present claimed that any ex- 
tensive change in packaging could be 
accomplished only at greatly increased 
cost, with the result that consumer 
prices probably would have to be raised. 
The viewpoint was expressed that the 
FDA might not consider packaging re- 
vision of sufficient importance to war- 
rant higher consumer prices. 

Members of the committee selected 
are: Robert C. Wilson, Associated Gro- 
cery Manufacturers of America; Ole 
Salthe, consultant; Ray M. Schmitz, 
General Foods Sales Co.; George R. 
Webber, Standard Brands, Inc.; Charles 
G. Fegan, Good Luck Food Co.; J. E. 
Knox, Knox Gelatine Co.; H. J. Run- 
yon, Fred Goat Co.; J. Yates, Pneumat- 
ic Seale Corp.; Carle E. Schaeffer, 
Stokes & Smith Co.; Fred N. Dillon, 
Jr.. Brown Bag Filling Machine Co.; 
P. H. Davis, Enzo Jel Co.; and R. H. 
MacDonnell, Great Atlantic & Pacific 
Tea Co. 


North Carolina tax on 
out of state retailers valid 


The North Carolina supreme court has 
upheld the validity of a state tax on 
goods displayed in North Carolina by 
out-of-state retailers for the purpose of 
taking orders from purchasers in that 
state. 


Munkelwitz expanding operations 
of his companies 


The Century Chemical Products Co., 
distributors of cosmetics, extracts and 
other products, is the outgrowth of The 
Select Laboratories established — by 
Charles H. Munkelwitz in April, 1937 
at 26 Journal Square, Jersey City, N. J. 
That company sells wholesale to dis- 
tributors who in turn distribute the 
merchandise direct to consumers by the 
house to house method covering all of 
Long Island. 

In the spring of 1938 a separate unit 
was established under the name of the 
Munkelwitz Mfg. Co. and registered in 
the Suffolk County Clerk’s office at 
Riverhead for the purpose of manufac- 
turing various products in the cosmetic 


Charles FE. Mun- 


and household lines. 
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Aromatic 


mee —Qak Moss 


Essence Liquide Mousse de Chene- 
Robertet is one of the most interesting 


Oak Moss products we have to offer. 


Its rather modest price combined with 
its exceptional quality give it another 
general and wide use where a good Oak 


Moss note is required. 


“ae It is, of course, widely used in odors 
P. c ~ ~ rr 
ROBERTET: such as Chypre, Fougere, Trefle and 


ESSENCE LIQUIDE many fancy bouquet types. 
_——- DE CHENL ° ‘ 
When properly used, it gives most 


attractive results in powder perfumes, 
imparting a warm and tenacious back- 


ground which cannot be obtained in 


MADE IN FRANCE | any other way. 


We carry stocks here in New York and 


can make prompt delivery. 


Sample will be furnished on request. 


15 E. 30th Street, New York FACTORY: Springdale, Conn. 
ATLANTA — CHICAGO a PITTSBURGH — DALLAS a MEMPHIS 
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kelwitz is sole proprietor of the Select 
Laboratories which is not incorporated. 
He is also president of the Munkelwitz 
Mig. Co. Helen B. Munkelwitz and 
Herman W. Kaiser, chief chemist, since 
deceased, were the other officers. \t 
the present time the company manulac- 
tures merchandise exclusively for the 
Select Laboratories. 

In the spring of 1939 the Century 
Chemical Products Co. was formed fon 
the purpose of distributing merchandise 
wholesale such as is used by kennels. 
dairies. private 
hotels, ete. 
its distribution through drug and de- 
partment store channels. Charles H. 
and Helen B. Munkelwitz of Sayville 
L. L.. are the officers of the company, 
whose main office is at 100 Montauk 
Highway. Blue Point. L. LL. N.Y. 


estates, restaurants, 


Last autumn it expanded 


Hear evidence on adding two 
new colors for certification 


\ hearing was held March IL by the 
Food & Drug Administration to receive 
evidence on a proposal to add two new 
coal tar colors D and C green No. & 
and D and C red No. 39 to the list ac- 
ceptable for certification under the fed- 
eral Food, Drug and Cosmetic Act. 


Loss Leader Act upheld 
by Wisconsin court 


Wisconsin’s unfair sales act to prevent 
sales below cost has been upheld by the 
Superior court. The case has been ap- 


pealed to the state supreme court. 


Sears Roebuck sales over 
two million dollars caily 


Total sales for Sears. Roebuck & Co.. 
Chicago, for the year ended Jan. 29. 
1940 were 657,061,593, an average ol 
over two million dollars for each busi- 
ness day. This was 22.9 per cent above 
Montgomery, Ward 
& Co. passed the half billion dollar 
mark for the first time in its history 
with a total of $501.819.199 for the fis- 
cal year ended January 31. Sears prob- 


the previous year. 


ably qualifies as the nation’s largest 
advertiser in newspapers. Both con- 
cerns are the country’s largest mail or- 
der houses. 


Manufacturers of equipment and 
cosmetics liable to ultimate consumer 


Damages of $13,000 were awarded by 
a jury in the New York Supreme Court 
to Matilda L. Kempft of Lundhurst. 
N. J. against the Zotos Corp. and the 
Marinello Corp., manufacturers of 
equipment and preparations. Lena’s 
Beauty Shop, Inc.. Brooklyn. N. Y. was 
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absolved. Miss Kempft complained that 
as a result of having her hair waved 
the right side of her head had been 
permanently scarred. 


Golden Gate World’s Fair to 

reopen in San Francisco May 25 
The Golden Gate International Exposi- 
tion in San Francisco, Cal., is to be re- 
opened May 25. The New York World’s 
Fair will be reopened this year on May 
11. A number of foreign exhibits will 
be missing. 


Former Mayor Walker of New York 
promotes Princess Pat toiletries 
Walker oi 


New York. N. Y., began a program on 


Former Mayor James E. 


the radio February 26 sponsored by 
Princess Pat, Ltd., Chicago, called 
“Jimmy Walker’s Opportunity Hour.” 
The present contract calls for 13 weeks 
of broadcasting one hour each week. 


Cadetta Products Corp. to make 
powders for children and adults 


The Cadetta Products Corp., has been 
organized at 300 Union Ave., Ruther- 
ford, N. J.. by W. A. Schmitt and 
Joseph T. Sullivan to manufacture tal- 
cum powder, borated baby talcum 
powder, tooth powder for children and 
tooth powder for adults. The products 
are packed in cleverly designed cans to 
represent soldiers and a patented cap 
within a cap is used for the hat of the 
soldiers. Because of their attractiveness 
the empty cans have uses as toys and 
also may be converted into book ends. 


Synthetics supplement natural 
floral odors says Dr. Stine 

Synthetic 

ment rather than displace the natural 

floral odors, and since the development 

of organic chem- 

istry, high quality 

perfumes have be- 

skillful 

blend of .the na- 

tural and_= syn- 

thetic, it was 

declared by Dr. 

C. M. A. Stine, 

vice-president of 

E. I. du Pont de 

Nemours & Co., in 

Dr. C. M. A. Stine a review on the 

occasion of his re- 

ceiving the Perkin Medal of the Society 
of Chemical Industry. 

The dependence of the 


perfume chemicals supple- 


come a 


perfume 
manufacturer upon organic chemical 
industry, a relatively new and “100 per 
cent American industry.” is not always 
recognized, said Dr. Stine, although 


very few such manufacturers could sur- 
vive if they had to depend upon natural 
fixatives which are used to make per- 
fume odors lasting and to blend into a 
single odor the scents of various flowers, 

“Until a few years ago.” he said, 
“all fixatives were of animal origin, 
such as the musk from a species of deer 
found in Tibet. The characteristic in- 
gredient of natural musk. if it could 
be had in a perfectly pure state, would 
probably be worth its weight in gold 
several times over, but within recent 
years synthetic musks have been de- 
veloped, and at least one of these new 
organic substantially 
identical with the characteristic in- 
gredient of natural musk. All sell at 
only a fraction of the cost of the na- 
tural product. 


compounds _ is 


“Moreover, the chemist has synthe- 
sized certain floral odors which cannot 
well be recovered from flowers. Per- 
fumes having the true scent of lilac or 
lily-of-the-valley. for example, were not 
to be had until the chemist synthesized 
these elusive and delicate odors. Wholly 
new odors have also been synthesized, 
but it should be understood that, for 
the most part, synthetic perfume chem- 
icals supplement rather than displace 
natural floral odors. High quality per- 
fumes are usually a skillful blend of 
the natural and synthetic.” 


Druggists ask for greater 
discounts on fair trade items 


The Up-State Pharmaceutical Council, 
the New York State Pharmaceutical 
Assn. and the New York City Pharma- 
ceutical Council at a meeting in New 
York decided to ask manufacturers for 
greater profit margins on fair trade 
items. It was voted to suggest that pres- 
ent consumer prices be retained but that 
the margin between makers’ prices to 
wholesalers and the final purchase be 
adjusted on the premise that the retail- 
ers overhead is from two to three times 
that of the wholesaler. 


How Colgate used two wrappers 
to introduce a change of name 


How Colgate-Palmolive-Peet Co. adopt- 
ed a unique merchandising device to 
avoid losing any part of its market dur- 
ing a period of transition necessitated 
by a name change in one of its prod- 
ucts, was revealed when the company 
started grocery 
Klek soap chips. 

About two months ago Colgate de- 
cided that Super Suds, packaged in a 
red box, was likely to be confused by 
many women with Concentrated Super 
The latter prod- 
uct is recommended for laundry while 


paper advertising on 


Suds, in a blue box. 


Super Suds was prominently used for 
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VELIZAR BAGAROFF + OTTO of ROS 


Velizar Bagaroff Otto of Rose is again available in all markets under his own label 
This quality product is especially worthy of your consideration. 

— 

Sole Agents for the United States: W 


J. BUSH & CO., Inc., New York 


Sole Agents for Canada: W. J. BUSH & CO. (Canada) Lid., Montreal, Canada 


OIL LAVENDER ALTITUDE 
It costs more than inferior oils; — it's real Lavender 


Selected from the finest producing regions, representing the highest 
standard in quality, odor, uniformity. 


Bea Uta ier) | ores] cll oce ae 


et a. c eo 


CORPORAT 


NE W ¥Y G@ ® &., 


i ae. ee 


CABLE ADDRESS PARSONOILS NEW YORK 


IMPO R T ‘Ss 59 BEEKMAN STREET 
AND 
PLYMOUTH ORGANIC LABORATORIES - INC - NEW YORK -N-Y-U-S:A-> 


PLYMOUTH WAXES FOR CREAMS 


PLYMOUTH Genuine Spermaceti U.S.P. PLYMOUTH Sun-bleached White Beeswax U.S.P. 


> Quarantee to be a 100 Pure Beeswax and sun- 
ratin trifuaa method which 


210nN mot 
} 


PLYMOUTH White Cirine Wax 
A special grade ot W 


White 


PLYMOUTH Imported Ozokerites 
We regularly c W 
ity obtainable, 78-80° C PLYMOUTH Paraffin Waxes 
We 


i ter a yrade 
ed 100 Pure eached zoKerifes, Waxes 


nd ot wer melt 


A complete line metic Raw Materials 
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dish washing. The name Klek was 
chosen for the chips in the red_ box, 
but to retain old customers, each box 
of the “new product” had an outer 
wrapper simulating the old style. Col- 
gate felt that within two months all of 
its customers would have purchased at 
least one box of the product and 
familiarized themselves with the 
change in packaging. 


Clifton Chemical Co. opens New 
England office 


The Clifton Chemical Co., Inc. manu- 
facturer of shampoo soaps, pastes and 
liquids, has announced the opening of 
a New England office under the man- 
agement of Lou Norisa at 80 Federal 
St., Boston. Mid-south business is un- 
der the direction of Walter M. Failor of 
Charlotte, N. C. while the Pennsylvania 
Leland E. 
The com 
pany operates a plant for making de- 
odorizing blocks and sanitary products 
in Essex City, N. J. Dudley J. Bach- 
rach, president, states that there has 
been a gratifying demand for some of 


territory is cared for by 
Rounsley of Lemoyne, Pa. 


the company’s new products which have 
been developed by its chemists in the 
past year. 


Salesmen’s Assn. of Am. Chemical 
Industry plans golf tournaments 


Four golf tournaments have been ar- 
ranged by the Salesmen’s Assn. of the 
American Chemical Industry. The 
tournaments will be held in Harrison, 
N. Y., June 18; in Summit. N. J.. July 
16; in Larchmont, N. Y., July 20 and 
in Flushing, N. Y.. September 17. De- 
tails will be announced later. 


Lentheric restrains sale of perfume 
at less than fair trade price 


McCrory Stores have been restrained 
from selling Lentheric perfume at a 
price below the fair trade minimum by 
the Circuit court in Baltimore. The Bal- 
timore store sold a quarter of a dram 
of Lentheric’s Miracle perfume for 35 
cents. The minimum resale price under 
the Maryland fair trade act is $1, for a 
dram or less. A case involving the same 
principle was similarly decided by the 
New York Court of Appeals in an action 
by Lentheric against W. T. Grant & Co. 
The decisions so far in the two cases 
are harmonious. 


Federal Trade Commission procedure 
criticised by attorney general 

For failure to write opinions and to 
delegate adequate powers to its staff, 
the Federal Trade Commission has been 
criticised by the office of the attorney 
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general which has prepared a report on 
administrative procedure. The Walter- 
Logan bill which proposes to unify the 
procedure in all federal administrative 
agencies and to provide for appeals is 
pending in congress. 


Floridian tan new shade 
tested by Florasynth agents 


Two of the Florasynth Laboratories, 
Inc., staff have just returned from a 
pleasant sojourn “down Florida way.” 
Walter Gallant. who covers the Michi- 
gan, Ohio and Kentucky territory. and 
Joseph H. Fein, busy purchasing man 
of the New York office. were the for- 
tunate guests of the key state. Mr. 
Fein, taking wings and flying down. met 
Mr. Gallant at Atlanta and the thus 
strengthened forces went on to face the 


/ 
Joseph Fein Walter Gallant 
sun and waves at Miami Beach. It i: 
rumored that Joe Fein has a swell “sail- 
fish story.” but it seems that the only 
one who has been thus far successful in 
getting him to relate it has been Mr. 
Senior. 


Three cosmetic firms win 
awards for ten cent packages 


Luxor Ltd. won first prize for its pack- 
age entered in the “5 and 10” packag- 
ing contest conducted by the Syndicate 
Store Merchandiser. The Andrew Jer- 
gens Co. won sixth prize with its sun 
tan cream package and the Fort Orange 
Chemical Co. took eighth prize with its 
deluxe nail polish and remover pack- 
age. The object of the contest is to 
stimulate the production of better pack- 
ages in the five and ten cent field of 
merchandise so as to increase consumer 
acceptance and satisfaction. 


Merry Hull designs 
glove for Peggy Sage 
Merry Hull, 


signer, has created a glove for Peggy 
Sage, called the Fingernail Glove. The 
hack wall of each three-dimensional 


well-known glove de- 


finger extends beyond the sides, form- 
ing a sheath to fit the extra nail length. 
The glove, made by Aris, is sched- 


uled to be on sale after March 15. lt 
comes in suede in solid colors and in 
two color combinations, the contrast in 
a Peggy Sage polish shade. 


Fahnestock expedition to 
test Sutra, sun-filter cream 


When the Fahnestock expedition sailed 
recently in a, three-masted schooner on 
its two-year gaunt to the South Seas, 
one of the items which went with them 
was Sutra. a sun-filter cream by 
Parfums Chevalier Garde, which will 
he tested for its efheacy in the hot 
temperature zones, 

The explorers who include Bruce and 
Sheridan Fahnestock and their mother, 
Mrs. Bruce Fahnestock, as well as 
George Folster, assistant director and 
camera man, will record native music 
for Columbia University, and acquire 
bird groups for the American Museum 
of Natural History. 


Ciro of Paris appoints 
publicity representatives 


Ciro of Paris has appointed Con- 
stance Hope Associates, Inc., New 
York, N. Y.. to handle publicity for its 
perfumes. The appointment became ef- 
fective February 15. 

Ciro perfumes include Doux-Jasmin, 
Reflexion, Surrender and Danger. 


Nude to be retained by 
Chevalier Garde but subdued 


Introduced only last June, Imra, de- 
pilatory of Parfums Chevalier Garde. 
Inc., will go into its second season with 
a promotion budget almost three times 
that afforded the introductory effort. 
The smooth Imra nude, which graced 
the first advertisements, has been re- 
tained this year as a symbol of the 
clean body resulting from the product’s 
use, though the figure itself will re 
ceive less emphasis than formerly. 


Bischoff gives research 
fund to Tufts College 


A fund for dermatological research has 
been established at Tufts College Medi- 
cal School, Boston, Mass., by Ernst 
Bischoff Co.. manufacturer of pharma- 
ceuticals at lLvoryton, Conn. 


Two kits feature new Scarlett 
O’Hara nail polish promotion 


Capitalizing on the billings of “Gone 
with the Wind” in eastern motion pic- 
ture houses Schnefel Bros. Corp., New- 
ark, N. J., has begun a campaign to 
promote the sale of its new Scarlett 
O’Hara nail polishes. Two manicuring 
kits containing bottles of the new 
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B, AUTIFUL women choose the facial cream with the 
linest texture and the purest color. Facial cream made 
with a Beehive Brand Beeswax base has a better chance 
to meet these requirements. 

Beehive Brand Beeswax is 100% pure, it is uniform in 
texture and perlec tly white. Our buyers select it from the 
linest grade of crude beeswax. It is then tested for purity, 
quality and uniformity in our own laboratories, and 


bleached by the sun and air. 


Uniformity of Beehive Brand Beeswax will keep your 
product always up to the high standard you set for it, 
lhe quality and uniformity never change. It is entirely 
free from adulterants and imperlections of any kind. And 


back of every tablet of Beehive Brand 


) Beeswax stands the reputation of the 


manutacturer. 


WRITE DEPT. A-3 TODAY FOR COMPLETE 
INFORMATION 


WILL G BAUMER CANDLE CO., INC 
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Vials Actual Size 


Patented 


VIALS & MINIATURES 
Will Help Boost Your Sales... 


Our Patented Stopper Features include: 


We can supply vials and 
miniatures decorated with 
metal filagree or metal 
plated in gold, silver or 
platinum. Through a spe- 
cial process these vials 
and miniatures are made 
completely alcohol-proof. 


BAND OF RUBBER... 


that minimizes evaporation 
and insures a "cushion fit", 
preventing leakage. 


SCREW THREADS... 


on glass stopper that pro- 
vide a tight fit. They can 
easily be “screwed in or 
out". 


ELONGATED TIP OF 
STOPPER .... - 


rounded smooth that makes 
an ideal applicator, eliminat- 
ing long rod. 


These _ patented “Screw 
Stoppers” are superior to 
Ground In Glass Stoppers, 
and much lower in price. 
Stoppers are made of clear 
or colored glass. 


We'll be glad to design a 
vial or miniature bottle to 
solve your merchandising 
problem. Or better still, let 
us work with you in develop- 
ing an entire merchandising 
plan to cope with your spe- 
cial sales problems. Prices 
and samples will be sent on 
request. 


GLASS INDUSTRIES, inc. 


10 West 33rd Street, New York, N. Y. 


Manufacturers of Scientific Glass Products, 
Glass Containers and Specialties 


DESIGNS AND CLOSURES PATENTED 
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shades called morning, noon and night 
and finger grooming implements are be- 
ing featured. One kit resembles the 
book “Gone with the Wind” and costs 
95 cents. A more elaborate carpet bag 
which is a miniature of the traveling 
bag of the civil war period is $3.50. 


Lincoln Bender lectures to 
aid beauty shop owners 


A series of local educational events for 
beauty shop owners is being conducted 
in the metropolitan area of New York 
City by Beauty Shop News. Lectures 
and demonstrations of the newest hair 
styles are given and there are also 
lectures on merchandising and other 
pertinent subjects by A. Lincoln Ben- 
der. The series is known as the Cara- 
van of Beauty and the schedule calls 
for ten within the year. 


Concern founded in 1840 
still controlled by family 


Peek & Velsor, Inc., New York. N. Y.. 
founded in 1840 under the name of 
W. T. Peek which was changed in 1872 
to Peek & Velsor, is now owned and 
managed by Joseph H. and Joseph A. 
Velsor, son and grandson of the original 
Joseph A. Velsor, one of the co-founders. 


J. B. Williams Co. completes 
first century in business 


The J. B. Williams Co., Glastonbury, 
Conn., completes this year the first cen- 
tury of its existence. E. B. Hurlburt 
who has been identified for many years 
with the various associations represent- 
ing the toilet goods industry directs the 
business. 


Three prominent cosmetic women 
on N. Y. fund women’s council 


Mrs. Lillian S. Dodge, president of 
Harriet Hubbard Ayer, Inc.. Mme. 
Helena Rubinstein, head of the com- 
pany that bears her name, and Miss 
Elizabeth Arden of the Elizabeth Ar- 
den Sales Co., are members of the wo- 
men’s council to support the Greater 


New York fund. 


Glover mange cure to 
make humorous appeal 


To remove any lingering doubts about 
the efficacy of Glover’s Mange Medicine 
for such human ills as dandruff and 
incipient baldness, H. Clay Glover Co. 
has boosted its advertising budget by 
approximately 20 per cent, and has 
discarded its usually conservative copy 
in favor of a new campaign of semi- 
humorous human interest material. 
Copy will feature cartoon-type illus- 
trations and light-hearted copy. with 
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principal interest centering on other- 
wise faultless males who are suffering 
from “white collars.” 


Colgate and P & CG test 
bath sizes of facial soaps 


Bath sizes of Palmolive and Camay 
soaps currently are being introduced 
in limited areas by Colgate-Palmolive- 
Peet and Procter & Gamble. The ten- 
cent Palmolive bar, an oversize cake of 
the regular soap, is being tested in 
Manchester, N. H., 
and Shreveport. La., where its launch- 
ing has been accompanied by newspa- 
Procter & Gamble’s 
large size Camay is being tested in To- 
ledo, Ohio. 


Harrisburg, Pa.; 


per advertising. 


Lentheric uses Paris originals 
in nation-wide style shows 


Lentheric’s “Paris Original’ fashion 
show promotion, based on the relation- 
ship between fashions and perfumes, is 
scheduled for 20 to 30 weeks’ booking 
throughout the United States this year. 
It opened at D. H. Holmes, New Or- 
leans, La.. January 30 and after several 
appearances in the Southwest it shifts 
to the Pacific Coast. 

Five of leading coutouriers in Paris 
collaborated with Lentheric in the de- 
signing of costumes to interpret six of 
the firm’s perfumes. Designers and the 
perfumes they used as inspirations are: 
Creed, Heim, <A_ Bientot: 
D’esses Miracle and Shanghai; Ricci, 
Confetti and Piguet, Anticipation. The 
costumes not only indicate the type of 
clothes to be worn with each Lentheric 


Tweed: 


perfume but show the newest in trends 
from the Paris houses. Stores where 
the promotion is staged select several 
of their own dresses and suits which 
follow the same style trends to supple- 
ment the Paris originals. 

In the show’s finale, the models are 
posed on large replicas of the perfume 
boxes, the costumes being shown as an 
ensemble. 

M. Durel Dugas. Lentheric perfume 
stylist. is conducting the shows. He 
went to Paris to arrange the collabora- 
tion with the designers. 

Window displays in conjunction with 
the promotion feature 24 inch manne- 
quins dressed in replicas of the original 
costumes and a_ three-paneled photo- 
montage screen. Sometimes the stores 
show some of their own clothes with 
the mannequins and Lentheric perfumes 
and bouquets. 


Cannot claim cream is restorative 
or will make face look younger 
According to an order of the Federal 
Trade Commission. Affiliated Products, 
Jersey City, N. Bs, 
“Restorative” from Edna Wallace Hop- 


must remove the word 


pers Restorative Cream. 

Other things prohibited in the order 
are claims that it will rejuvenate the 
skin or make one’s face appear ten or 
It also 
will cease representing that the cream 


any number of years younger. 


is the discovery of a great French scien- 
tist inasmuch as it is made from a 
formula developed by Dr. A. B. Pacini. 

The concern is also directed to cease 
representing that its white youth pack 


French designers’ costumes inspired by perfumes are shown in miniature in window display 
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GAMMA NEUTRALIZER 


imparts that sze//owness to your alcohol. Just add 4 to % oz. of Gamma Neu- 


tralizer to a gallon of alcohol. Allow 3-4 weeks or more for blending and notice 


the difference! Such preconditioned alcohol is bound to produce finer results in 


Eau de Colognes, Extraits, ete. Price $4.00 lb. 


If in the market for floral COLOGNE PERFUMES OR BOUQUET TYPES may we serve you? 


Range of prices $5.00 to $15.00 lb. 


RIFA-NEW YORK, INC. 


ESSENTIAL OILS, AROMATIC CHEMICALS, PERFUME BASES 


153 Waverly Place, New York, N. Y. Chicago Office: 130 N. State St. 


IT IS SO EASY Our Specialty 


TO GET HIGHEST QUALITY Cc j T R TT S oO i L S 
Oo 5 L Oo s RB & R G A M Oo T From our Factory in Palermo, Italy—New Crop Oils 


Simply ask to see the original pack- PURE HAND PRESSED LEMON 

age. The Law requires that all Berga- PURE HAND PRESSED ORANGE 

mot production in Italy be deposited PURE HAND PRESSED MANDARIN 
in its warehouse . . . and the coppers SPECIAL MACHINE LEMON 


and cases clearly marked for easy 


identification. This is for your pro- BERGAMOT OIL 


tection and is your guarantee of the ORIGINAL CONSORZIO PACKAGE 


real product—a product that has been SWEET ALMOND OIL ITALIAN “SCACCIANOCE” 
untampered with. BRAND.” Unquestionably the finest oil obtainable. 


We export through old established Convince Yourself—Obtain Samples 


firms. We also have our own com- 


mercial office which ships Oil of A 
B ‘4 } tity, ¢ ‘ 
ane mae aaah tom ITRUS and LLIED 


inquiries Invited. 
ESSENTIAL OILS CO. 
CONSORZIO PROVINCIALE AGRUMICULTURA ih. titi ‘eee 


SEZIONE BERGAMOTTO Official Stock Distributor for Consorzio Provinciale 


Agrumicultura Sesione Bergamotto Reggio Calabria, 


REGGIO CALABRIA, ITALY Italy 


& Essential Oil Review March, 1940 81 





(clay) is of French origin and will 
nourish or revive the skin, remove large 
pores or have any beneficial effect other 
than loosening blackheads and thereby 
aiding their removal. 


Bruno Court has fourteen 


executives at the front 

Bruno Court, Grasse, France. which is 
represented in the United States by 
Naugatuck Aromatics division of the 
United States Rubber Co., New York, 
N. Y., has fourteen office, laboratory 
and plant executives in active war ser- 
vice at the front. In addition a number 
of workers are serving with the colors, 
according to advices received by Mau- 
rice Couderchet, manager of the New 
York branch of the company. 


Three booklets on packaging offered 
by American Management Assn. 


Three booklets of value to the manufac- 
turer of packaged goods are offered by 
the American Management Assn., 330 
W. 42 St., New York, N. Y. They are: 
Recent Packaging 
Progress, 50 cents; Problems Under In- 
formative Labeling, 50 cents, and Im- 
proved Methods in Packing and Ship- 
ping, 75 cents. The latter is concerned 
chiefly with textile products. 


Developments in 


Wolf Awards to several concerns 
in cosmetic and allied industries 


The Irwin D. Wolf awards, for distinc- 
tive merit in packaging, which are gen- 
erally regarded as the highest honors 
that are given have been announced by 
the American Management Assn. and 
will be shown at the Tenth Packaging 
Exposition to be held in the Hotel As- 
tor, New York, N. Y., March 25 to 29. 

For the most effective use of typogra- 
phy and lettering, the Imra tube of 
Chevalier Garde received the award. 
The award for the most effective rede- 
signed package went to the Lip salve 
counter display of Sharp & Dohme 
Inc. The award for the most effective 
package designed to add to consumer 
convenience regardless of artistic qual- 
ities was awarded to the package for 
sampling plastics entered by the Rohm 
& Haas Co. The award for the most 
effective packaging of a combination 
sales unit went to the Knight cocktail 
bar. It was made by the Owens-Illinois 
Glass Co. 

For the most effective package em- 
ploying a secondary use the award went 
to Charbert’s luxury set container used 
by Parfums Charbert Inc. For the coun- 
ter display that most effectively contrib- 
uted to the selling of a unit package 
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honorable mention was given to the Tek 
tooth brush unit display used by John- 
son & Johnson. For the floor display 
pieces that most effectively contributed 
to the selling of the unit package hon 
orable mention was given for the floor 
display for soap used by the Colgate- 
Palmolive-Peet Co. 


Cannot use “College” as 
part of cosmetic firm name 


Buford & Owens College. Oklahoma 
City, Okla., distributor of preparations 
for the hair and scalp, have been served 
by the Federal Trade Commission. The 
order directs the respondents to cease 
advertising that “Buford & Owens Hair 
Oil,” “Buford & Owens Pressing Oil,” 
“Buford & Owens Special Oil.” and 
“Buford & Owens Shampoo” are cures 
or remedies for dandruff, falling hair 
or scalp diseases, or will promote hair 
growth or prevent hair from falling out, 
and to discontinue using the word “Col- 
lege” as part of the corporate name or 
representing that they conduct an in- 
stitution of higher learning. 


Aschenbach & Miller Inc. again 
under control of founder’s family 


Aschenbach & Miller Inc., Philadelphia, 
Pa., has elected the following officers: 
Dr. William Guillium, _ president: 
Declan P. Welsh, vice-president; Law- 
rence N. Helweg, secretary and trea- 
surer, and J. Farley Helweg, assistant 
The firm was 
established in 1863. The recent change 


secretary and treasurer. 


in personnel once more brings the con- 
cern under the control of the family of 
one of the founders, Dr. A. W. Miller. 
The active management of the company 
remains in L. W. Helweg. 


Florasynth Laboratories to feature 
early nineties in exhibit 


Numerous new products will be in- 
cluded in the exhibit of the Florasynth 
Laboratories in the Wilshire stadium, 
Los Angeles, March 26 when the asso- 
ciate members of the California Cos- 
metic Assn. will stage their annual dis- 
play. This year the theme will be early 
nineties. Last year the company won 
the prize for the distinctiveness and 
completeness of its exhibit. 


Educational program for public 
by Philadelphia College of Pharmacy 


An educational campaign to inform the 
average citizen of the professional posi- 
tion held by the pharmacist in the com- 
munity has been undertaken by the 
Philadelphia College of Pharmacy and 
Science at its own expense without 


The releases issued 
show careful thought and cannot help 
but achieve the desired result provided 
they receive the wide publication they 
merit. 


thought of return. 


Loss leader bill in New York 
opposed by Merchants Assn. 


The Esquirol bill, the less leader bill 
introduced into the New York state leg- 
islature, is opposed by the Merchants 
Assn. which claims that it is of doubt- 
ful constitutionality and that it is a 
“veiled attempt to fix prices by statute.” 
A similar bill was vetoed by Gov. Leh- 
man last year. 


Robert Stanley, Beach Soap 
Company official, retires 


Robert Stanley, superintendent since 
1912 of the Lawrence, Mass., plant of 
the Beach Soap Co., retired January 1. 
His successor is Charles C. Hay, for- 
merly assistant superintendent of the 
Chicago factory of E. F. Houghton & 
Co., with headquarters in Philadelphia. 

Mr. Stanley joined the Beach Soap 
Co. in 1895 as bookkeeper, in 1910 
he became secretary and in 1912 he 
was chosen for the post of superinten- 
dent in charge of plant operations, a 
position which he held until the begin- 
ning of this year. 


Ancrew Jergens Co. 
to expand advertising 


The advertising program for Andrew 
Jergens Co., Cincinnati, Ohio, is to be 
expanded this year, following the big- 
gest year in the company’s 50 years of 
business. In addition to the increases 
for Woodbury and Jergens products 
for which magazines and Sunday sup- 
plements will be used, a special cam- 
paign for the new Jergens cosmetics 
is planned. 

Lennen & Mitchell handle both 
Woodbury and Jergens advertising. 


Packaging Institute semi-annual 
dinner meeting March 26 


The semi-annual dinner meeting of the 
Packaging Institute will be held March 
26 at the Hotel Astor, New York, N. Y. 
It will be preceded by a cocktail party. 
The committee on arrangements con- 
Harold Bowman, chairman, 
Morehead Patterson and Frank Green- 
wald. 


sists of 


FTC prohibits claim that 
preparation makes hair curly 


The Federal Trade Commission has is- 
sued an order requiring J. W. Cooner 
and James J. Cooper, trading as Curl- 


The American Perfumer 





Suny 


\\\ 


\ PR 


ANS WA 
MARCH 474/07 





We are 


HEADQUARTERS 


for the following— 


ESSENTIAL OILS 
AROMATIC CHEMICALS 
NATURAL FLOWER OILS 
SYNTHETIC FLOWER OILS 
MODERN AND DISTINCTIVE 
PERFUME BASICS 
DISTINCTIVE and CHARACTERISTIC 
FLAVOR OILS 
PERFUMERS' TINCTURES 
FIXATIVES (FOR PERFUMERS) 
RESINOIDS 
TERPENELESS and 
EXTRA CONCENTRATED ESSENTIAL OILS 
OLEO RESINS 


FLORAL WATERS 
FRUIT ESTERS BALSAMS and GUMS 


Stuyvesant 9-2261-2 


Samples and prices gladly 
furnished on request. 


4321-123 East 24th St., New York 


Ea la eI 
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O-Wave Co., Chicago. to cease and de- 
sist from representing that their prep- 
aration, “Curl-O-Wave.” will make the 
straightest hair naturally curly. trans- 
form obstinate hair into dainty curls. 
and improve the texture of the hair. 
and that their product is odorless, bene- 
ficial to the hair and not an ordinary 
hair curling fluid but a new discovery. 


Leaders of largest soap companies 
elected officers of association 


The Association of American Soap and 
Glycerine Producers, Inc.. attended by 
presidents of all of the large compa- 
nies, held its annual meeting in New 
York, February 8. 

Eminently worth while expressions of 

opinion from astute and careful ob- 
servers and a graphic outline of the 
work of the association in the past year 
by Roscoe Edlund featured the meet- 
ing. 
Francis A. 
Countway, president; E. H. Little. R. 
R. Deupree and F. H. Merrill. vice- 
N. S. Dahl, treasurer; A. 
Roy Robson, assistant treasurer; and 
Edlund, secretary. The di- 
rectors elected were: H. D. Banta, 
lowa Soap Co., Burlington, la.; F. A. 
Countway, Lever Bros. Co., Cambridge. 
Mass.; N.S. Dahl, John T. Stanley Co.. 
New York; R. R. Deupree, Procter & 
Gamble Co., Cincinnati; G. A. East- 
wood, Armour & Co., Chicago; S. A. 
Fels, Fels & Co., Philadelphia; A. 
Haas. Newell-Gutradt Co.. San Fran- 
cisco; E. B. Hurlburt, Glastonbury. 
Conn.; O. E. Jones, Swift & Co.. Chi- 
cago; E. H. Little, Colgate-Palmolive- 
Peet Co., Jersey City, N. J.; A. L. 
Mercer. Beach Soap Co.. Cleveland; 
F. H. Merrill, Los Angeles Soap Co.. 
Los Angeles; J. D. Nelson. Andrew 
Jergens Co., Cincinnati; G. A. Wrisley, 
Allen B. Wrisley Co., Chicago; and 
C. F. Young, Davies-Young Soap Co.. 
Dayton, Ohio. 


Officers re-elected were: 


presidents; 


Roscoe C. 


New packages and materials to be 
shown at California display 


Cosmetic manufacturers will gather at 
the Wilshire Bowl, Los Angeles, March 
26, for the sixth annual display of the 
California Cosmetic Association. 

New packages and new materials will 
be displayed. Students of chemistry 
and package design will attend in the 
afternoon and at night after manufac- 
turers have viewed the display there 
will be a dinner followed by dancing. 
An attendance of 500 is expected. 


Must not represent that soap 


contains anything to nourish skin 


Manhattan Soap Co., Inc., New York. 
N. Y.. has stipulated with the Federal 
Trade Commission to cease represent- 
ing that research experts or laboratories 
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have tested in connection with their 
quality ratings of soap, all brands of 
soap. It also agrees to cease represent- 
ing by the use of such terms as “skin 
diet” or similar phrases that Sweet- 
heart toilet soap contains anything that 
will nourish or feed the skin. 


Roure Bertrand Fils et Justin 
Dupont acquires Paris concern 


The essential oil business of Societe 
Provencale de Produits Alimentaires. 
Paris, France, whose trade marks in- 
clude that of Claude Raynaud et Cie. 
Grasse, has been sold to Roure Ber- 


trand Fils et Justin Dupont. 


Pond’s Extract Co. enters 
British lipstick market 


Pond’s Extract Co., Ltd.. the British 
branch of the American company, has 
put a lipstick in four shades on the 
market. It sells for 2s 6d. 
size is contemplated. 


\ sixpenny 


Dandruff not due to Pityrosporon 
ovale infection says FTC 


Packers Tar Soap, Inc.. New York. N. 
Y., has stipulated with the Federal 
Trade Commission to cease represent- 
ing that all dandruff is due or usually 
due to an infection with Pityrosporon 
ovale or any other organism. It also 
agreed to discontinue claims that its 
product Scalptone will eradicate. cure 
or rid the scalp permanently of dand- 
ruff or that it will arrest the falling of 
hair or increase its growth except when 
limited to such results as may be 
achieved by its action in cleansing ,the 
scalp and stimulating the circulation of 
the hair follicles. It also agreed to 
cease representing that experts gener- 
ally are of the opinion that baldness is 
due to wetting of the hair or that dand- 
ruff is generally the cause of baldness. 


Obituaries 
MacKellar Graham 


MacKellar Graham, president and gen 
eral manager of the Nyal Co.. and vice 
president of Frederick Stearns & Co.. 
Detroit, diea February 17. 


William E. Scott 


William Edward Scott. retired president 
of the Scott Soap Works, died March 2 
at the Vassar Hospital. Poughkeepsie. 
N. Y., at the age of 75 years. David 
Scott, his grandfather. founded the con- 
cern. 


Mrs. H. A. Wiedman 
Mrs. H. A. Wiedman. wife of H. A. 


Wiedman, secretary and sales manager 
of P. R. Dreyer Inc.. New York, N. Y.. 
died February 19 at her home in Ozone 
Park. N. Y., following a long illness. 


Trade Jottings 


Doraldina new make-up for Spring is 
Cherub Pink and is designed as the 
color accent with pastels and all spring 
and summer shades, including Hot Pink, 


Corday has added two new shades to 
the Toujours Moi lipstick color range. 
They are Spark Red and Stardust Pink. 
Both make their appearance in the 
handsome Toujours Moi case. 

Primrose House is featuring — its 
cologne set and its Travelite case for 
the Easter trade. The cologne set made 
its first appearance in December. 


Schiaparelli’s newest item is the lip- 
stick, Buccaneer. A_ brilliant red, it 
made its first appearance at Madame 
Schiaparelli’s recent Paris collection. 

Barbara Gould Skylark 
make-up to complement spring and 
summer colors. It is said to be a ver- 


presents 


sion of red rose and the make-up comes 
in face powder, dry rouge, cream rouge, 
lipstick and nail polish. 


Richard Hudnut announces that it 
plans to re-introduce its Marvelous Kit 
about March 15. The try-out kit con- 
tains powder, rouge and lipstick. 


Parfums Charbert has introduced 
Censored Red lipstick in the firm’s vari- 
colored drumstick container. It is a 
clear bright shade designed for wear 
with all shades of tan from champagne 
to chocolate and black or white. 


Revlon Products. Inc. have commis- 
sioned Breen & Olifiers, industrial de- 
signers, to design their new line of 
travel and gift sets. This is the third 
consecutive year that the Revlon nail 
ensembles have been originated — by 
these two designers. 


Elmo stresses the importance of re- 
tarding “age signals” such as fine lines 
around the eyes, facial droop and un- 
der-chin sag for those over 27 in its 
promotion of Elmo texture cream de- 
signed to protect and lubricate. Elmo 
suggests nightly use of the cream with 
upward massage to help skin retain its 
firm freshness longer. 


Antoine introduces two new make- 
ups. One, Midnight Red, takes its in- 
spiration from the aurora borealis; the 
other, Alerte, traces its creation to 
Finnish peasant colors. Midnight Red, 
a dark-to-dawn make-up, is designed for 
wear with pastels. whites, deep blues 
and greens; Antoine has created a Mid- 
night Red nail lacquer in the same deep 
red of his Mid- (Continued on p. 90) 
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B-W LANOLIN U.S.P. 


EVENTUALLY—For better creams, with economy 


B-W Lanolin the superior quality, puts into your cream that which gives the 


skin that smooth soft velvety feeling as nothing else does. 


B-W Lanolin will never cause your cream to darken, is best by test and con- 


tains 1514‘. free and combined Cholesterol. 
No other base used in your cream, equals the merits of B-W Lanolin. 


B-W Cetyl Alcohol (Technical) Made in U.S.A. 


BOPEF-WHITTAM CORPORATION 


Executive Office imerica’s Original Lanolin Producer Sales Office 
Laboratory and Factory ESTABLISHED 1914 509 Fifth Ave. 


LINDEN, N. J. NEW YORK, N. Y. 


TRY THESE AMYL BUTYRATE 
ETHYL BUTYRATE 
Aa LS 
ETHYL BENZOATE 
IN YOUR PRODUCT | 
METHYL BENZOATE 


YOU WILL BE PLEASED WITH THE RESULTS 


The NORTHWESTERN CHEMICAL Co. 


Ncorrporated 1882 WAUWATOSA, WISCONSIN 
THE LARGEST MAKER OF BUTYRIC ETHER IN THE WORLD 
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What's Happening Marketwise 


ESSENTIAL oils displayed a reac- 
tionary trend over the past month but 
with comparatively few exceptions, 
prices on aromatic chemicals and 
various specialties were steady to 
firm. Business throughout the period 
was rather quiet with the volume run- 
ning far short of total sales in the 
closing months of last year. 

The reactionary trend in the oil 
market was attributed to a narrow de- 
mand rather than to any material 
change in conditions abroad. Large 
size orders were a rarity with con- 
sumers only appearing in the spot 
market for nearby requirements. 

Exporters in Europe seemed to 
have definite views on the value of 
their holdings. Since reports indi- 
cate that German attacks will increase 
on the sea, ability of importers to re- 
place merchandise at more favorable 
prices appears remote. 


Easier Tone In Some Oils 


Sweet true almond oil, cananga., 
citronella, petitgrain and a few other 
oils developed an easier tone. It ap- 
peared that the conservative policy 
adopted by buyers had not been with- 
out an unsettling affect on asking 
prices in the local trade. 

The action of the oil market over 
the past month could not be taken as 
an indication of what is likely to de- 
velop in the future. Many regarded 
it as merely a technical readjustment 
of conditions following the activity 


that took place over the last quarter. 
Buying was quite satisfactory when 
compared with February last year 
with certain trades participating in 
anticipation of increased sales of fin- 
ished goods for the Easter holiday 
trade. 


The tight position in brown cam- 
light 
camphor oil, sassafrassy camphor, 


phor oil derivatives namely 
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and safrol failed to be relieved. Re- 
quirements of regular consumers have 
been fairly well taken care of out of 
delayed shipments. 


Small Demand in Floral Oils 


Buying of various floral oils was 
confined to small quantities to fill im- 
While no out- 
standing price movements were noted 


mediate requirements. 
on spot underlying conditions re- 
mained firm in view of conditions 
abroad. 

Among the spice oils more favor- 
able prices were quoted on clove and 
caraway. Absence of any unusual 
huying support caused some holders 
to offer more freely. In view of con- 
ditions prevailing in the spice it is not 
likely that the downward trend in 
clove will be extended. 

Miscellaneous oils such as lemon- 
grass and citronella displayed an un- 
settled tone. As in many other arti- 
cles, however, the more favorable po- 
sition on spot was due to a slackening 
in demand rather than to any mate- 
rial change in replacement costs. De- 
mand for eucalyptus oil continued in 
fair volume. Offerings from Australia 
are limited. In view of the small 
quantities remaining unsold on spot 
trade factors are inclined to be very 
firm when naming prices. 

With but few exceptions the general 
line of domestic oils displayed a firm 
tone. There was nothing unusual in 
the action of mint oils on the spot, 
but holders in the country seemed 
reluctant to offer material. The few 
lots available for shipment were usu- 
ally quoted close to the prices pre- 
vailing in the local trade. 
circumstances there was little inclina- 
tion on the part of dealers to make 
concessions despite the fact that the 
demand for spot oil continued along 
quiet routine lines. 


Under the’ 


Outstanding among the animal fix- 
atives was the steady upward trend in 
genuine Abyssinian civet. Quota- 
tions were moved up to a level which 
might have been considered unbeliev- 
able only a few months ago. Genuine 
material was reported scarce at the 
source. A portion of the few small 
lots that had been offered were said 


to be of questionable quality. 


Gum Arabic Declines 

Substantial arrivals and a general 
letdown in demand resulted in a 
sharp break in the gum Arabic mar- 
ket. White sorts were maintained but 
amber sorts registered a sharp de- 
The present supply of white 
sorts will have to take care of the 
trades requirements for several 


cline. 


months since very little material re- 
mains unsold at the source. 

Among other developments of in- 
terest was the firmer trend in orris 
root. Only small quantities were 
available for shipment from the pri- 
mary market. 
firmer in keeping with the general un- 
certainty that developed concerning 
replacements. Demand for henna was 
quiet. Very little action was noted 
in the shipment market consumers 
having in 
quite freely back in September and 
October. 


Spot prices turned 


most instances covered 


Long View on Camphor Strong 

Spot prices on camphor and men- 
thol reacted slightly but the long term 
outlook is regarded as strong. Local 
competition was the sole cause for the 
unsettlement. Shipping prices on both 
menthol and camphor were strong. 

Glycerine and tartaric acid were 
firm. Good quantities of glycerine 
were taken by domestic consumers 
and a fairly brisk export inquiry was 
reported at times. Uncertainty with 
regard to future costs of crude mate- 
rial continued to influénce the general 
tone in tartaric acid. 
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ee NEW ELECTRIC DRIVE STAND 
Don't Build ELIMINATES DIRT AND NOISE 


on Shifting Sands! | 1. In Sugar Coating Pills and Tablets. 
2. In Polishing Pills and Tablets. 


@ In the manufacture of your creams 


or cosmetics, the base upon which Enclosed Master Back geared motor plus direct 


ong. __ pase oa drive mechanism eliminate all belting and counter- 
you “build” your product is just as vn = 
shafts . . . providing absolute cleanliness and quiet 


important as the ingredients you add. ; : ; ; 
operation using copper and galvanized iron pans. 


1he white oil or petrolatum you em- 
ploy should be permanently odorless, 
colorless, tasteless. If time gives it a 
rancid odor, an unwelcome color, an 
unpleasant taste, it is obviously unfit- 
ted for your use. 


® That is why so many manufactur- 
ers have standardized on Penn-Drake 
White Oils and Petrolatum. They 
have learned that these pure Penn- 
sylvania products never deteriorate 


You get greater stability 


to make their preparations unsalable. Sesieei siiinillr-aiaiidiinia ania 


Creams stay silky and smooth to the | base. Pans are set at stand- 
; | ard angles though, f 
last drop—cosmetics need never be- See eee 


easy coating and polishing. 


come rancid or cloudy—when Penn- 
Drake White Oils or Petrolatum are 


Pan equipment is identical 
in value with nationally- 
used for the base. r femeus Colton Copper 
. : , Sugar Coating and Galvan- 

@ With all their superior advantages, a 
Metal thickness is effi- 


genuine Penn-Drake White Oils and 


ciently distributed. Shape 


Petrolatum cost no more than ordi- is ideal for perfect coating 
e results. 

nary products. So build your product ; 
J Galvanized Iron Pan 
on a solid, permanent base. Stand- as well as Copper Pans are 
ardize on Penn-Drake—and enjoy the seegallimgliendibensnities 
a ; ; meet your capacity re- 
satisfaction of using only the best! quirements. Interchange- 


able on new stand. Get 


complete facts on this 


PENNSYLVANIA REFINING COMPANY | smszinsty-svanced spp 


ratus. Write today. Galvanized Iron Pan 
General Offices: BUTLER, PA. 


Refinery at Titusville and Karns City, Pa. ARTHUR COLTON CO. 


2606 Jefferson Ave. East, Detroit, Michigan 


Atlantic Division, No. 1 Gates Ave., Jersey City, N. J. 
Warehouse Stocks Maintained in New York, Chicago, | 
Detroit, Los Angeles, St. Louis, Atlanta, Boston, 
Scranton, Cleveland, Petersburg, Va. 


| 


| Headquarters for a complete line of 
Pharmaceutical Machinery. Established 1884 


haettitinneennneeeeneneimsmnaniniieneieedeeaaeniin aie 
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PRICES IN THE NEW YORK MARKET 


UECUOUUAADOETAODUUTO AULA AOU HUONG LAHORE ANH AN Ue eaNU ee aaUbentoeeuuoevnnoeevoueanuosvnuosvvuneayocesvnuevesyoessunesvnunevsuaesveenvuuensnucesvonesennenvvueevencsvuecensuiesnsaeenniiinennie 


(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 


ESSENTIAL OILS 


Almond Bi, per Ib. 
S. P. A. 
Sweet True 
Apricot Kernel 
Amber rectified 
Amyris balsamifera .. 
Angelica root 
Anise, U. S. P. 
Aspic (spike) Span. 
Bay 
Bergamot 
Birch, sweet 
Birchtar, crude 
Birchtar, rectified 
Bois de Rose 
Cade, U. S. P. 
Cajeput 
Calamus 
Camphor "white" 
Cananga, Java native 
rectified 
Caraway 
Cardamon, Ceylon 
Cassia rectified, U. S. P. 
Cedar leaf 
Cedar wood 
Celery 
Chamomile (oz.) 
Cinnamon 
Citronella, Ceylon 
Java 
Cloves, Zanzibar 
Copaiba 
Coriander 
Croton 
Cubebs 
Cumin 
Dillseed 
Erigeron 
Eucalyptus 
Fennel, Sweet 
Geranium, Rose, Algerian 
Bourbon 
Turkish 
Ginger 
Guaiac (Wood) 
Hemlock 
Juniper Berries 
Juniper Wood 
Laurel 
Lavender, French 
Lavandin 
Lemon, Italian 
Calif. 
Lemongrass 
Limes, distilled 
xpress 
Mngioe 
Lovage 
Marjoram 
Neroli, Bigarde, P. 
Petale, extra 
Olibanum 
Opopanax 
Orange, bitter 
sweet, W. Indian 
Italian 
Spanish 
Calif. exp. 
Orris root, con. (oz.) 
Orris root, abs. (oz.) 
Orris Liquid 
Pennyroyal Amer. 
European 
Peppermint, natural 
redistilled 
Petitgrain 
Pimento 
Pinus Sylvestris 
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$2.00@ 


1.75@ 
2.30@ 
3.20@ 
17.00@ 
1.40@ 
5@ 

2 


.20@ 
7.15@ 
5.00@ 
8.00@ 

42@ 

40 
1.35 

60@ 

16.00@ 


3.35@ 
3.60@ 


8.50@ 


3.75@ 
2.40@ 


70 
2108 
2.85@ 
2.55@ 
2.75@ 
5.00@ 
2.75@ 

90@ 
2.75@ 

50@ 
4.75@ 
2.75@ 
2.00@ 
3.10@ 
3.00 

15@ 
3.85@ 
7.25 
1.50G 

55.00@ 
6.00@ 
115.00@ 
140.00 
5.25 
10.00@ 
2.80@ 
2.50@ 
3.50@ 
4.00@ 
1.60@ 
5.00@ 
35.00@ 
18.00@ 
2.25@ 
2.80 
2.85 
3.05@ 
1.45@ 


3.00@ 
2.30@ 


$2.50 
2.60 
1.10 
-50 
.65 
3.25 
52.00 
90 
1.70 
1.35 
4.70 
2.65 
30 
1.00 
2.10 
75 
95 
8.25 
Nom'| 
1.90 
2.50 
3.75 
20.00 
1.60 
1.15 


95 
4.50 
8.00 
2.00 

70.00 
8.00 
130.00 
155.00 
5.75 
12.00 
2.85 
2.75 
4.75 
4.75 


5.50 
56.00 
25.00 

2.60 

3.00 

3.10 

3.50 

2.25 

4.75 

2.75 


Pumillonis 

Rose, Bulgaria (oz.) 

Rosemary, French 
Spanish 

Sage 

Sage, Clary 

Sandalwood, East India 
Australia 

Sassafras, natural 
artificial 

Snake root 

Spearmint 

Thyme, red 
white 

Valerian 

Vetivert, Bourbon 
Java 

Wintergreen 

Wormseed 

Ylang Ylang, Manila 
Bourbon 


$2.90@ $3.25 
6.00@ 12.00 
715@ 85 
70@ «72 
2.50@ 2.85 
28.00@ 30.00 
5.50@ 6.00 
5.75@ 6.25 
1.20@ 1.35 
70@ «75 
9.50@ 11.00 
2.25@ 2.75 
1.40@ 1.90 
1.85@ 2.25 
11.25@ 14.00 
5.25 6.00 
3.50 7.80 
3.35@ 8.00 
4.15 4.50 
22.00@ 24.00 
3.00@ 5.75 


TERPENELESS OILS 


Bay 
Bergamot 
Clove 
Coriander 
Geranium 
Grapefruit 
sesquiterpeneless 
Lavender 
Lemon 
Lime, ex. 
Orange, sweet 
bitter 
Petitgrain 
Rosemary 
Sage, Clary 
Vetivert, Java 
Ylang Ylang 


2.65@ 
11.85@ 14.50 
3.00@ 4.75 
45.00@ 50.00 
8.00@ 12.50 
nae 65.00 
85.00 

8.00@ 16.00 
15.00@ 21.00 
67.00@ 70.00 


3.00 


120.00@ 


98.00@1 15.00 
2.60@ 3.75 
5.00@ 6.25 
90.00@ 
35.00@ 
28.00@ 35.00 


DERIVATIVES AND CHEMICALS 


Acetaldehyde 50% 
Acetophenone 
Alcohol C 8 

C9 

C 10 

Cc iil 

Cc 12 
Aldehyde C 8 

C9 

Cc 10 

Cc il 

C 12 

C 14 (so-called) 

C 16 (so-called) 
Amyl Acetate 
Amyl Butyrate 
Amyl Cinnamate 
Amyl Cinnamate Aldehyde 
Amyl Formate 
Amyl Phenyl Acetate 
Amyl Salicylate 
Amyl Valerate 
Anethol 
Anisic Aldehyde 
Benzophenone 
Benzyl Acetate 
Benzyl Alcohol 
Benzyl Benzoate 
Benzyl Butyrate 
Benzyl Cinnamate 
Benzyl Formate 
Benzyl, |so-eugenol 
Benzylidenacetone 
Borneol 
Bornyl Acetate 
Bromstyrol 
Butyl Acetate 
Butyl Propionate 


2.00@ 
1.35@ 2.00 
10.00@ 14.00 
22.00@ 35.00 
20.00@ 
17.50@ 19.00 
8.00@ 18.00 
30.00@ 35.00 
20.00@ 40.00 
23.00@ 35.00 
18.00@ 27.00 
23.00@ 28.00 
13.00@ 
8.00@ 
15@ 
1.05@ 


13.00 
1.00 
1.25 
5.80 
3.50 
1.90 
5.55 
75 
2.40 
1.45 
3.20 
1.30 


1.00 
1.75 
6.00 
7.00 


3.60 |’ 


12.30 
3.50 
2.00 
4.50 
4.25 


14/, 


Butyricaldehyde 
Cinnamic Acid 
Cinnamic Alcohol 
Cinnamic Aldehyde 
Cinnamyl Acetate 
Cinnamyl Butyrate 
Cinnamyl Formate 
Citral C. P. 
Citronellal 
Citronellol 
Citronellyl Acetate 
Coumarin 
Cuminic Aldehyde 
Diethylpthalate 
Dimethyl Anthranilate 
Ethyl Acetate 
Ethyl Anthranilate 
Ethyl Benzoate 
Ethyl Butyrate 
Ethyl Cinnamate 
Ethyl Formate 
Ethyl Propionate 
Ethyl Salicylate 
Ethyl Vanillin 
Eucalyptol 
Eugenol 
Geraniol, dom. 
Geranyl Acetate 
Geranyl Butyrate 
Geranyl Formate 
Heliotropin, dom. 
Hydrotopic Aldehyde 
Hydroxycitronellal 
Indol, C. P. (0z.) 
Iso-borneol 
lso-butyl Acetate 
Iso-butyl Benzoate 
Iso-butyl Salicylate 
lso-eugenol 
lso-safrol 
Linalool 
Linalyl Acetate 90% 
Linalyl Anthranilate 
Linalyl Benzoate 
Linalyl Formate 
Menthol, Japan 
Synthetic 
Methyl Acetophenone 
Methyl Anthranilate 
Methyl Benzoate 
Methyl Cellulose 
Methyl Cinnamate 
Methyl Eugenol 
Methyl Heptenone 
Methyl Heptine Carbonate 
Methyl Iso-eugenol 
Methyl Octine Carbonate 
Methyl Paracresol 
Methyl Phenylacetate 
Methyl Salicylate 
Musk Ambrette 
Ketone 
Xylene 
Nerolin (ethyl ester) 
Nonyl Acetate 
Octyl Acetate 
Paracresol Acetate 
Paracresol Methyl Ether 
Paracresol Phenyl-acetate 
Phenylacetaldehyde 50% 
100% 
Phenylacetic acid 
Phenylethyl Acetate 
Phenylethyl Alcohol 
Phenylethyl Anthranilate 
Phenylethyl Butyrate 
Phenylethyl Propionate 
Phenyl Formate 
Phenyl Valeriante 


$12.00@ 
3.75@ 


~ 3.00@ 


1.00@ 
7.50@ 
12.00@ 
13.00@ 
2.00@ 
85 
$9 
3.50@ 
2.715@ 
27.00@ 
.24@ 
5.75@ 
30@ 
5.75@ 
1.20@ 
1.00@ 
3.25@ 
1.00 
1.20 
1.15@ 


2.00@ 
2.45 
2.30@ 
16.00@ 
8.25@ 
5.50@ 
12.50@ 
16.00@ 


[Continued on p. 90] 


$4.50 
3.85 
1.25 
11.00 
14.00 


2.80 
1.65 
2.00 
5.00 
3.00 
48.00 
33 
8.00 
50 
7.50 
1.75 
1.25 
3.80 
1.25 
2.35 
2.50 
6.50 
80 
2.75 
3.50 
2.50 


3.75 
5.00 
3.10 


12.00 
7.00 
18.00 
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are often made—-or missed—because of the perfume in a cos- 
metic product. Selecting the proper perfume for your powders, 
creams or lotions often presents a difficult, even dangerous, 
problem. 


When you are confronted with a problem in perfumery consult 
TOMBAREL. Use our laboratories and research facilities as 
your own... as insurance that your product will make its 


Tombarel Supreme next sales quota. 


As exclusive agents, with the consequent close affiliations, this 
company is in a position to produce in America exactly the 
same fine creations and bouquets as those produced by 
Tombarel Freres in Grasse. France. 


TOMBAREL PRODUCTS Corp. 


9 East 19th Street. New York. N. Y. 
L. J. Zollinger, President 


Flower Essences are 
recognized for their 
fine quality byleading 
perfumers through- 


out the world. 


, ae ye 
TES for 


UCCESS 


HE recognized standard of qual- 
ity in the cosmetic industry is, and 


always has been, ITALIAN TALC. “#8 


HAS GREETED THE NEWLY PERFECTED 


Users of talc throughout the world know that the 
natural rockstone found in Italy produces a super- 
Besides having an unusual silky tex- 
ture, it has all the features that are most desired. 


fine product. 


There is vo substitute for ITALIAN TALC. 


CHARLES MATHIEU 


N C O 
Exclusive representatives 2 the Italian Producers 


I20LIBERTYST.,NEW YORK,N.Y. 


& Essential Oil Review 


ERTEL semi-automatic VACUUM 
BOTTLE FILLER for perfumes, nail 
polishes and other light liquids 
packed in small bottles. 
Many leading companies are 
already using it—to fill small bot- 
iles FASTER, EASIER, CHEAPER— 
while one large company has 
already ordered additional ma- 
chines. 

Has these 5 efficiency- 

plus features: 

1. You can fill 8, 10 or 12 bottles 

simultaneously. Foot pedal con- 


nects spouts and bottles. 

2. Flexible—hand lever lowers and 
raises spouts to coincide with size 
of bottles. 

3. Automatically oiled pump fills 
bottles at rate of 3 to 3'/2 gallons 
per minute. 

4. Small floor space. Conveyer 
arms fold up when not in use. 

5. All parts coming in contact with 
the liquid can be furnished in 
metal suitable for your products, 
such as stainless steel or bronze 
nickel plated. 


Write today for details! 


ERTEL ENGINEERING CORP. 


Manufacturers and Designers of Liquid Handling Equipment 


DEPT. F.—44 MILL STREET, KINGSTON. N. Y. 


NEW YORK SHOW ROOM, 40 WEST 48TH ST. 
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[Continued from p. 88] 
Phenylpropyl Acet. $7.90@$1 1.00 
Phenylpropyl Alcohol 4.50@ 8.35 
Phenylpropyl Aldehyde . 8.25@ 11.00 
Rhodinol 7.00@ 15.00 
Safrol . 1,00@ 
Santalyl Acetate 20.00@ 22.50 
Skatol C. P. (oz.) 6.00@ 10.00 
Styralyl Acetate 6.75@ 10.00 
Styralyl Alcohol 10.00@ 14.00 
Terpinyl Acetate 85@ 1.25 
Terpineal, C, P. 26@ «40 
Thymene 45 
Thymol 1.50) 1.70 
Vanillin (clove oil) 2.60@ 2.75 

(guaiacol) 2.50@ 2.65 
Pure, crystal 2.10@ 2.25 
Vetivert Acetate 23.00@ 28.00 
Violet Ketone Alpha . 5.00@ 106.00 
Beta 5.50@ 8.00 
Methyl 5.25@ 8.00 
Yara Yara (me+*hyl ester) 1.50 1.75 


BEANS 
Tonka Beans, Surinam 80@ 85 
Angostura 2.40@ 2.65 
Vanilla Beans 
Mexican, whole 
Mexican, cut 
Bourbon, whole 
South American 6.00 


SUNDRIES AND DRUGS 


mcetone ; s< .06@ ~=-.08 
Almond meal 25@ «27 
Ambergris, ounce 20.0 22.00 


6.00@ 6.50 
5.50@ 5.75 
5.75@ 6.25 
Nom'| 


Balsam, Copaiba 31 34 
Peru 1.10@ 1.15 
Beeswax, white 38@ «40 
27'2@ .28'/2 
1.48@ 1.50 
48.00@ 58.00 


yellow 
Bismuth sub-nitrate 
Borax, crystals, carlot, ton 


Check List of FTC 
Cosmetic Taboos 


(Continued from p. 44) 
(McKesson & Robbins, Inc., Calox Tooth 
Powder, Cease and Desist Order No. 
791) 

THERAPEUTIC DEVICES 
To cease representing that the product 
1... does more in a few minutes to 
remove fatty tissues than hours of 
strenuous exercise. 
2... removes double chins, wrinkles 
and other imperfections. 
3... is a competent remedy in the 
treatment of arthritis, lumbago.  sci- 
atica, rheumatism, constipation and in- 
somnia. 
ft . . . removes blemishes and_ black- 
heads, diminishes large pores, restores 
the contour and hanishes acne. 
(Thermo Roller Corp., Stipulation No. 
02314) 
To cease representing that the product, 
a sun lamp, 
1... increases youthful vigor and _ vi- 
tality. 
2... stimulates all glandular functions. 
3... destroys all germ life unless lim- 
ited to those germs exposed to the 
lamp’s rays. 
4... clears pimples or blemishes un- 
less limited to those types of blemishes 
known to react favorably to the lamp’s 
rays. 
(Health Ray Mfg. Co., Stipulation No 
02181) 
To cease representing that the product, 
an electrolysis machine, 
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Boric acid, ton $125.00@$ 140.00 
Calamine 18@ ~~ .20 
Calcium, phosphate .08@ .08% 
Phosphate, tri-basic 09@  .w 
Camphor since aa -90 
Castoreum . 15.00@ 20.00 
Cetyl Alcohol 95@ 1.75 
Pure ni , . -L75@ 2.15 
Chalk, precip. .... 038%2@. 
Cherry laurel water, din. 4.75@ 
Citric Acid 21@. 
Civet, ounce 6.75@ 
Clay, Colloidal .07@ 
Cocoa butter lump 15@ 
Cyclohexanol (Hexalin) . 20@ 
Fuller's Earth, ton 15.00@ 33. 
Glycerine, C. P. drums . A22@. 
Gum Arabic, white .28@ 
Amber 12@ 
Gum Benzoin, Siam 1.50@ 
Sumatra .23@ 
Gum galbanum 98 
Gum myrrh 50 
Henna powd. .20@ 
Kaolin 
Labdanum 
Lanolin, hydrous . & 
anhydrous .30 ; 
Magnesium, Carbonate 06%4@ . 
Stearate an 
Musk, ounce 21.00@ 
Olibanum, tears 15@ 
siftings .09'/2@ 
Orange flower water, gal. 1.50@ 
Orris root, powd. 16@ 
Paraffin .065%4@ 
Peroxide 1.10 
Petrolatum, white .06'/, 
Quince seed 1.20@ 
Rich starch 08@ 
Rose leaves, red 2.75@ 
Rose water, din. 4.75@ 


1... can be used with safety by in- 
experienced operators for the removal 
of superfluous hair, dark freckles or 
other blemishes of the skin. 
(D. J. Mahler Co., Cease and Desist 
Order No. 3390) 


Trade Jottings 
(Continued from p. 84) 
night Red lipstick. Alerte, a clear true 
red in lipstick and nail lacquer, is for 


wear with navy and green, pastels, gray 


and black. 


Chevalier Garde emphasizes feminin- 
ity and delicacy in its displays for the 
cosmetic depilatory. Imra, which was 
first launched a year ago. More than 
a ton of Imra is being distributed as 
samples to 20,000 druggists. 


Pinaud reports heavy sales for Sear- 
lett toiletries. This firm has obtained 
the exclusive perfumer’s rights to the 
use of all characters in “Gone With the 
Wind.” 


cologne and bath essences and _ soap. 


The toiletries include eau de 


One tie-up with the motion picture is 
the inclusion in each package of an 
autographed photograph of Clark Gable 
or Vivien Leigh. 


Elizabeth Arden’s forecast of a choice 
of make-ups for six leading spring 
fashion colors was dramatized in the 
Color Affiliates Fashion Show recently. 


Rosin, M. bbls. ...... 
Salicylic acid 
Saponin 
Silicate, 40°, drums, 
100 pounds 80@ 1.20 
Soap, neutral white 20@ 25 
Sodium, Carb. 
58% light, 100 pounds 1.35@ 2.35 
Hydroxide, 76% solid, 100 
pounds 2. 3.75 
Spermaceti 24 26 
Stearate ; 21@ .28 
Styrax 45@ 1.50 
Tartaric acid . 35%4@ 36% 
Tragacanth, No. | 2.65@ 2.80 
Triethanolamine 34 42 
Violet flowers 1.65 1.85 
Zinc oxide, U. S. P. bbls. 09/,@ 15 


OILS AND FATS 


Castor No. |, tanks 12% Nom't 
Cocoanut, Manila Grade, 

tanks .035%4@ 
Cocoanut Oil, tanks .075%,@ 
Corn, crude, Midwest mill, 

tanks 06'/4@ .06!/, 
Corn Oil, distilled, bbls. 08',@ .08% 
Cotton, crude, Southeast, 

tanks .06/4@ 
Grease, white 0534@ .05% 
Lard 06'2@ .09!/, 
Lard, common No. | bbls. .085@ 
Palm, kernel, bulk, ship Nominal 
Palm, Niger, casks .0454@ 
Peanut, Refined, barrels 09'/2@ .09% 
Red Oil, distilled, tanks 08@ 


Stearic acid 
Triple pressed 14%@ 15% 
A5Y2@ 1b, 


Saponified 
Tallow, acidless, barrels .08'/,@ 
05'4@ 


Tallow, N. Y. C. extra 
.09'4@ 


_. .$7.02'2@ 


35@ $0.40 
2.25@ 3.10 


Whale oil, refined 


The colors to be extensively promoted 
by manufacturers of woolens, gloves, 
hats. bags and shoes include Foam 
Green, Blue Haze, Pink Mist. Scandal 
Red, Yippee! Yellow and Blue Streak. 
Miss Arden designated a choice of 
three different harmonies for each of 
the colors and each model in the fashion 
show wore one of the make-ups and 
carried the other two on masks which 
she held up to her face to show the ef- 
For evening 
clothes. the models carried tulle make- 
up fans to illustrate a choice of two 


fect with her costume. 


make-ups for evening colors. 


Dorothy Gray creates Cockade make- 
up for red-white-and-blue clothes. Lip- 
stick, cream rouge and compact rouge 
are available in this shade for which 
Dobbs has designed a cockade hat. 


Don Juan’s Military Red lipstick was 
used by the models for the Lace Ball, 
sponsored by International Fashions, 
which was held Jan. 24, at the Grosse 
Point Yacht Club in Detroit, Michigan. 


House of Westmore reports that not 
only has there been great public de- 
mand for Pere Westmore’s make-up 
guide, the first book of its type issued 
last August, but 400 colleges, high 
schools and schools specializing in cor- 
rect grooming are using it in class. 


The American Perfumer 





